== NOTICE OF MEETING

FINANCE COMMITTEE
VIRTUAL MEETING NOTICE 610.20(1) RSMO

Committee Meeting — Thursday, December 17, 2020 — 10:00 a.m.

This meeting is being held virtually. The Finance Committee and City Staff will be joining the meeting on an
online platform. The public may view the meeting through links on the City of Branson’s website.

City of Branson website: www.bransonmo.gov
View meeting link: https://bransonmo.gov/livestream

AGENDA
1) Call to Order.

2) Rollcall.

3) Approval of Minutes of the Finance Committee Meeting on November 20, 2020.
4) Branson Convention Center Incentive Review.

5) Finance Director’s Report.

6) Adjourn.

Where Values are the Difference
DECEMBER: ACCOUNTABILITY

Accepting responsibility for all your actions

For more information please visit www.bransonmo.gov or contact:
Lisa Westfall, City Clerk, 417-337-8522

Posted: December 11, 2020
At: By:
Page 1 of 1
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MINUTES

MEETING OF
FINANCE COMMITTEE
CITY OF BRANSON, MISSOURI
NOVEMBER 20, 2020

1) CALL TO ORDER.

The Finance Committee of the City of Branson, Missouri met for a virtual meeting on November 20, 2020, at 10:00
a.m.

2) ROLL CALL.

Finance Committee Members Present: Mayor Edd Akers, Jerry Buckley, City Administrator Stan Dobbins, Alderman
Larry Milton, Michael Pinkley, Alderman Bob Simmons and Pamela Yancey. Members absent: Alderwoman Julia
King and Rod Romine.

Also present were: Jamie Rouch, Stacy McAllister, Melissa Sill, John Manning, and Marcia Chapman.

3) FINANCE COMMITTEE REGULAR REPORTS:
3A) Approval of Minutes:

i. Joint Budget & Finance and Capital Improvement Committee Meeting Minutes of
October 22, 2020

Mayor Akers asked for a motion approving the minutes of October 22, 2020. Michael Pinkley moved to
approve, seconded by Stan Dobbins. Ayes: 7. Noes: 0. Motion carried.

3B) Monthly Sales & Tourism Tax Reports
Financial Analyst Melissa Sill presented the monthly sales and tourism tax reports to the Committee.

30) Financials.

i.  Monthly Unaudited Financials — October 2020.
Finance Director Jamie Rouch presented the unaudited financials for October 202o0.
ii. Cash Reconciliation & Balance Sheet
Finance Director Jamie Rouch provided a brief over of the cash reconciliation and balance sheet.

3D) Departmental Reports.

Jamie Rouch presented departmental reports for year-to-date business license, RFB/RFP reports and annual
utilities consumption reports.
4) REVIEW OF DISBURSEMENTS & APPROVAL OF DISBURSEMENTS $15,000 AND OVER

(SEPTEMBER 2020 - OCTOBER 2020) AND OUTSTANDING CAPITAL DISBURSEMENTS AS
OF OCTOBER 2020.

Discussion was held. Mayor Akers asked the Finance Committee to acknowledge receipt and review of the
disbursements. Pamela Yancey made a motion, seconded by Rod Romine. Ayes: 7, Noes: 0. Motion carried.

5) DISCUSSION OF CONTRACT FOR SALE OF SCRAP METAL.
Discussion was held.

Mayor Akers asked for a motion to approve the contract for presentation to the Board of Alderman. Stan Dobbins
moved to approve the application, seconded by Michael Pinkley. Ayes: 7. Noes: 0. Motion carried.
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6) PRESENTATION OF CID BUDGETS.

The committee acknowledged receipt of the various CID budgets. The budgets will be presented to the Board of
Alderman by resolution.

7) PROJECT STATUS REPORT.
Jamie Rouch presented the project status report.

8) FINANCE DIRECTOR’S REPORT.

Jamie Rouch proposed the next Finance Committee meeting to be held on either December 17th at 10 a.m. to
complete the Branson Convention Center incentive review.

9) ADJOURN.

Mayor Akers asked for a motion to adjourn the joint meeting of the Finance Committee. The joint meeting adjourned
at11:09 a.m. on a motion by Michael Pinkley, seconded by Pamela Yancey. Ayes: 7, Noes: o. Motion carried.
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TO: Finance/Capital Committee

FROM: Jamie Rouch
DATE: 12/10/20

SUBJECTS: Convention Center Incentive Review

It is time again for the Convention Center Incentive Review Committee (Finance Committee) to meet
to review the performance of SMG as the Management Company for the Convention Center. Below is
a brief history and the breakdown of 5 criteria that the Incentive fee should be based upon.

This review is for the fiscal year 2019 and it will complete the original 5 year contract review so we
will use the original contract criteria for this review. On October 22 of 2019, the City entered into an
additional 5 year Management Services Contract with SMG for the operation of the Branson
Convention Center (BCC).

SMG has been operating the facility since April 1, 2014. The agreement between the parties stipulated
a fixed management fee ($135,000/yr.), and also provides for an additional annual incentive fee, which
may be provided to SMG upon the attainment of certain performance criteria, up to the maximum of
the fixed management fee. Each of the 5 criteria had a weighting, which would be used to determine
the maximum fee per category.

Customer & Client Satisfaction (20%)
Completion of Goals & Objectives (20%)
Improved Operating Financial Condition (40%)
Responsiveness (10%)

Ingenuity & Creativity (10%)

Provided with this memo for your review should be the background materials such as: the
Management agreement, pertinent sections related to the criteria, customer satisfaction survey tool
information, customer satisfaction survey results, and explanations from SMG regarding their
perspective on accomplishments.

The following summarizes the past recommended incentive fee based on the materials and discussions
provided for your review as an example:

Customer & Client Satisfaction — SMG utilizes E-Auto feedback survey tool that is sent to all
customers. They had a relatively high (100%) return rate, and their overall scores exceeded the
90% satisfaction goal for this category. The committee recommended 100% for this section.
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Completion of Goals & Objectives - SMG and City Administration established goals for the
year, such as waste and electricity reduction, sales and SMG worked on them throughout the
year, with varying success. The committee recommended 85% for this section.

Improved Operating Financial Condition — The SMG agreement provides 4 tiers of percentage
of the category incentive based on a reduced net subsidy. Because 2015 was an exceptional
year financially SMG did not show improvement in finance. The committee recommended 0%
for this section.

Responsiveness — This category reflects adherence to terms and policies in the agreement, and
responsiveness to the City. SMG has a high level of responsiveness through contact with the
City Administrator and other staff. The committee recommended 100% for this section.

Ingenuity & Creativity — SMG continues to show ingenuity and creativity to increase revenues
and reduce expenses through their reduced electricity use, recycling efforts, new events and
menu items.

The fixed management fee and maximum incentive fee is $ . The incentive fee committee
recommendation 100% is:

CRITERIA FEE WT. SCORE AMT.

Customer & Client Satisfaction $137,700 x 20% X

Completion of Goals & Obijectives $137,700 x 20% x

Improved Operating Financial Condition $137,700 x 40% x

Responsiveness $137,700 x 10% x

Ingenuity & Creativity $137,700 x 10% x

TOTAL: $

We apologize that this is much later in the year than our past annual reviews, however we had to wait
until our audit was completed and it was also postponed later in the year due to COVID. We will be
happy to answer any questions you all may have regarding the review and the management agreement.

Thank you all for your service,




COMPENSATIONAND PAYMENT

A. Fixed Management Fees

The CITY shall, in each Operating Year of the Management Term, pay SMG a fee each month
equal to 1/ 12 of the annual fixed fee listed below for each such Operating Year ( the Fixed
Management Fee"). The Fixed Management Fee shall be pro -rated for any partial Operating
Year at the end of the Term of the Contract. The annual Fixed Fee shall be $ 135, 000 per year
or S 11, 250 per month through April 1, 2015. Thereafter the fixed fee shall be subject to annual
CPI adjustment of no more than 2%. The City shall select the CPl index to be used for the
purpose of this adjustment.

B. Incentive Fee

In addition to the Fixed Management Fees described above, SMG shall be eligible, in each
Operating Year of the Management Term, for an annual incentive fee (" Incentive Fee") of up to
a maximum of the Fixed Management Fee payable for such year. The Incentive Fee shall be
composed as follows:

12 1. Twenty percent ( 20%) of the Incentive fee will be based on Customer and Client
satisfaction. The level of Customer and Client satisfaction shall be determined by survey
conducted by an independent third parry selected by the CITY. hi order to achieve this portion
of the incentive fee the survey results must show that SMG has achieved an average
Customer/Client satisfaction rating of at least 90% or greater over the course of the Operating
year. SMG shall report quarterly to the CITY on progress to attain goals and objectives. The
guestions and rating system of the survey instrument will be developed in collaboration with
SMG, however the CITY reserves the right to make final determination as to the content and
rating system of the survey instrument.

2. Twenty percent ( 20%) of the Incentive fee will be based on completion of specific
operating goals and objectives which shall be assigned annually to SMG by the CITY. In order
to achieve this portion of the Incentive payment SMG must have completely and successfully
completed those goals and objectives which are assigned by the CITY. SMG shall report
quarterly to the CITY on progress to attain goals and objectives. Determination of successful
completion shall be at the sole discretion of the CITY.

3. Forty percent ( 40%) of the Incentive fee shall be based on SMG either increasing Gross
Revenues or Reducing Gross Expenses so that the operating loss of the BCC is lower than the
operating loss from the last complete operating year ( 2013) which shall be adjusted as a
result of the separation of the hotel operations and the convention center operations. ( As an
example any immediate new revenues or expenses, such as additional laundry revenues or
expenses, or other revenues or expenses that come to the City as a result of the separation will
not be included in the incentive calculation.) SMG shall earn 25% of this component for
reductions between 5% and 10%, 50% of this component for reductions over 10% up to 20%,



75% of this component if the reduction is between 20% and 30%, and SMG may earn 100% of
this component for reductions of over 30%. All such reductions must take place without
degradation in service or a reduction in maintenance expenditures unless SMG can
demonstrate that such cost reductions will not adversely impact the condition of the BCC, the
determination of which will be in the sole discretion of the CITY.

4. Ten percent ( 100/) of the Incentive payment shall be based on the responsiveness of SMG
to the CITY. In order to achieve this portion of the Incentive payment, SMG shall demonstrate
adherence to the terms and policies contained in or referenced in this agreement. The
determination of SMG's success shall be made at the sole discretion of the CITY.

5. Ten percent ( 10%) shall be based on the ingenuity and creativity of SMG in presenting
ideas and concepts that either increase revenue, reduce expense, or improve customer
service. The determination of SMG's success shall be made in the sole discretion of the CITY.
For the year 2014 both the fixed fee and the incentive fees will be based on a pro -rated period
of 13 nine months. Fixed fees will be paid as 9/ 12ths of the total fixed fee and incentives will be
calculated as a total year period and then paid out as 9/ 12ths of the total incentive.
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CONTRACT FOR MANAGEMENT SERVICES
BETWEEN CITY OF
BRANSON, MISSOURI

and

SMG

This Contract ("Contract") is made and entered into by and between the City of
Branson, Missouri (“CITY "), and SMG, a Pennsylvania general partnership (“SMG”),
with headquarters at 300 Conshohocken State Road, Suite 770, West Conshohocken, PA
19428. In consideration of the mutual promises herein contained, the parties agree to all of
the provisions contained in this Contract, made the Hﬂ day of March, 2014.

RECITALS

1. CITY is a municipal corporation of the State of Missour1 that owns the
Branson Convention Center (hereafter the “BCC"} on real property located in the CITY.

2. SMG i1s to perform certain management services pursuant to this Contract and
subject to other existing agreements in place related to the operation and maintenance of the
BCC.

3. SMG has represented to CITY that it has substantial experience and expertise
in supervising and operating convention facilities similar to the BCC.

NOW, THEREFORE, in consideration of the covenants, terms and conditions set
forth herein, CITY and SMG agree as follows:

L. PURPOSE

The purpose of this Contract is to provide for the operation of the BCC consistent. with
the goals of the CITY. The BCC shall be operated in the public interest. The BCC was
developed by the CITY to create positive economic impact and stiinulate economic growth for
the region, and SMG recognizes this goal in programming for the BCC. SMG shall optimize
usage of the BCC, serving the public needs of the community as well as attracting convention
and conference events that will attract out of town visitors and attendees. The CITY seeks to
protect their investment in the BCC, and requires SMG to support this objective through high
quality maintenance and supervision of major repairs and capital re-investment. The CITY
further seeks to encourage SMG to operate the BCC in such a manner that projected Net
Operating Losses decrease over the Term of the Contract.



il SCOPE OF WORK

SMG shall provide services and staff, and otherwise do all things necessary torx, or
incidental to, the performance of work. The CITY shall review and approve marketing plans,
operation plans, and any other documents that support SMG's services, staff and performance
of work pertaining to the operation of the BCC. The CITY shall have the right to establish
reasonable annual goals and objectives for SMG and to evaluate SMG'S performance in
accomplishing those annual goals and objectives. It is the desire of the CITY to establish
these annual operating goals and objectives collaboratively with SMG in a timely and
business-like manner. The CITY reserves the right, however, to make final decisions on the

content of these annual goals and objectives.

If in its good faith reasonable judgment SMG determines that the content of the
annual goals and objectives shall cause SMG to be unable to perform the obligations under
this contract or that the content of the annual goals and objectives will significantly limit its
ability to earn the Incentive Fees as contemplated in this contract, then SMG shall have ten
(10) days after the CITY establishes the annual goals and objectives to give notice of its
intent to terminate this contract in writing. The CITY shall have thirty (30) days to respond
to the written request either accepting SMG’s position or to re-examine the annual goals and
objectives. Any such termination notice must be given one hundred twenty (120) days prior
to the date of termination.

The CITY shall have the right to review the qualifications of each individual to be
designated as the General Manager of the BCC by SMG and to approve or disapprove the use
of such person in such position prior to the commencement of any work by such individual,
provided such approval shall not be unreasonably withheld, but the decision of the CITY in this
matter shall be the CITY s own, and not subject to review of SMG.

An outline of the scope of services 1s set forth below:

A. Sales and Marketing Services

Consistent with goals and objectives approved by the CITY, and as found in section I1
of this agreement, SMG shall provide, or cause to be provided, sales and marketing services
for conventions, trade shows, conferences, community events and other events as may be
appropriate for the BCC. Such services shall include but are not limited to the following:

1. Scheduling events, negotiating contracts and confirming event bookings in
accordance with rate and booking policies that shall be mutually agreed to 1n writing.

2. Creation of an annual sales and marketing plan. The purpose of the sales and
marketing plan is the promotion of the BCC to national, regional and local conventions and
conferences, commercial trade shows and other events that will benefit the economic vitality of
the Branson community, increase hotel occupancy, promote additional retail sales, and maximize
net operating income.



3. Develop and implement a customer service program to provide exceptional
customer service to all visitors and guests of the BCC.

4. Secure market research by a third party acceptable to the CITY, to include
customer satisfaction surveys of patrons and clients. Such customer satisfaction surveys shall be
returned simultanecously to the CITY and to SMG.

5. Manage all on site ticket sales with Facilities staff or through contract.

6. Create convention and tradeshow promotional materials, floor plans, maps and
other materials used to market the BCC.

7. Develop rate and booking forms and policies, subject to the approval of the CITY,
to contract for all BCC rentals, decorating, electrical, A/V, telecommunication, supplies, and
other event services for conventions, conferences, trade shows and other events as required.

8. Develop as a part of the annual budget for the BCC, Operating Revenue
projections related to rental/charge structures for the BCC’s facilities and rooms, equipinent and
services provided by the center and outside contractors, all subject to the approval ot the CITY.

9. Marketing the BCC through the internet, including the continued development and
maintenance of a web site and the use of a database designed to increase the exposure of the BCC.

10. The CITY shall retain the rights to any Intellectual Property developed on behalf of
the CITY (including, without limitation, BCC operating and procedure manuals, advertising
materials, and the web page and the contents thereof developed for the BCC and the CITY), 1n
addition to any other information or data relating to the BCC, except for those items (such as
SMG's mainframe and software programs and copyrighted materials) that are proprietary to SMG.

B. Operating Services

Within budgets approved by the CITY, SMG shall ensure that the BCC is maintained to a
superior standard in good order and repair and in clean, safe and sanitary condition, which shall

include, but not be limited to:

I. Provide operation, maintenance and repair by competent and qualitied employees
or contractors, of all HVAC, mechanical, telephone, electrical and plumbing systems as well as
seating, elevator, sound, lighting, security, fire and life safety monitoring systems as well as
furniture, fixtures and equipment.

2. Provide major capital repairs/improvements, which shall be made from capatal
funds supplied from the Capital Renewals Reserve account as described in section D35, or from
the CITY (at the CITY s discretion).

3, Provide, or cause to be provided, all incidental services required in conjunction
with convention, conference and other events, including food and beverage (including alcoholic
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beverage) services, concessions, A/V services, telecommunications/data services, and other
related or required services.

4, Maintain and provide superior service levels for all grounds keeping,
housekeeping, custodial and maintenance services required including grounds keeping and
custodial services in public areas, yards, walkways and parking lots of the BCC as shown in
the attached site map. (Attached hereto as Exhibit B).

5. The CITY retains the right to coordinate and/or combine BCC services with those
of the adjacent Hotels if it is the CITY s determination that such a combination is useful to the
operation of the BCC. Any added expenses (including, but not limited to, Operating Expenses)
to the Facilities resulting from the foregoing will be mutually agreed upon by CITY and SMG.

6. Establish a schedule of preventative maintenance, renovation and long term
maintenance to maintain the BCC in superior condition.

7. Carry out painting and structural maintenance and repair work on the BCC,
including maintenance and repair of roofs, ceiling, doors, windows, floors and walls (both
interior and exterior) either through competent and qualitied employees or contractors.

C. Administrative Services

SMG shall provide the following administrative services required in the operation of
the BCC:

1. SMG will administer all contracts required in the ordinary course of business
for but not limited to services, events, concessions, catering, novelties/merchandise,
advertising, and equipment. SMG warrants that any national discounts or credits procured by
SMG from vendors or service providers are credited to the BCC as Operating Revenue.
SMG will insure that insurance requirements of CITY (as notified by the CITY to SMG
in writing) are met by rental clients. SMG will manage claims as required to contain risk
to the CITY.

2. SMG will annually inform the CITY as to the proposed establishment of prices
and policies, rates and rate schedules for space rental, lease and booking agreements,
advertising contracts, concession agreements and other conference/convention center
commitments which the General Manager will be responsible for negotiating. Rates and fees
are subject to approval by the CITY.

3. SMG will advise the CITY on new or potential changes to sources of
Operating Revenue, partnerships, prices and other factors that will add to the financial
success of the BCC.

4, SMG will provide or cause to be provided all security services required by the
BCC and by events, and will cooperate with the Branson Police Department. Security services
include maintaining a sufficient number of well-trained, courteous and qualified security
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personnel in and about the center Facilities and other additional personnel as may be required
to effectively manage events within the lawful requirements of the CITY.

J. SMG will maintain an adequate staff of courteous employees on duty at the
BCC and provide appropriate supervision and training of such employees. Employees hired by
SMG will be employees of SMG and not of the CITY. SMG will employ or otherwise
contract for its operations only those persons who by training, appearance and habits are
judged to be suitable workers appropriate to the environment of the BCC. SMG will be
responsible for all personnel related matters to include compensation, labor relations with any
union or association, employee training and development, contract negotiation, dispute
resolution, provision of employee uniforms and equipment, employee hiring, job assignment
and performance evaluation and compliance with equal employment opportunity
requirements.

6. During the period commencing on the date hereof and ending one (1) year
after the termination of this Agreement, except with SMG’s prior written consent, the City
will not, for any reason, solicit for employment, or hire the General Manager. In addition to
any other remedies which SMG may have, specific performance in the form of injunctive
relief shall be available for the enforcement of this provision.

7. SMG agrees that it will not allow key positions in the staff, herein defined as
the General Manager, Director of Sales and Marketing, Director of Food Service and Director
of Finance, to become vacant for a period of more than one month without SMG supplying
temporary replacements for these positions from within its corporate structure, until suitable
fulltime employees can be hired and actively employed.

8. SMG shall collect all Operating Revenues generated through the operation ot
the BCC. All Operating Revenues collected by SMG from operation of the BCC shall be the
sole property of the CITY and will be held in trust by SMG for the CITY for application as
provided for in the budget and cash flow provisions herein. All Operating Revenues derived
from operation of the BCC shall be deposited by SMG into an interest-bearing account in a
qualified public depository to be designated by the CITY in writing ("BCC Operating
Account") as soon as practicable upon receipt (but not less often than once each business day).
Revenues that are not defined as Operating Revenues that are received by SMG shall be
disbursed immediately to such accounts as the CITY may designate from time to time. The
BCC Operating Account shall be established in the name of SMG, bearing SMG’s identification
number. SMG shall have access to such accounts in order to perform its duties under this
Agreement. SMG shall have the authority to draw upon the BCC Operating Account only
pursuant to the terms of this Agreement. SMG acknowledges that it has fiduciary duty to the
CITY concerning the use of the BCC Operating Account. SMG shall submit to the CITY, on a
monthly basis, copies of all bank statements concerning the BCC Operating Account.

9. All Operating Expenses necessary for the proper management, bperation,
mamtenance and supervision of the BCC, including Operating Expenses as required to
operate the BCC as described in the Purpose and Scope of Work of the established annual
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budget will be paid by SMG with funds from the BCC Operating Account. SMG shall be
responsible to develop short and long term strategies to enhance financial success of the
BCC. SMG shall develop purchasing and cash handling procedures consistent with
CITY policies and state and federal law.

10. SMG shall assist the CITY in developing and implementing rules,
regulations, policies and procedures, which may impact the use of the BCC.

11.  Subject to CITY approval, solicit, as necessary, competitive bids or proposals
for those services, which may become necessary, to undertake the functions required to
manage and operate the BCC and service events. This may include but not be limited to
such services as maintenance activities, A/V services, ticketing and other services as may be

mutually determined by SMG and the CITY.

12.  SMG on behalf of the City shall work closely with the Hotel. In this regard SMG
shall not enter into any agreements or arrangements that address the relationship among the City,
SMG and/or the Hotel without the City’s express written authorization. All matters that relate to
shared services between the Hotel and BCC require approval by the City.

13.  SMG shall be required to submit to the CITY on an annual basis a report as to all
furniture, fixtures, office equipment, technology equipment, supplies, tools and vehicles owned
by the BCC. SMG shall document all major damage to, or loss in, such inventory during the
Term of this Agreement as soon as such damage or loss is discovered by SMG. SMG shall
promptly notify the CITY of such damage or loss. Upon the request of the CITY SMG shall
cause additional inventory reports to be prepared.

14.  SMG shall provide insurance coverage as specifically defined herein.

15. SMG shall provide the CITY with such financial reports in the format and
timeframe as directed by the CITY, to keep the CITY cwrrent and knowledgeable as to the
financial and operating performance of SMG.

16. SMG shall not engage in the management of any other convention center
within a 50 mile radius of the BCC that is comparable to, or directly competitive with, the
BCC during the term of this agreement, without the express written consent of the CITY. It
shall be the determination of the CITY if the other convention center is competitive with the
BCC. Such consent shall not be unreasonably withheld by the CITY, but may be withheld 1f
the CITY considers the arraignment as not being consistent with the goals and objectives of
the BCC. Further, SMG shall not undertake any management activity that shall cause a
conflict of interest with the obligations of SMG under this agreement.



D. Operating Budgets

1. Establishment of Operating Budgets

A. SMG agrees that ninety (90) days prior to the commencement of each
subsequent Operating Year in respect of such year, it will prepare and submit to the CITY a
line item budget (in form specified by the CITY) for the BCC (the "Operating Budget").
Each annual Operating Budget shall include, at a minimum a projected income and expense
statement and projected year—end balance sheet and statement of projected sources and
application of funds and projected pricing levels and pricing policies. Additionally, each
annual Operating Budget shall include but shall not be limited to the following projections,
presented on a monthly and annual basis: (a) gross revenues, (b) operating expenses, and (¢)
cash flow budget. The Operating Budget shall serve as an estimate of expected Operating
Revenues and Operating Expenses for the BCC. The CITY agrees to take reasonable
commercial steps to provide SMG, subject to any limitations of applicable law, with all
information in its possession which the CITY reasonably believes is necessary to enable
SMG to prepare the Operating Budgets.

B. The Operating Expenses in each annual Operating Budget shall be payable
by SMG with funds from the BCC Operating Account, or from funds otherwise provided
by the CITY, pursuant to the terms hereof.

2. Approval of Operating Budget and Amendments.

A. The CITY and SMG will use reasonable commercial efforts to cooperate
with each other in the preparation of the annual Operating Budgets, including any amendments
thereto. In the event of any disagreement regarding a line item expense or the aggregate
amounts included in a proposed Operating Budget, or any proposed amendment thereto, the
CITY and SMG shall engage in discussions and use reasonable commercial efforts to attempt to
resolve such matter to the mutual satisfaction of the parties, provided, that such discussions shall
not obligate the parties to resolve such matter, nor affect the CITY's right to approve the
Operating Budgets or any amendments thereto in its sole discretion, as provided below.

B. Notwithstanding the terms of paragraph (a) above, each annual Operating Budget
shall be subject to the final review and approval of the CITY, which approval may be withheld
or granted 1 1ts sole discretion. In the event a proposed Operating Budget has not been
approved prior to the first day of the period to which 1t relates, the Operating Budget shall be the
budget designated by the CITY, provided that SMG shall have ten (10) days after the CITY
designates such Operating Budget to notify the CITY of its intent to terminate this Contract if
in a good faith reasonable judgment, SMG determines that the monies allocated to such
Operating Budget will be insufficient for SMG to perform its obligations under this Contract or
will significantly limit its ability to earn the Incentive Fees as contemplated in this Contract.
Any such termination notice must be given one hundred twenty (120) days prior to the date of
termination. A failure by SMG to perform its obligations under this Contract shall not be a
breach of or default under this Contract if such breach or default 1s directly caused by the
CITY's failure to appropriate sufficient funds for the management, operation and promotion of
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the BCC. In order for the CITY to fully evaluate and analyze such budget or any other request
by SMG relating to income and expense, SMG agrees to provide to the CITY financial
information relating to the BCC in such form as may be requested by the CITY from time to
time.

C. If extraordinary events occur during any Operating Year which could not
reasonably be contemplated at the time the corresponding Operating Budget was prepared SMG
may submit an amendment to such budget for review and approval by the CIIY, which
approval may be withheld or granted in its sole discretion. In the event the CIT'Y does not
approve the amendment to such Operating Budget within areasonable time after the submission
of such amendment, both parties will meet for a period of fourteen (14) days to resolve in good
faith any differences. If SMG is not satisfied with the outcome of such discussions, SMG
shall have ten (10) days to notify the CITY of its intent to terminate this Contract i, in its good
faith reasonable judgment, it determines that the denial of such amendment will significantly
limit SMG's ability to perform its obligations under this Contract or its ability to earn the
Incentive Fees as contemplated in this Contract. Any such termination notice must be given
one hundred twenty (120) days prior to the date of termination.

D. In the event that it appears reasonably likely, in any Operating Year during the
Term, that the actual Net Operating Loss/Profit for an Operating Year will be materially
different than projected in the Operating Budget for that Operating Year, the CITY may either
prepare an amended Operating Budget that will be adopted and adhered to by SMG  or request
that SMG prepare a plan for reducing Operating Expenses to a level specified by the CITY.
SMG shall forthwith comply with any such expense reduction requested by the CITY and the
approved budgets for such Operating Year shall be modified accordingly, provided that SMG
shall have ten (10) days after the CITY modifies such Operating Budget to notify the CITY of its
intent to terminate this Contract if, in its good faith reasonable judgment, it determines that the
monies allocated to such Operating Budget will be insufficient for SMG to perform its
obligations under this Contract or will significantly limit its ability to earn the Incentive Fees as
contemplated in this Contract. Any such termination notice must be given one hundred and
twenty (120) days prior to the date of termination. SMG shall not be construed to have breached
its obligations under this Contract if the alleged breach is directly caused by the limitations of an
amended Operating Budget as set forth in this paragraph.

E. If required by bond counsel to the CITY or counsel to any underwriter, SMG
agrees to make modifications to this Contract so that the same is, in the opinion of such counsel,
a qualified management contract for purposes of Revenue Procedure 97-13 promulgated by the
Internal Revenue Service. In the event such modifications shall materially increase SMG's
obligations hereunder or materially decrease SMG's rights or economic benefits hereunder,
SMG and the CITY will cooperate with each other in good faith for a period of forty-five (45)
days in an effort to amend the Contract and preserve the economic benefits of both parties
hereunder in a manner that is satisfactory to SMG, CITY and the CITY's bond counsel, each
acting in their sole discretion. To the extent the parties do not amend this Contract within such
forty-five (45) day period, SMG shall have the right to terminate this Contract upon not less
than one hundred and twenty (120) days prior written notice to the CITY, which right may be
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exercised by SMG providing such termination notice to the CITY within ten (10) business days
after expiration of the forty-five (45) day negotiation period. If SMG timely exercises its right
of termination under this paragraph, SMG shall continue to perform its obligations hereunder
through the date of termination and the CITY shall continue to pay SMG its Fixed Management
Fees and Incentive Fees, if any, pro-rated through the date of termination in accordance with

this Contract.

3. Adherence to Operating Budget.

A. SMG shall manage and operate the BCC in accordance with the Operating
Budget. Without the prior consent of the CITY, SMG shall not exceed, commit or contract to
expend any sums in excess of the amounts allowed in the Operating Budget or otherwise
approved by the CITY, except (i) for Operating Expenses for services provided to the BCC by
third parties, the cost of which is not within the reasonable control of SMG, such as the costs of
utilities and insurance; (ii) Emergency Repairs; (iii) increased cost resulting from the
scheduling by SMG of additional revenue producing events or activities at the Facilities, so
long as SMG can document a good faith belief that the projected net operating loss or profit for
the operating year as set forth in the applicable operating budget would be improved as a result
of such additional events or activities.

B. SMG shall immediately report in writing to the CITY any anticipated
expenditures that may exceed the applicable line item or aggregate budgeted Operating
Expenses in the Operating Budget.

C. In the event Operating Expenses for a particular budget category exceed ten
(10%) percent of budgeted expenses for such category or five percent (5%) of the aggregate
budgeted Operating Expenses in the Operating Budget (including any amendments thereto, if
any), at the end of the budget year, without the prior written approval of the CITY, SMG shall
be responsible for such excess expenditures from its own funds.

4. Operating Budget Cash Flow

A. Source of Funding SMG shall pay all Operating Expenses for the operation,
maintenance, supervision and management of the BCC from the funds in the BCC Operating
Account. The BCC Operating Account shall be funded with amounts generated by operation of
the BCC (including Operating Revenues), or otherwise made available by the CITY, subject to
annual appropriations. To ensure sufficient funds are available in the BCC Operating Account,
upon reasonable request of SMG the CITY, subject to annual appropriation, will transfer to
and/or retain in the BCC Operating Account, by the first (1st) business day of each month, the
budgeted or otherwise approved Operating Expenses for such month unless the BCC Operating
Account has uncommitted funds equal to such budgeted amount on such date. To the extent the
uncommitted funds in the BCC Operating Account exceed the budgeted Operating Expenses for
a given year; SMG shall disburse such excess amounts to the CITY on or before the fifteenth
day of the following month. Except as otherwise set forth in this Contract, SMG shall have no
liability to the CITY or any third party in the event SMG is unable to perform its obligations




hereunder, or under any third party contract entered into pursuant to the terms hereof, due to the
fact that sufficient funds are not generated from the operation of the Facilities or otherwise
made available by the CITY in a timely manner.

5. Capital Expenditures

A. Capital Expenditures Budget. As discussed above, SMG shall identify capital
needs. SMG shall annually, at the time of submission of the annual Operating Budget to the
CITY, provide to the CITY for its approval, which may be granted or withheld 1n its sole
discretion, a budget of anticipated capital improvements necessary at the Facilities and requiring
a Capital Expenditure (as defined below) in the coming Operating Year. Such budget shall also
contain an annual five (5) and ten (10) year Capital Expenditure forecast for the purpose of
allowing the CITY to consider for inclusion of such forecasts in its future Capital Expenditures
budgets.

B. Capital Renewals Reserve Account. From the revenues from the operation of the
Branson Convention Center, SMG will establish and maintain a reserve (the Capital Renewals
Reserve) for Capital Renewals. The amount of the required additions to the Capital Renewals
reserve shall be calculated monthly concurrently with the delivery of the reports required under
Section D of this Agreement, and shall be an amount equal to a percentage of the Convention
Center Revenue, as follows:

Contract Year Convention Revenue
First 2%
Second 3%
Thard 4%
Fourth and thereafter 4%

The additions to the Capital Renewals Reserve will be deposited in an interest-bearing account
(the Capital Renewals Account) at a qualified public depository to be designated by the City
(Branson Convention Center Capital Renewals Reserve) as soon as practicable upon receipt. The
Capital renewals reserve shall be used solely for the purpose of paying for Capital renewals. Any
amounts remaining in the Capital renewals reserve at the end of each Operating Year will be
carried forward until fully expended, but shall not be credited against required contributions to
the Capital Renewals Reserve for any subsequent Operating Year. Any funds remaining in the
Capital Renewals Account at the expiration or termination of this Agreement will be disbursed to

the City.

C. Compliance with Capital Budget. SMG shall at all times comply with the
applicable Capital Budget and shall not deviate in any substantial respect therefrom; provided,
however that SMG shall be entitled to reallocate the amount budgeted with respect to any item in
the Capital Budget to another item budgeted therein, so long as the total amount of expenditures
authorized thereunder shall not be exceeded.
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D. Emergency Repairs. Notwithstanding the above provisions, SMG shall have the
right to make Capital Expenditures at the Facilities for Emergency Repairs (detined as the repair
of a condition which, if not performed immediately, creates an imminent danger to persons or
property and/or an unsafe condition at the Facilities threatening persons or property), provided,
however, that in the event that any such Emergency Repairs will exceed $10,000 in one
occurrence or $25,000 in the aggregate during any given Operating Year, SMG must first obtain
the written approval of the CITY before proceeding with such work, unless it would be
unreasonable to obtain such approval due to the circumstances of such emergency, in which
case SMG must at least notify via telephone the CITY's Chief Administrative Otficer. SMG
shall have the right to terminate this Contract upon one hundred twenty (120) days written
notice to the CITY if the CITY fails to make Capital Expenditures to the extent that such
omission, in SMG's judgment, materially interferes with, impedes or impairs the ability of SMG
to manage the Facilities effectively.

6. Non-Funding

A. Payment of any funds under this agreement by the CITY is subject to annual
appropriation by the CITY.

B. Notwithstanding anything contained herein to the contrary, the CITY shall have
no obligation to provide funds for the payment of any expenses under this agreement beyond
funds that have been appropriated for that purpose.

C. The CITY shall pay all Operating Expenses incurred or committed for after the
date of delivery of an “Appropriation Deficiency Notice” that are within the aggregate level of
funds appropriated by the CITY. Any failure by the CITY to provide funds (beyond the
aggregate level of appropriated funds) for the payment of Operating Expenses or any other
expenses shall not be a breach of or default under this Contract by the CITY. Except for
Operating Expenses that are incurred or committed for after the date SMG receives the
Appropriations Deficiency Notice, any failure by SMG to perform its obligations under this
Contract shall not be a breach of or default under this Contract if such breach or default is
directly caused by the CITY's failure to appropriate sufficient funds for the management,
operation and promotion of the BCC.

D. If the CITY appropriates funds at (or reduces appropriated funds to) a level that,
in SMG's good faith reasonable judgment, renders the management of the BCC as contemplated
in the Contract not feasible, SMG and the CITY shall meet as necessary to formulate a plan to
continue management of the Facilities at a reduced level of services consistent with anticipated.
Operating Revenues and available funding. If the parties are unable to agree on such plan within
thirty (30) days after commencing such discussions, either party may terminate this Contract
without liability or penalty.

7. Reporting/Audit Requirements

SMG shall carry out the following reporting and audit activities:

1. Prepare such monthly reports regarding the use and operation of the BCC as the
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- CITY may request and in such form as the CITY shall stipulate. These reports must include
information on the activities associated with the operation, management, supervision and
maintenance of the BCC as well as financial analysis of how the center is operating, a list of
upcoming events, a discussion of operating and maintenance issues/concerns, anticipated
changes in management, operations or maintenance activities and other information as
appropriate or as requested by the CITY. All reports shall be due to the City by the 7" day of

the succeeding month.

2, Upon the conclusion of the Operating Year, and within the first three (3)
months of the following Operating Year, SMG shall, as an Operating Expense, cause a
certified public accounting firm to develop audited financial reports and to certity compliance
with generally accepted accounting principles. The CITY reserves the right to conduct its own
audit of the BCC by a certified public accounting iirm.

111. GENERAL TERMS AND CONDITIONS

Exhibit A, incorporated herein by reference, contains the General Terms and
Conditions governing work to be performed under this Contract, the nature of the working
relationship between the CITY and SMG, and specific obligations of both parties.

IV. PERIOD OFPERFORMANCE/TERMINATION

Subject to other contract provisions herein, the period of performance under this
Contract will be from April 1, 2014 through March 31, 2017. The term shall be extended on
the same terms and conditions for an additional two-year period commencing April 1, 2017
and ending March 31, 2019, unless the City, in its sole discretion, provides notice of non-
extension not less than one hundred eighty (180) days prior to April 1, 2017.

V. COMPENSATION AND PAYMENT

A. FixedManagement Fees

The CITY shall, in each Operating Year of the Management Term, pay SMG a fee each
month equal to 1/12 of the annual fixed fee listed below for each such Operating Year (the
"Fixed Management Fee™. The Fixed Management Fee shall be pro-rated for any partial
Operating Year at the end of the Term of the Contract. The annual Fixed Fee shall be $135,000
per vear or $11,250 per month through April 1, 2015. Thereafter the fixed fee shall be subject
to annual CPI adjustment of no more than 2%. The City shall select the CPI index to be used for

the purpose of this adjustment.

B. Incentive Fee

In addition to the Fixed Management Fees described above, SMG shall be eligible, 1n
each Operating Year of the Management Term, for an annual incentive fee ("Incentive Fee") of
up to a maximum of the Fixed Management Fee payable for such year.  The Incentive
Fee shall be composed as follows:
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1. Twenty percent (20%) of the Incentive fee will be based on Customer and
Client satisfaction. The level of Customer and Client satisfaction shall be determined by
survey conducted by an independent third party selected by the CITY. In order to achieve
this portion of the incentive fee the survey results must show that SMG has achieved an
average Customer/Client satisfaction rating of at least 90% or greater over the course of the
Operating year. SMG shall report quarterly to the CITY on progress to attain goals and
objectives. The questions and ratmg system of the survey instrument will be developed in
collaboration with SMGQG, however the CITY reserves the right to make final determination
as to the content and rating system of the survey instrument.

2. Twenty percent (20%) of the Incentive fee will be based on completion of
specific operating goals and objectives which shall be assigned annually to SMG by the
CITY. In order to achieve this portion of the Incentive payment SMG must have
completely and successfully completed those goals and objectives which are assigned by the
CITY. SMG shall report quarterly to the CITY on progress to attain goals and objectives.
Determination of successful completion shall be at the sole discretion of the CITY.

3. Forty percent (40%) of the Incentive fee shall be based on SMG either
increasing Gross Revenues or Reducing Gross Expenses so that the operating loss of the
BCC is lower than the operating loss from the last complete operating year (2013) which
shall be adjusted as a result of the separation of the hotel operations and the convention
center operations. (As an example any immediate new revenues or expenses, such as
additional laundry revenues or expenses, or other revenues or expenses that come to the City
as a result of the separation will not be included in the incentive calculation.) SMG shall
earn 25% of this component for reductions between 5% and 10%, 50% of this component for
reductions over 10% up to 20%, 75% of this component i1t the reduction 1s between 20% and
30%, and SMG may earn 100% of this component for reductions of over 30%. All such
reductions must take place without degradation in service or a reduction in maintenance
expenditures unless SMG can demonstrate that such cost reductions will not adversely
impact the condition of the BCC, the determination of which will be 1n the sole discretion of

the CITY.

4, Ten percent (10%) of the Incentive payment shall be based on the
responsiveness of SMG to the CITY. In order to achieve this portion of the Incentive
payment, SMG shall demonstrate adherence to the terms and policies contained in or
referenced m this agreement. The determination of SMG's success shall be made at the

sole discretion of the CITY.

5. Ten percent (10%) shall be based on the ingenuity and creativity of SMG in
presenting ideas and concepts that either increase revenue, reduce expense, or improve
customer service. The determination of SMG's success shall be made mn the sole discretion

of the CITY.

For the year 2014 both the fixed fee and the incentive fees will be based on a pro-rated period of
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nine months. Fixed fees will be paid as 9/12ths of the total fixed fee and incentives will be
calculated as a total year period and then paid out as 9/12ths of the total incentive.

C. Expenses

Operating Expenses shall be paid and/or reimbursed as set forth in the Scope ot
Work-Administrative Services section above. SMG has provided the City with a copy
of SMG’s Travel and Expense Policy, which is attached as Exhibit D. The City agrees

to allow as a reimbursable operating expense SMG travel and expense in accordance
with SMG’s policy.

D. Overhead

General home office administrative overhead expenses of SMG'S offices, including
non-approved, corporate-initiated expenses such as home office personnel travel, long-distance
telephone calls, courier fees, parking fees and similar items shall be paid by SMG out of 1ts
own funds and shall not be reimbursable.

VI. CONTRACT MANAGEMENT

The Contract Manager for the CITY shall be the contact person for all
communications and billings regarding the ordinary performance of this Contract. All notices
required hereunder shall be provided as follows:

For the City:

Bill Malinen

City Administrator
110 W. Maddux St.
Branson, MO 65616
(417)-337-8521

CC: Contract Management
City Clerk’s Office
Suite 205
110 West Maddux Street
Branson, MO 65616

For SMG:

SMG
300 Conshohocken State Rd., Suite 770

Conshohocken PA 19428
Attn: President
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CC: SMG
300 Conshohocken State Rd., Suite 770

West Conshohocken, PA 19428
Attn: Counsel

VII. REPRESENTATION AND WARRANTIES

SMG represents and warrants to CITY that:

1. There are no actions, suits or proceedings pending, or to the knowledge of
SMG threatened against or affecting SMG which could have a material adverse effect on the
ability of SMG to honor its obligations under the Contract or involving the validity or
enforceability of this Contract at law or in equity.

2. SMG is not in default or in violation with respect to, or operating under or
subject to, any order, writ, injunction, decree or demand of any court or any governmental

authority.

3. This consummation of the transactions hereby contemplated and performance
of this Contract will not result in any breach of, or constitute a default under, any mortgage,
deed of trust, lease, bank loan or credit agreement, partnership agreement, corporate charter,
bylaws or other agreement or instrument to which SMG is a party or by which it or any of its
assets may be bound or affected.

4, SMG is not insolvent (as such term is defined in the Bankruptcy Code of 1978,
11 U.S.C. Section 101, et seq., as amended) and will not be rendered insolvent by execution
of this Contract or the consummation of the transactions contemplated hereby.

VII. INSURANCE

SMG is to furnish the CITY with a certificate(s) of insurance executed by a duly
authorized representative of each insurer, showing compliance with the insurance requirements
set forth below. SMG shall obtain and keep in force insurance coverage, which shall be
maintained in full force and effect during the Term of the Contract. SMG shall furnish
evidence in the form of a Certificate of Insurance that insurance shall be provided, and a copy
shall be forwarded to the CITY within fifteen (15) days of the contract effective date.

A. Liability Insurance

1. Commercial General Liability Insurance

SMG shall maintain general liability (CGL) insurance with a limit of not less than
$1.000,000 per occurrence and commercial umbrella insurance with a limit of not less than
$10,000,000 per each occurrence and in the aggregate. CGL insurance shall be written on IS0
occurrence form CG 00 01 (or a substitute form providing equivalent coverage). All insurance
shall cover liability assumed under an insured contract (including contract liability), and
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contain separation of insured (cross liability) condition.

Additionally, SMG is responsible for ensuring that any subcontractors provide adequate
insurance coverage for the activities arising out of subcontracts.

2, Business Auto Policy

As applicable, SMG shall maintain business auto liability with a limit not less than
$1.000,000 per accident and commercial umbrella insurance with a limit of not less than
$10,000,000 per each occurrence and in the aggregate. Such insurance shall cover liability
arising out of "Any Auto." Business auto coverage shall be written on ISO form CA 00 01,
1990 or later edition, or substitute liability form providing equivalent coverage.

B. Employers Liability ("Stop Gap") Insurance

In addition, SMG shall buy employers liability insurance with limits not less than
$1,000,000 each accident for bodily injury by accident or $1,000,000 each employee for

bodily injury by disease.

C. Additional Provisions

Above insurance policy shall include the following:

1. Additional Insured. The CITY, and its appointed officials, agents and
employees shall be named as an additional insured on all general liability, excess, umbrella
and property insurance policies as their interests may appear. All insurance provided 1in
compliance with this contract shall be primary as to any other insurance or self-insurance
programs afforded to or maintained by the CITY.

2. Additionally, SMG is responsible for ensuring that any Subcontractor or
vendor provide adequate insurance coverage for the activities arising out of such subconftract
or vending agreement, and provide evidence of no less than $1,000,000 General Liability
imits for such subcontract or agreement and CITY is to be added as Additional Insured.

3. Cancellation. The CITY shall be provided written notice betore
cancellation or non--renewal of any insurance referred to therein, in accord with the following
specifications: The insurer shall give the CITY 45 days advance notice of cancellation or non-
renewal. Ifcancellation is due to non-payment of premium, the CITY shall be given 10 days
advance notice of cancellation.

4, Identification. Policy must reference the CITY contract number and the

CITY name.

5. All insurance and bonds should be issued by companies admitted to do
business within the State of Missouri and have a rating of A, Class X or better in the most
recently published edition of AM Best's Reports. Any exception shall be reviewed and

16



approved by the CITY before the contract is accepted or work may begin. If an insurer is not
admitted, all insurance policies and procedures for issuing the insurance policies must
comply with Missouri State law. The CITY shall have the right to demand replacement
insurance if the rating of SMG's insurance rating falls below A in the most recently published

edition of AM Best's Reports.

6. Excess Coverage. By requiring insurance herein, the CITY does not
represent that coverage and limits will be adequate to protect SMG, and such coverage and
limits shall not limit SMG's liability under the indemnities and reimbursements granted to
the CITY 1n this Contract.

7. Insurance. The limits of liability for each policy coverage amount stated
above shall be automatically adjusted upward as necessary to remain at all times not less than the
maximum amount of liability set forth in Chapter 537.610 RSMO, as applicable to political
subdivisions pursuant to 537.600 RSMO; provided that nothing herein or in any such policy shall
be deemed to waive the City’s sovereign immunity.

D. Worker's Compensation Coverage

SMG will at all times comply with all applicable workers' compensation,
occupational disease, and occupational health and safety laws, statutes, and regulations to the
full extent applicable. The CITY will not be held responsible in any way for claims filed by
SMG or their employees for services performed under the terms of this Contract.

E. Insurance Specifications

Insurance specifications will be developed by the CITY and SMG and implemented by
SMG for certain classes of renters or users per industry standards. It will be the responsibility of
SMG to obtain appropriate Certificates of Insurance before any event 1s allowed to start or set up
(i.e. public shows, exhibitions, political conventions, etc.). SMG shall submit to CITY within 15
days of the contract effective date, a certificate of insurance which outlines the coverage and
limits defined in the Insurance section. SMG shall submit renewal certificates as appropriate
during the term of the Confract.

F.  Fidelity Bond

SMG shall maintain fidelity insurance covering all of SMG's personnel under this
Contract in the amount of Five Hundred Thousand Dollars ($500,000.00) for each loss, to
reimburse the CITY for losses experienced due to the dishonest acts of SMG’s employees.

G. Property Insurance

CITY shall carry and maintain (or self-insure) real property insurance covering the
Facilities-and CITY owned personal property. SMG shall insure their owned personal property.
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X.  ASSURANCES

CITY and SMG agree that all activity pursuant to this Contract will be in accordance
with all the applicable current federal, state and local laws, rules, and regulations.

XI. ORDER OF PRECEDENCE

Each of the Exhibits listed below is by this reference hereby incorporated into this
Contract. In the event of an inconsistency in this contract, the inconsistency shall be resolved
by giving precedence in the following order:

Terms and Conditions as contained 1in this basic contract

Exhibit A - General Terms and Conditions.

Exhibit C - Request for Proposals

Exhibit D - SMG Travel and Expense Policy

Any other provision, term or material incorporated herein by reference
or otherwise incorporated.

S LN

XII. ENTIRE CONTRACT

This Contract including referenced exhibits represents all the terms and conditions
agreed upon by the parties. No other understandings or representations, oral or otherwise,
regarding the subject matter of this Contract shall be deemed to exist or to bind any of the
parties hereto.

Nothing contained m this Contract shall be deemed to give any third party any claim
or right of action against the CITY or SMG, which does not otherwise exist without regard

to this Contract.

XII. CONFORMANCE

If any provision of this Contract violates any statute or rule of law of the State of
Missouri, it is considered modified to conform to that statute or rule of law.

XIV. APPROVAL

This Contract shall be subject to the written approval of the CITY'S authorized
representative and shall not be binding until so approved. The Contract may be altered,
amended, or waived only by a written amendment executed by both parties.
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EXHIBIT A

GENERAL TERMS AND CONDITIONS

A, DEFINITIONS - As used throughout this Contract, the following terms shall have the

meaning set forth below:

1.

"Agent" shall mean the CITY Administrator of the CITY, and/or the delegate
authorized in writing to act on the CITY s behalf.

"Annual Plan" shall mean a contract deliverable that includes information
regarding SMG's anticipated operations for the upcoming Operating Year,
including planned operating mantenance activities (including a preventive
maintenance  schedule), expense control initiatives, requested capital
improvements and capital equipment purchases, anticipated events at the
facilities, anticipated advertising and promotional activities, and planned
equipment and furnishings purchases. The Annual Plan shall be subject to
review, revision and approval by the CITY. Following review and revision by
the CITY, SMG shall have thirty (30) days to incorporate the CITY's revisions
into the Annual Plan and present same to the CITY for final approval. Upon final
approval, the Annual Plan shall constitute the operating program for SMG for the
coming Operating Year.

" Appropriation Deficiency Notice" shall a notice given to SMG notifying them of
the fact that insufficient funds or no funds have been appropriated for the
Facilities.

"Capital Expenditures” shall mean all expenditures for building additions,
alterations, or improvements and for puchass of additional or replacement
furniture, machinery, or equipment, where the cost of such expenditure 1s
greater than $5,000.

"SMG" shall mean that firm, provider, organization, individual or other entity
performing service(s) under this contract, and shall include all employees of
SMG.

"City" or "CITY" shall mean the City of Branson, any division, section, office,
unit or other entity of the City, or any of the officers or other officials lawfully

representing that City.

"Laws" shall mean all federal, state, local and municipal regulations, ordinances,
statutes, rules, laws and constitutional provisions.

"Net Operating Loss/Profit" shall mean, with respect to an Operating Year, the
excess, if any, of operating expenses for such operating year over operating
revenues for such operating year, in the case of a loss and the excess, if any, of
operating revenues for such operating year over operating expenses for such
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operating vear, in the case of a profit.

"Operating Expenses" shall mean any and all expenses and expenditures of
whatever kind or nature incurred, directly or indirectly, by SMG in promoting,
operating, maintaining and managing the Facilities, including, but not limited to:
employee compensation and related expenses (e.g., base salaries, bonuses,
severance and car allowances), employee benefits and related costs (e.g.,
relocation and other related expenses pursuant to SMG's relocation policy (a
copy of which will be provided upon request), parking and other fringe benetits),
supplies, material and parts costs, costs of any interns and independent SMGs,
advertising, marketing and public relations costs and commissions, janitorial and
cleaning expenses, data processing costs, dues, subscriptions and membership
costs, the costs of procuring and maintaining the insurance and fidelity bond
referred to in Section IX above, amounts expended to procure and maintain
permits and licenses, charges, taxes, excises, penalties and fees, professional
fees, printing and stationery costs, event expenses, postage and freight costs,
equipment rental costs, computer equipment leases and line charges, repairs and
maintenance costs (e.g., elevators and HVAC), security expenses, utility and
telephone charges, travel and entertainment expenses in accordance with SMG's
policies, the cost of employee uniforms, safety and medical expenses,
exterminator and waste disposal costs, costs relating to the maintenance of
signage inventory and systems, the cost of annual independent audits of the
Facilities, the cost of compliance with laws and regulations, costs incurred under
agreements, commitments, licenses and contracts executed in SMG's name, and
the Fixed Management Fees payable to SMG pursuant to this Contract, all as
determined in accordance with generally accepted accounting principles and
recognized on a full accrual basis; provided that Operating Expenses shall not
include Capital Expenditures, and any expenses relating to SMG's personnel
based in SMG's corporate headquarters or its regional field locations (other than
pre-approved and reasonable costs of travel by such corporate or regional
personnel in connection with SMG's management of the Facilities, which costs
shall be Operating Expenses). Solely for purposes of (i) calculating Net
Operating Loss/Profit and the Incentive Fee and (ii) identifying Operating
Expenses which will be budgeted in approved budgets, Operating Expenses shall
exclude (A) event expenses which are deducted from the gross receipts of all
event activities at the Facilities (in accordance with the last sentence in the
definition of Operating Revenues), (B) all extraordinary expenses and all
interest, income tax, depreciation and amortization expenses, and (C)
contributions made to the Capital Reserve Fund.
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10. "Operating Revenue" shall mean any and all revenues of every kind or nature
derived from owning, operating, managing or promoting the Facilities, including,
but not limited to: license, lease and concession fees and rentals, revenues from
merchandise sales, advertising sales, equipment rentals, utility revenues, box office
revenues, parking revenues, food service and concession revenues (however, it such
revenues are collected in the first instance by and retained by the concessionaire, the
amount of such revenues paid by the concessionaire to the Facilities shall be included
as Operating Revenues), commissions or other revenues from decoration and set-up,
security and other subcontractors (however, if such revenues are collected in the first
instance by and retained by such subcontractors, the amount of such revenues paid
by such SMGs to the Facilities shall be included as Operating Revenues),
miscellaneous operating revenues, revenues generated from separate agreements
with SMG Affiliates pertaining to the Facilities, and interest revenues, all as
determined in accordance with generally accepted accounting principles and
recognized on a full accrual basis.

11. “Operating Year” shall mean one full fiscal year period beginning January 1** and
ending December 31.

2. “Subcontractor” shall mean one not in the employment of SMG, who 1s performing
all or part of those services under this contract under a separate contract with SMG.
The terms “Subcontractor” and “Subcontractors” means Subcontractor(s) in any tier.

B. ACCESSTODATA

Upon reasonable advance notice and during business hours, SMG shall provide access to
data generated under this Contract to CITY. This includes access to all information that supports
the findings, conclusions, and recommendations of SMG's reports, including computer models
and methodology for those models.

C. ADVANCE PAYMENTS PROHIBITED

Unless otherwise provided in this Contract, no payments in advance of or in anticipation
of goods or services to be provided under this Contract shall be made by the CITY.

D. AMENDMENTS

This Contract may be amended by mutual agreement of the parties. Such amendments
shall not be binding unless they are in writing and signed by personnel authorized to bind each of
the parties.

E. AMERICANS WITH DISABILITIES ACT CADA) OF 1990. PUBLIC LAW 101-336
ALSO REFERRED TO AS THE "ADA" 28 CFR Part 35

SMG must comply with the ADA, which provides comprehensive civil rights protection
to individuals with disabilities in the areas of employment, public accommodations, state and
local government services, and telecommunications. Nothing in this Section or elsewhere in this
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Contract shall, however, require SMG to undertake the foregoing compliance activity, nor shall
SMG have any liability under this Contract therefore, if such activity requires any capital
improvements or capital equipment purchases, unless the CITY provides funds for such capital
improvements and capital equipment purchases or unless such liability is the result of the
negligence of SMG. Furthermore, SMG shall have the right to require any licensee, lessee,
tenant, promoter or user of any portion of the Facilities to comply, and to be financially
responsible for compliance, with Title [II of the ADA in connection with any activities ot such
licensee, lessee, tenant, promoter or user at the Facilities.

F. ASSIGNMENT

Neither party shall assign or transfer any interest, obligation, or night in this Contract
without the prior written consent of the other party, which consent may be withheld or granted on
conditions in such other party's sole and absolute discretion.

G. ATTORNEYS' FEES

In the event of litigation or other action brought to enforce contract terms, each party
agrees to bear its own attorney’s fees and costs.

H. CONFIDENTIALITY/SAFEGUARDING OF INFORMATION

Neither party shall use or disclose any information concerming the other party, or
information which may be classified as confidential , for any purpose not directly connected with
the administration of this Contract, except with prior written consent of the other party, or as may

be required by law.

I. CONFLICT OF INTEREST

The CITY may, in its sole discretion, by written notice to SMG terminate this contract if 1t
is found after due notice and examination by the CITY and a failure to cure by SMG that there 1s
a violation of any Ethics laws or policies of the CITY, County or the State of Missour1
or any similar statute involving SMG in the procurement of, or services under this Contract. In the
event this Contract is terminated as provided above, the CITY shall be entitled to pursue the same
remedies against SMG as it could pursue in the event of a breach of the Contract by SMG. The
rights and remedies of the CITY provided for in this clause shall not be exclusive and are in
addition to any other rights and remedies provided by law. The existence of facts upon which the
Agent makes any determination under this clause shall be an issue and may be reviewed as
provided in the "Disputes” clause of this contract.

J. COPYRIGHT PROVISIONS -

1. Unless otherwise provided, all Materials produced under this Contract shall be

considered "works for hire" as defined by the U.S. Copyright Act and shall be owned by the
CITY. The CITY shall be considered the author of such Materials. In the event the Materials are
not considered "works for hire" under the U.S.Copyright laws, SMG hereby irrevocably assigns
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all right, title, and interest in Materials, including all intellectual property rights, to the CITY

.

effective from the moment of creation of such Materials.

2. Materials means all items in any format and includes, but is not limited to, data,
reports, documents, pamphlets, advertisements, books, magazines , surveys, studies, computer
programs, films, tapes, and/or sound reproductions. Ownership includes the right to copyright,
patent, register and the ability to transfer these rights.

3. For Materials that are delivered under the Contract, but that incorporate pre-
existing materials not produced under the Contract, SMG hereby grants to the CITY a
nonexclusive, royalty-free, irrevocable license (with rights to sublicense others) in such Materials
to translate, reproduce, distribute, prepare derivative works, publicly perform, and publicly
display. SMG warrants and represents that SMG has all rights and permissions, including
intellectual property rights of publicity, necessary to grant such a license to the CITY

4, SMG shall exert all reasonable effort to advise the CITY, at the time of delivery
of Materials furnished under this Contract, of all known or potential invasions of privacy
contained therein and of any portion of such document which was not produced in the
performance of this contract. The CITY shall receive prompt written notice of each notice or
claim of copyright infringement received by SMG with respect to any data delivered under this
contract. The CITY shall have the right to modify or remove any restrictive markings placed upon
the data by SMG.

5. Notwithstanding anything to the contrary contained in this Contract, all information
proprietary to SMG will remain with SMG.

J. COVENANT AGAINST CONTINGENT FEES

SMG warrants that no person or selling agent has been employed or retained to solicit or
secure this contract upon an agreement or understanding for a commission, percentage, brokerage
or contingent fee, excepting bona fide employees or bona fide established agents maintained by
SMG for the purpose of securing business. The CITY shall have the right, in the event of breach
of this clause by SMG, to annul this contract without liability or, in its discretion, to deduct from
the Contract price or consideration or recover by other means the full amount of such
commission, percentage, brokerage or contingent fee. SMG warrants that any group or national
discounts it receives from vendors will be credited to the CITY.

L. DISPUTES

1. The parties desire to cooperate with each other in the management and operation of
the BCC pursuant to the terms hereof. In keeping with this cooperative spirit and intent, any
dispute arising hereunder will first be referred to the parties' respective agents or representatives
prior to either party initiating a legal suit, who will endeavor in good faith to resolve any such
disputes within the limits of their authority and within forty-five (45) days after the commencement
of such discussions. Ifand only if any dispute remains unresolved after the parties have followed
the dispute resolution procedure set forth above, the matter will be submitted to mediation. Within
ten (10) business days from the date that the parties cease direct negotiations, the CITY shall select
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a neutral third party mediator, who shall be subject to the reasonable approval of SMG. Each party
will bear its own cost of mediation; provided, however, the cost charged by any independent third
party mediator will be borne equally by the parties.

2. The parties agree that any mediation proceeding will constitute settlement
negotiations for purposes of the federal and state rules of evidence and will be treated as non-
discoverable, confidential and privileged communication by the parties and the mediator. No
stenographic, visual or audio record will be made of any mediation proceedings or such
discussions. All conduct, statements, promises, offers and opinions made in the course of the
mediation or such discussion by any party, its agents, employees, representatives or other invitees
and by the mediator will not be discoverable nor admissible for any purposes in any litigation or
other proceeding involving the parties and will not be disclosed to any third party.

3. The parties agree that this mediation procedure will be obligatory and
participation therein legally binding upon each of them. In the event that either party refuses
to adhere to the mediation procedure, the other party may bring an action to seck entorcement
of such obligation in any court of competent jurisdiction.

4, CITY and SMG agree that, the existence of a dispute notwithstanding, they
will continue without delay to carry out all their respective responsibilities under this contract
which are not affected by the dispute. Both parties agree to exercise good faith in the dispute
resolution and to settle disputes prior to using the dispute resolution panel whenever possible.

M. GOVERNING LAW

This Contract shall be construed and interpreted in accordance with the laws of the
State of Missouri, and the venue of any action brought hereunder shall be in the Circuit Court
for Taney County, without regard to the conflicts of law’s provisions thereof.

N. INDEMNIFICATION

1. Indemnification by SMG. To the extent allowed by law SMG agrees to defend,
indemnify and hold harmless the CITY, and its respective successors and permitted assigns,
and all agents, servants, officials, directors, consultants and employees of the foregoing
(collectively, the "CITY Indemnitees") against any claims, causes of action, costs, expenses
(including reasonable attorneys' fees) liabilities, or damages (collectively, "Losses"), in law or
in equity, for bodily injury, death or damage to property, or other Losses, suftered by any of
the CITY Indemnitees, arising out of or in connection with (a) any negligent act or omission,
or intentional misconduct, on the part of SMG, (b) breach by SMG of any of its
representations, covenants or agreements made herein, (¢) any violation of any copyright,
patent, service mark, trade name or trademark by SMG, (d) failure by SMG to perform any
obligations of the CITY or SMG under any third party contracts as required in this Contract,
unless such failure was caused by any negligence or other fault on the part of the CITY or (¢)
injury to or death of any person or damage to or destruction of property caused by the conduct
of SMG or SMG' s management or operation of the Facilities (or any portion thereot) in
violation of this Contract.
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2. Indemnification by the CITY. To the extent allowed by law, the CITY
agrees to defend, indemnify and hold harmless SMG, its parents, subsidiaries and affiliates,
and their respective successors and permitted assigns, and all partners, agents, employees,
directors and officers of the foregoing, against any Losses, in law or in equity for bodily
injury, death or damage to property, or other Losses, arising out of or in connection with (a)
any negligent act or omission, or intentional misconduct, on the part of the CITY, (b) a breach
by the CITY of any of its representations, covenants or agreements made herein, including
without limitation the CITY's obligation, if any, to fund any budgeted or otherwise approved
expenses in a timely manner, (¢) injury to or death of any person or damage to or destruction
of property caused by the CITY's use or occupancy of the Facilities (or any portion thereof) in
violation of this Contract, (d) the fact that at any time prior to, as of, or after the
commencement of this Contract, the Facilities have not been operated, or the Facilities and its
premises are not or have not been, in compliance with all Laws, including, but limited to, the
Americans with Disabilities Act, 42 U.S.C. Sections 2101-12213 as amended by the Civil Rights
Act of 1991 (42 U.S.C. Section 1981(a)), as it now exists and as it may be amended in the future by
statute or judicial interpretation (collectively, the "ADA"), (e) the fact that prior to, as of, or after
the commencement of this Contract there is any condition on, above, beneath or arising from the
premises occupied by the Facilities which might, under any Law, give rise to liability or which
would or may require any "response," "removal" or "remedial action" (as such terms are detined
under the Comprehensive Environmental Response, Compensation and Liability Act, as amended
by the Superfund Amendments and Reauthorization Act), () any structural defect or unsound
operating condition with respect to the Facilities or the premises occupied by the Facilities prior to,
as of or after the commencement of the Contract hereunder, (g) any obligation or liability for
physical damage or other Loss to any real property located at the Facilities, whether such assets are
insured by the CITY or whether the CITY decides not to insure for such damage and Losses
(including without limitation damages or Losses falling within any policy deductible), (h) any non--
compliance with any pre-existing agreement on or prior to the commencement of this Contract, or
(i) any act or omission carried out by SMG at or pursuant to the direction or instruction of the CITY,
its agents or employees; provided, however, that the foregoing indemnification under this Section
N.2 shall not apply to the extent of any breach by SMG of its obligations hereunder.

3. Conditions to Indemnification. With respect to each separate matter brought by any
third party against which a party hereto ("Indemnitee”) is indemnitied by the other party
("Indemnitor"), the Indemnitor shall be responsible, at its sole cost and expense, for controlling,
litigating, defending and/or otherwise attempting to resolve any proceeding, claim, or cause of
action underlying such matter, except that (a) the Indemnitee may, at its option, participate in such
defense or resolution at its expense and through counsel of its choice; (b) the Indemnitee may, at its
option, assume control of such defense or resolution if the Indemnitor does not promptly and
diligently pursue such defense or resolution, provided that the Indemnitor shall continue to be
obligated to indemnify the Indemnitee hereunder in connection therewith; and (c) neither
Indemnitor nor Indemnitee shall agree to any settlement without the other's prior written consent
(which shall not be unreasonably withheld or delayed). In any event, Indemnitor and Indemnitee
shall in good faith cooperate with each other and their respective counsel with respect to all such
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actions or proceedings, at the Indemnitor's expense. With respect to each and every matter with
respect to which any indemnification may be sought hereunder, upon receiving notice pertaining to
such matter, Indemnitee shall promptly (and in no event more than twenty (20) days after any third
party litigation is commenced asserting such claim) give reasonably detailed written notice to the
Indemnitor of the nature of such matter and the amount demanded or claimed in connection

therewith.

4, Negligence Claims. Notwithstanding any other provision of the contract to the
contrary, no insurance procured by the Service Provider shall be construed to constitute a waiver of
any sovereign immunity as set forth in section 537.600 through 537.650 of the Missouri Revised
Statutes, or any other governmental or official immunity, which is barred under said doctrines of
sovereign, governmental or official immunity available to the City, its Board of Aldermen, salaned
officers or employees, nor constitute waiver of any available defense. The Service Provider shall
cause all policies of insurance related to the contract to be endorsed in accord to this subparagraph.

5. Applicability of Insurance. The parties acknowledge and agree that they (and their
respective indemnities) shall look first to the proceeds of any insurance policies carried pursuant to
this Contract for recovery in respect of the obligations of the other party. Any party that has
primary insurance coverage hereunder shall indemnify any other named or additional insured as to
such coverage to the full extent of such coverage. Each insurance policy obtained pursuant to this
Contract shall confirm, by way of endorsement or in any other written form, that the insurer agrees
to be bound by the terms of this Section, and will not raise any detense to its primary obligations to
reimburse the parties under its policy as a result of the indemnification provisions of this Contract.

6. The indemnification obligations of the parties contained in this Contract shall
survive the termination or expiration of this Contract.

O. INDEPENDENT CAPACITY OF SMG

The parties intend that an independent SMG relationship will be created by this Conftract.
SMG and his or her employees or agents performing under this Contract are not employees or
agents of the CITY. SMG will not hold himself/herselt out as or claim to be an officer or
employee of the CITY by reason hereof, nor will SMG make any claim of right, privilege or
benefit which would accrue to such employee under law. Conduct and control of the work will
be solely with SMG. In the event of the termination or expiration of this Contract, without any
further action on the part of either party, the CITY shall, or shall cause another management
company retained by it to, accept the assignment of SMG's rights, and assume and perform all of
SMG's obligations, arising after the date of expiration or termination of this Contract, under any
licenses, occupancy agreements, rental agreements, booking commitments, advertising
agreements, concession agreements, and any other contracts relating to the Facilities which have
been executed by SMG hereunder PROVIDED any obligation entered into by SMG that extends
beyond the Term must be approved by the CITY in writing.
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P WORKERS COMPENSATION INSURANCE COVERAGE

SMG will at all times comply with all applicable workers' compensation requirements of
the Chapter 287 of the revised statutes of the State of Missouri, as well as all occupational
health and safety laws, statutes, and regulations to the full extent applicable. The CITY will not
be held responsible in any way for claims filed by SMG or their employees for services performed
under the terms of this contract. Prior to performing work under this contract, SMG shall provide or
purchase industrial insurance coverage for SMG's employees, as may be required of an "employer”
as defined by Missouri State law, and shall maintain full compliance with Missouri State law during
the course of this Contract.. Workers' Compensation Insurance with a company authorized to do
business in the State of Missouri having limits not less than one miilion dollars ($1,000,000.00),
including occupational disease provisions for all employees of the Service Provider(s) and Sub-
Service Provider(s).

Q. L.ICENSING ACCREDITATION AND REGISTRATION

SMG shall comply with all applicable local, state, and federal licensing, accreditation and
registration requirements/standards, necessary for the performance of this Contract. SMG must
comply with all CITY, County and State laws, ordinances, regulations and rules including all
health regulations.

R. LIMITATION OF AUTHORITY

Only the Agent or Agent's delegate by writing (delegation to be made prior to action) shall
have the express, implied, or apparent authority to alter, amend, modify, or waive any clause or
condition of this Contract. Furthermore, any alteration, amendment, modification, or waiver or
any clause or condition of this Contract is not effective or binding unless made in writing and
signed by the Agent.

S. NONCOMPLIANCE WITH NONDISCRIMINATION LAWS

In the event of SMG's noncompliance or refusal to comply with any nondiscrimination law,
regulation, or policy, this Contract may be rescinded, canceled or terminated in whole or in part, and
SMG may be declared ineligible for further contracts with the CITY. SMG shall, however, be given
o reasonable time in which to cure this noncompliance. Any dispute may be resolved in accordance
with the "Disputes" procedure set forth herein.

T. NONDISCRIMINATION

During the performance of this contract, SMG shall comply with all federal and state
nondiscrimination laws, regulations and policies. ~

U. NOTICES

Any and all notices or other communications required or permitted by this contract or by
law to be delivered to, served on or given to either party to this Contract by the other party to this
contract, shall be in writing and shall be deemed properly delivered, given or served when
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personally delivered to such party, or in lieu of personal services, when telecopied or when mailed
by United States mail, express, certified or registered, postage prepaid (or other overnight
delivery services, charges prepaid), to the contact person and addresses set forth in the Contract.
All notices so telecopied shall be deemed delivered upon transmission thereof and all notices so
mailed shall be deemed received on the date which is twenty-four (24) hours after delivery to the
overnight delivery service by the sender, or if placed in the United States mails, on the date of
the return receipt or, if delivery of such United States mail is refused or cannot be accomplished,
forty-eight (48) hours after deposit in the United States mails. Either party may change its
address for the purpose of the Section by giving ten (10) days' advance written notice of such
change to the other party in the manner provided herein

V. PRIVACY

1. Personal information collected, used or acquired in connection with this
contract shall be used solely for the purposes of this contract. SMG and its Subcontractors
agree not to release, divulge, publish, transfer, sell or otherwise make known to unauthorized
persons personal information without the express written consent of the CITY or as provided
by law. SMG agrees to implement physical, electronic and managerial safeguards to prevent
unauthorized access to personal information.

2. The CITY reserves the right to monitor, audit, or investigate the use of personal
information collected, used or acquired by SMG through this contract. The monitoring,
auditing or investigating may include but is not limited to "salting” by the CITY. SMG shall
certify return or destruction of all personal information upon expiration of this contract.
Salting is the act of placing a record containing unique but false information in a database that
can be used later to identify inappropriate disclosure of data contained in the database.

3. Any breach of this provision may result in termination of the contract and the
demand for return of all personal information. SMG agrees to indemnify and hold harmless
the CITY for any damages related to SMG's unauthorized use of personal information.

4. For purposes of this provision, personal information includes, but is not limited
to, information identifiable to an individual that relates to a natural person's health, finances,
education, business, use or receipt of governmental services, or other activities, names,
addresses, telephone numbers, social security numbers, driver license numbers, financial
profiles, credit card numbers, financial identifiers and other identifying numbers.

W. PUBLICITY

SMG agrees to submit to the CITY all advertising and public CITY matters relating to
this Contract which, in the CITY’s judgment, CITY s name can be implied or is specifically
mentioned. SMG agrees not to publish or use such advertising and public CITY matters
without the prior written consent of the CITY.
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X. RECORDS MAINTENANCE

SMG shall maintain complete financial records relating to this contract and the
services rendered including all books, records, documents, magnetic media, receipts, Invoices
and other evidence relating to this contract and performance of the services described herein,
including but not limited to, accounting procedures and practices which sufficiently and
properly reflect all direct and indirect costs of any nature expended in the performance of this
Contract. SMQG, at CITY's expense, shall retain such records for a period of six years
following the date of final payment. If SMG anticipates charging CITY a charge for the
maintenance of records, CITY shall have the option of receiving and maintaining said records
at its own expense. At no additional cost, these records including materials generated under
the Contract shall be subject at all reasonable times upon reasonable advance notice to
inspection, review, or audit by the CITY, the Office of the State Auditor, and federal and
state officials so authorized by law, rule, regulation, or agreement. If any litigation, claim or audit
is started before the expiration of the six (6) year period, the records shall be retained until all
litigation, claims, or audit findings involving the records have beenresolved.

Y. REGISTRATION WITH DEPARTMENT OF REVENUE

SMG shall complete registration with the State Department of Revenue and be responsible
for payment of all taxes due on payments made under this contract.

Z. RIGHT OF INSPECTION

SMG shall provide right of access to its Facilities to the CITY, or any of its officers, or to
any other authorized agent or official of the State of Missouri, or the federal government, at all
reasonable times, in order to monitor and evaluate performance, compliance, and/or quality
assurance under this contract.

AA. SAVINGDS

Inthe event funding from state, federal, or other sources is withdrawn, reduced, or limited
in any way after the effective date of this Contract and prior to normal completion, either party
may terminate this Contract, subject to renegotiation upon mutual written agreement under those
new funding limitations and conditions.

BB. SEVERABILITY

The provisions of this contract are intended to be severable. If any term or provisions
illegal or invalid for any reason whatsoever, such illegality or invalidity shall not affect the
validity of the remainder of the contract.

CC. SITE SECURITY

While on CITY premises, SMG, its agents, employees, or Subcontractors shall conform
in all respects with physical, fire or other security regulations.
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DD. SUBCONTRACTING

Except for subcontracts in the ordinary course, neither SMG nor any Subcontractor shall
enter into subcontracts for any of the work contemplated under this Contract without obtaining
prior written approval ofthe CITY.

EE. TAXES

All payments accrued on account of payroll taxes, unemployment contributions, any other
taxes, insurance or other expenses for SMG or its staff shall be the sole responsibility of SMG.

FF. TERMINATION FOR CAUSE -

1. In the event the either party determines that the other party has failed to comply
with the conditions of this Contract in a timely manner, the non-defaulting party has the right to
suspend or terminate this Contract as set forth in this paragraph. The non-defaulting party shall
notify the defaulting party in writing of the need to take corrective action. If corrective action 1s
not taken within 30 days, this Contract may be terminated. The non-defaultmg party reserves the
right to suspend all or part of this Contract, withhold further payments, or prohibit the defaulting
party from incurring additional obligations of funds during investigation of the alleged
compliance breach and pending corrective action by the defaulting party or a decision by the
non-defaulting party to terminate this Contract.

2. In the event of termination, the defaulting party shall be liable for damages as
authorized by law including, but not limited to, any cost difference between the original confract
and the replacement or cover contract and all administrative costs directly related to the
replacement contract, e.g. cost of the competitive bidding, mailing, advertising and staff time.
The rights and remedies provided in this Contract are not exclusive and are in addition to any
other rights and remedies provided by law.

GG. TERMINATION PROCEDURES -

1. Upon termination of this Contract, the CITY, in addition to any other rights
provided in this Contract, may require SMG to deliver to the CITY any property specifically
produced or acquired for the performance of such part of this Contract as has been terminated.
The provisions of the "Treatment of Assets” clause shall apply in such property transfer.

2. The CITY shall pay to SMG the agreed upon price, if separately stated, for
completed work and services accepted by the CITY, and the amount agreed upon by SMG and the
CITY for (i) completed work and services for which no separate price is stated, (i1) partially
completed work and services, (iii) other property or services which are accepted by the CITY, and
(iv) the protection and preservation of property, unless the termination is for default, in which
case the CITY shall determine the extent of the liability of the CITY. Failure to agree with such
determination shall be a dispute within the meaning of the "Disputes” clause of this contract. The
CITY may withhold from any amounts due SMG such sum as the CITY determines to be
necessary to protect the CITY against potential loss or liability.
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3. The rights and remedies of the CITY provided in this section shall not be
exclusive and are in addition to any other rights and remedies provided by law or under this
contract.

4, After receipt of a notice of termination, and except as otherwise directed by the
Agent, SMG shall:
a. Stop work under the Contract on the date, and to the extent specified, in the
notice;
b. Place no further orders or subcontracts for materials, services, or Facilities

except as may be necessary for completion of such portion of the work
under the contract that is not terminated;

C. Assign to the CITY, in the manner, at the times, and to the extent directed
by the Agent, all of the rights, title, and interest of SMG under the orders
and subcontracts so terminated, in which case the CITY has the right, at its
discretion, to settle or pay any or all claims arising out of the
termination of such orders and subcontracts;

d. Settle all outstanding liabilities and all claims arising out of such
termination of orders and subcontracts, with the approval or ratification of
the CITY to the extent CITY may require, which approval or ratification
shall be final for all the purposes of this clause;

e. Transfer title to the CITY and deliver inthe manner, at the times, and to the
extent directed by the CITY any property which, if the contract had been
completed, would have been required to be furnished to the CITY;

f. Complete performance of such part of the work as shall not have been
terminated by the CITY; and

g, Take such action as may be necessary, or as the CITY may direct, for the
protection and preservation of the property related to this contract which 1s
in the possession of SMG and in which the CITY has or may acquire an
mterest.

Notwithstanding the foregoing, upon any termination or expiration of this Contract, SMG and
the CITY may mutually agree upon a period of time after such termination or expiration (not to
exceed ninety (90) days) (the '"Transition Period") during which SMG will remain at the
Facilities and continue to provide its services hereunder for purposes of transitioning the
management of the Facilities to the CITY or a successor management company. During the
Transition Period, SMG will continue to earn all fees to be earned by SMG hereunder for
providing its services. During the Transition Period, the application of the provisions of clauses
1 through 4 of this Section GG shall be suspended until such time as the end of the Transition
Period occurs.
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HH. TREATMENT OF ASSETS

I. Title to all property furnished by the CITY shall remain in the CITY. Title to all
property furnished by SMG, for the cost of which SMG is entitled to be reimbursed as a direct
item of cost under this contract, shall pass to and vest in the CITY upon delivery of such property by
SMG. Title to other property, the cost of which is reimbursable to SMG under this contract, shall
pass to and vest in the CITY upon (i) issuance for use of such property in the performance of this
contract, or(ii) commencement of use of such property in the performance of this contract, or (iii)
reimbursement of the cost thereof by the CITY in whole or in part, whichever first occurs. Any
property of the CITY furnished to SMG shall, unless otherwise provided herein or approved by the
CITY, be used only for the performance of this contract. SMG shall be responsible for any loss or
damage to property of the CITY which results from the negligence of SMG or which results from
the failure on the part of SMG to maintain and administer that property in accordance with sound
management practices.

2. Ifany CITY property is lost, destroyed or damaged, SMG shall immediately notify
the CITY and shall take all reasonable steps to protect the property from further damage.

3. SMG shall surrender to the CITY all property of the CITY prior to settlement upon
completion, termination or cancellation of this contract.

4, All reference to SMG under this clause shall also include SMG’s employees,
agents or Subcontractors.

5. Notwithstanding anything to the contrary set forth herein, all information
proprietary to SMG will remain with SMG.

11. WAIVER

Waiver of any default or breach shall not be deemed to be a waiver of any subsequent default
or breach. Any waiver shall not be construed to be a modification of the terms of this contract unless
stated to be such in writing and signed by the CITY.
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For Field Personnel

Warldwide Entertainment and
Conference Venuve Management —-

B. eneral Provisions

3.

Charge Cards

a. SMG employees who regularly incur business related expenses may choose to apply for a corporate charge card
if approved by the General Manager. The corporate card acconnt uses an individual billing system where by the
employee is required make payments directly to the card issner. The employee is completely responsible for
timely payment of these card charges. SMG has absolutely no responsibility with regard to any employee’s
account balance or related delinquency charges. The annual fee for this account is billed directly to SMG by the

card issuer.

b. All business travel expenses, for which the provider will accept credit cards, are to be for paid by using the
corporate charge card or personal credit card, if a corporate card has not been issued.

¢. The corporate card shall only be used for legitimate business purposes of the company, and shall not be used to
obtain credit for personal, family or household purposes.

Designated Travel Acencies
Designated travel agency services should be used by all employees in order to ensure quahty of fravel and control of

travel costs, All employees are required to use the Facility’s designated travel agent for air fravel, hotel reservations
and car rentals unless preferred rates or trade deals prevail.

Expense Report Forms
All expense reports must conform to this policy with respect to content,

Responsibility For Administration of Policy
The Chief Financial Officer of SMG is responsible for the implementation and on-going administration of this
policy. All questions concemning policy maiter should be directed to the Chief Financial Officer.

C. Certification and Approval Policy

I. Reguirements for Reimbursement
An expense report will be honored for pay when if has been reviewed, approved, and signed by the employee’s
immediate supervisor, and such others as may be required by senior management.

2. Authority for Approval
Approval for the General Manager is the Regional Vice President. Approval for all other facility personnel is the
(General Manager, Department Head and Director of Finance. |

3. Certification By Employee
All employees are required to certify and sign their expense reports verifying that they have incurred the expenses
set forth on the report on behalf of the company, they are reasonable and that they are directly related {o the conduct
of SMG business. Purposeful or negligent violations of the reporting and documentation requirements shall be the
basis for disciplinary action (which may include termination). [ntentional misrepresentation is a violation of the
SMG Business Conduct Policy.

4, Responsihilities of Approvers
Prior to approving the expense report, the approver is responsible to ensure that ali expenditures are business related,
that the amounts are not excessive and that detailed explanations have been included, where required.
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For Field Personnel

Worldwide Enterntaimment and
Conference Venre Management

C. Certification and Approval Policy (Continued)

5. Responsibilities of Check Signaturv
Once approved and processed by Finance, a check is generated for payment of the expense reports. Under no
circumstance is Petty Cash to be used for the payment of expense reports. The signatory ot the check is responsible

to ensure that:

a. Original receipts (i.e., hotel statement, passenger coupons for airline tickets and car rental contracts) and other
supporting documents have been attached and the amounts on the receipts agree with those reported.

b. Travel arrangements have been made using the designated travel agent,

c. Expenditures have been charged in accordance with General Policy requirements.
d. The report is arithmetically accurate.

e. Fach expense is charged to the proper account number.

f.  The report has been submitted on a timely basis, at least monthly.

g. International expenses, incurred in ocal currencies, are properly converted to U.S. dollars.

D. Supporting Documentation and Retention Policy

1. Asrequired for tax purposes, all expenses must be suppotted by a receipt indicating the date, purpose, name and
titles of people involved. Only original copies of receipts are acceptable - Photocopies are not acceptablie.

2. All expense repbrts for senior management shall be reviewed by the Audit Departinent at least annually and the
findings of such review shali be reported to the CFO and the Audit Committee.

F. Expense Report Exclusions

The following types of expenditures will not be paid through the expense report process:

I. Payments to SMG employees for expenses in connection with relocation. A separate payment process tor such
expenses is included in the relocation policy.

2.  Company expenditures for partisan political activities are absolutely prohibited by Company policy. All decisions
regarding expenditures for non-partisan political activities should be made after consulting with the Chief Financial

Officer.

3. Expenditures to trade associations for membership dues and convention fees should be approved through the budget
process.

Revised 03/26/07 Procedure No  Page
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For Field Personnel

Worldwide Entertainment and
Conference Vemue Managementi

(. Travel Expense Policy

I.  Air Travel

a. The designated travel agent is responsible to ensure that the most economical form of air travel is offered to an
employee. As such, SMG’s policy is to seek the lowest coach fare between origination and destination by

requesting the travel agent to:

Review all fare classes including bulk, excursion and promotional, Where appropriate, issue the ticket buf wait
list the employee for the lower fare in the event that it becomes available.

Review all departures to the desired destination one hour before and one hour after desired departure time.
Airline reservations should be booked in advance whenever feasible to take advantage of discount airfares.

b. Lowest Airfare Policy — An employee is required to travel using the lowest fare. It is expected that an
employee will use the lowest fare if the airline makes one-stop and no change of airlines is required, the total
time does not add more than one and one-half hours to an employees air travel time and the next most costly
aliernative is more than $100 round trip higher at the time the reservation is made.

c. Class of Service — All employees are required to fly coach class unless prior approval has been obtained from
the CEO or CFO.

d. Frequent Flyer Program — Frequent flyer or other credits earned while traveling on company business should be
retained for personal use only. However, employees enrolled in frequent flyer programs, may not decline tbe
lowest fare offered in order to earn frequent flyer program credits or otherwise arrange their travel to maximize
such credits to the detriment of the Company. Company policy also requires that frequent flyer credits be used
only for personal or vacation travel and the Company will not reimburse the employee for use of such credits

for any reason.

2. Railroad or Bus Fares
For short trips (those less than 150 miles), train, bus service or personal car should be used whenever practicable.

Train, bus or car should always be used where the cost of these services does not exceed comparable air coach
travel.

3. Travel Insurance
The company provides accidental death and disability insurance to full time field personnel. The cost of additional

travel insurance purchased by an employee will not be reimbursed.

4.  Airport Transportation
Ground transportation fo and from airpoits is a reimbursable expense. Employees should attempt to use the least

expensive and most practical transportation whenever possible. Circumstances such as the number of persons in a
party or the urgency of arrival at the employee’s destination sbould be evaluated in choosing the appropriate

transportation.

" Revised 03/26/07 . Procedure No  Page
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For Field Personnel

Werldwide Entertainment and
Conference Venue Management,

G. Travel Expense Policy (Continued)

5. Auto Rentat

a. An automobile may be rented when other public transportation is not practical.

b. SMG has negotiated discount auto rental rates. The recommended carrier and rates are to be used when travel
reservations are made. The designated fravel agent should be used to make auto rental reservations. This will
ensure that the auto rental is made with the proper company discounts and insurance coverage.

c. Employees using a rental car for business purposes are covered when using the Corporate carrier. Please
contact Corporate to obtain information on the current carrier. Therefore, the collision damage coverage and
personal accident insurance offered by car rental companies at additional cost should be declined. SMG will

not reimburse for such coverage.

d. Ifthere is more than one person traveling in the same area, employees should share the same rental car, and
compact or intermediate sized automobiles should be selected whenever practical.

6. Automobile Expenses

a. Reimbursable miles — Employees are reimbursed for use of their personal car for business purposes on a
mileage basis. Company gas credit cards will not be 1ssued.

b. Reimbursable Rates — Mileage for personally owned cars is reimbursable at the current Federal rate and for
employees with leased, trade or car allowances, the reimbursement is %2 of the current Federal rate. Local fravel
i.e. to and from the airport is not reimbursed for employees with leased, trade or car allowances. However, in
any case these reimbursement rates cannot exceed those allowed under Federal guidelines.

c. Liability Insurance Certification — [f an employee’s auto is used for business puiposes, they are required to have
a minimum dollar amount of $100,000 / $300,000 bodily injury and $25,000 property damage in insurance
coverage. On an annual basis, the employee shall certify that the required coverage is maintained.

d. Car Telephone — CFO or Senior VP of Human Resources shall determine the policy regarding reimbursement of
these expenses. Senior management will determine those employees who are eligible for company paid car
telephones. SMG does not advocate the use of telephones in rental cars. The facility should determine the most
cost effective method of car and cellular phone billing. A group “company” rate may be obtained from the local
carrier, and this should be used. All phone charges are to be individually invoiced and all personal calls
reimbursed by the individual. Supervisory management will evaluate whether a specific expenditure is

reasgnable,

Revised 03/26/07 FProcedure No Page
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For Field Personnel

Wortdwlide Entertaininent and

Conference Venue Mamagement

(. Travel Expense Policy (Continued)

7.

10.

Lodging

a. Preferred Hotels — Whenever practicable, employees should utilize the hotels or motels where the company has
preferred rates. Typically these prefeired rates have been negotiated by local company personnel with specific
properties based on volume of travel to certain cities or geographic areas. In some cases, the designated travel
agency may also have preferred rates which are available to the company. If these preferred rates cannot be
used, then the travel agent will suggest a hotel / motel with comnparable accommodations at corporate rates.

b. Employees who expect fo be away from their assigned offices for extended periods of time should arrange
lodging at reduced weekly or monthly rates, if possible.

c. Hotel reservations made by the designated travel agent will be guaranteed for late arrival. A “no-show” charge
will be made for any reservation not canceled. SMG employees are responsible for notifying the travel agent to
cancel reservations if their plans change.

Meals

a. The actual amount spent for meals (including gratuities) when the employee is away from home on company
business will be reimbursed. The costs of these meals should be reasonable. Supervisory management will

evaluate whether a specific expenditure is reasonable,

b. Accountability — Receipts for all meals must be obtained.

Other Travel xpenses
The employee will also be reimbursed for the actual amount spent for any of the following travel expenses when

away from home on company business:

- Highway and bridge tolls (but not parking iines or {raffic violations)

-  Taxi and airport limousine fares

- QGratuities (porters, skycaps)

- Essential laundry and dry cleaning service when away from home for at least one week.

- Airport parking — Long term parking should be used in lieu of expensive terminal parking wherever
practicable.

- Telephone Calls — Business and personal calls while traveling must be made with an approved calling card
or credit card. Reasonable charges for personal telephone calls are allowed when an employee is away
from home or when business or transportation problem make then necessary.

Telephone and Telegraph
An employee will be reimbursed for the actual amount incurred on business related telephone and telegraph. SMG

employees who meet certain travel frequency guidelines will be issued a corporate telephone credit card, for which
the employee is personally responsible. All business calls made when out of the office should be charged to this
card as this result in lower costs to the company versus other payment methods (i.e. hotel charges). If an employee
is not issued a cotporate telephone credit card, the employee is encouraged to use a personal telephone credit card.
All business related telephone expenses will be remmbursed by SMG.

Revised 03/26/07 Procedure No  Page

6



Worldwide Entertafnment and
Conference Venue Management

Fo_r Field Personnel

G. Travel Expense Policy (Confinued)

11. Travel Advances

Permanent Travel Advances — Permanent travel advances will not be allowed under any circumstances. Any
facilities which have granted permanent travel advances in the past must have them repaid immediately.

Temporary travel advances — In certain cases temporary travel advances of up to $300 can be made to
employees prior to business trips when approved by the employee’s supervisor. These advances must be
cleared when the next expense report 15 submitted.

12. Expense of Spouse

d.

b.

Expenses incurred by an employee’s spouse while fraveling on business trips are not allowable, unless it is
deemed essential or beneficial to SMG. Such a determination is an exception to the general rule and requires

advance approval from the CEQO.

Approval should be required in advance for a spouse to accompany the employee on a business frip.

H. Entertainment Expense Policy

1. General Guidelines on Permissible Entertainment

The reasonable cost of entertaining clients, prospective clients, and applicants will be reimbursed provided 1t 1s
“directly related to the active conduct of business”, or it is “associated with the active conduct of business”, a
company representative is present and provided it is properly reported and substantiated. Lavish or extravagant

expenditures will not be allowed.

Entertainment of government client and prospects. No entertainment of a government einployee, agent, or
official will be provided except routine mneals occurring during the conduct of regular busmess, and then only to

the extent this does not violate the policy of the particular government agency involved.

E:{pénses of entertaining the spouses of clients or prospective clients are allowable when relafed to or associated
with the conduct of business.

Reporting of Entertainment Expense — A detailed explanation of allowable entertainment shall be set forth on
the expense report. This explanation shall include:

- Date and place of entertainment
- Name and business affiliation of persons enfertained
- Description of the entertainment and business purpose

Revised 03/26/07 Procedure No  Page



For Field Personnel

Worldwide Entertainment and

Conference Venue Management,

. ifts

1.

General Guidelines — All gifts must confirm to the policy set forth in the SMG Personnel Policy Manual, All gifts
to clients, prospective clients and suppliers are an allowable expense provided there is a business purpose and the
annual cumulative total for any one person is limited to $50, at cost. (US Tax Guidelines limit deductibility of gifts

to $25 per person per year)

Documentation — Employees will be reimbursed for the cost of allowable giits through the expense report,
provided:

- A Receipt is required and must be attached to the Expense Report.
- The following information at a minimum is required for reimbursement: Date, a description of the gift, and

the name and business affiliation of the recipient.
- In addition to normal expense report approvals, gift expenses should have such prior approvals as are

required by the policies and procedures of the company.

Gifts to Government Clients and Prospects — All gifts to government clients and prospects are governed by the
SMG personnel policy manual. Except for a nominal holiday remembrance, no gifts may be given to a public
official or public client employee. Such holiday remembrances are limited to once a year to any individual.

Gifts to Non-Government Clients, Prospects and Suppliers — The amount of gifts to any individual cannot

exceed $50 per year, without prior written approval of the CEO, and another memnber of the Board of Directors
evidenced by memo attached to the expense report.

Gifts (Employer to Employee) — Gifts to employees are not allowed except for those which are given under
sanctioned SMG programs, such as Service Awards, Recognition Awards, and gifts of remembrance in the case of

major illness, family tragedy, retirement and death.

J. Conventions, Trade Shows and Seminars

1.

Attendance at conventions, trade shows, meeting of business organizations and the like are items which should be
established by the annual budget.

The costs related to individual attendance at these conventions and meetings, which expenses fall within the limits
set by the budgets of the department, requires that same approval as any expense report. However, the conirol
attendance at national conventions, etc. and to avoid attendance by an excessive number of SMG personnel, the

departments should establish approval procedures for such events.

Convention Fees — Subject to approval of individual attendance requirements in Sections (1} and (2) above, payment
of convention fees may be authorized, However, if the organization is classified as a Trade Association, the fee may
not be paid by the expense report process, Approved convention fees for professional (non-trade) association
conventions may be entered and reimbursed by expense report if an invoice is attached.

12. Management Meetings

Management meetings held at other than company business locations, must be approved in advance, including estimated
expenses by the next level management.

Revised 03/26/07 Procedure No  Page
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For Field Personnel

Waorfdwide Entertainmient and
Conference Yenue Management

L. Club Memberships

I,

Initial membership fees and dues in organizations, clubs, etc. in which active participation is valuable for both the
employee and the company, must have the approval of appropriate management pursuant to policies established by
the company. When such fees or dues are in excess of $150, see item L (2). Subsequent annuai assessments for
such organizations may be considered as usual expenses ou the expense report and should be budgeted.

Membership fees or dues in organizations, clubs, efc. In which active participation is valuable for both the employee
and the company and such initial or unusual fees or dues are $150 or more, must be approved by the CEO.

Membership dues in organizations, associations, and clubs which are primartly of'a social nature such as athletic,
yacht, or country club will not be paid by the company unless authorized by the CEO.

M. Meals with {olleagues

1.

4,

Occasional meals with employees for the purpose of business discussions or morale building are permissible. These

expenses should be entered as entertainment expenses on the report form and appropriately documented (purpose,
location, etc.). Whenever practicable, the most senior management present at such an occasion should pay for these

eXpeEnses.

Such meals should not be in lieu of a meeting if the meeting can be conveniently and mutually arranged without
such an expense.

“Parties” for employees at the company’s expense are not permitted except when approved pursuant to the
company’s personnel policy manual and permissible in accordance with the SMG/Client contract.

Entertainment of another employee where there is no significant and necessary business purpose is not reimbursable.

N. Normal Commutation — Parking Fees (Driving to Work)

.

2.

Normal commutation expenses, including the cost of fuel and parking are not reimbursable. The General Manager
may provide for parking, etc. for irregular weekend or evening situations with appropriate levels of approval.

Locations with high density or prior existing situations may deviate from this general rule, with respect to parking,
with the written approval of the CEO or CFO.

0. Meal Allowances

Meal allowances incurred by employees are reimbursable only when the employee is required to work overtime. Meal
allowances for overtime work may be set by the General Manager.

Revised 03/26/07 Procedure No  Page

g



For Field Personnel

Warldwide Entertainment and
Conference Venue Management

P. Miscellanecus Expenses

1. Miscellaneous expenses incurred for the benefit of the company will be reimbursed by expense reports, For
exampie:

- Dues for professional (non-trade) association
- Magazine subscriptions
- Stationary, supplies, and postage

2. As a general rule, any miscellaneous expenses under $75 should be processed through the expense report in Jieu of
the costs associated with processing payment through the accounts payable system.

(. Expense Report Preparation Procedure

1. Frequency

a. Onereport is to be submitted for each trip. If a particular trip includes several destinations, you only need to
prepare one report. Employees are encouraged to prepare reports within five days after returning from a frip.

b. All expense reports for a month must be submitted within 30 days and by the end of the month, whenever
practical.

2. Explanation of SMG Expense Report Form:

Sectionl - Travel

Date: Enter date(s) on which expenses were incurred.

Location / Purpose: Name of city and / or facility for which expenses were incurred, and brief description of
purpose of the frip.

Taxi / Car Rental: Cost of taxi should include tip to driver. Cost of car rental should include fuel purchased

to refill tank if necessary.

Hotel: Should include only the cost of the room and any room taxes. Other costs associated
with the hotel such as room service, movies, and telephone should not be included in this
category.

Meals: Cost (including tip) of breakfast, lunch, or dinner when you dine alone while away from

home on business. If the cost of a meal includes anyone other than a colleague from the
same facility while away from home on business, the cost should be recorded in the
entertainment column and appropriately documented. If cost a meal includes anyone
other than you, it should be entered in the Entertainment cofumn.

Tips: Should include tips for services such as porters and bellhops. Tips for cabs and meals
should be included as part of the cost of those 1tems.

Revised 03/26/07 Procedure No  Page
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For Field Personnel

Worldwide Entertainment and
Conference Venue Management

Q. Ixpense Report Preparation Procedure (Continued)
2.  Explanation of SMG Expense Report Form;
Sectionl - Travel

Aufomobile: This section 1s for use of your company provided or personal vehicle, If you receive an
allowance or a company provided vehicle, the reimbursement rate is one-half the Federal
rate, for fravel outside the mefropolitan area. The cost of local travel (i.e. driving to the
airport) is considered part of the allowance or value of the company provided vehicle.
Einployees using their personal vehicle for business reasons at the Federal rate,

Parking / Tolk Includes charges for parking and / or tolls for personal or renied vehicles.

Entertainment: Any entry in this category requires the completion of the additional information in
Section 2 — Entertainment Information. Entertainment includes any activity generally
considered to constitute entertainment, amusement, or recreatton. [t can include meals,
drinks, or tickets to a theater or sporting event, but in all cases, it must be directly related
to the active conduct of business. Entertainment includes the cost of a meal, while away
from home on business, if the cost includes a colleague not from the same facility, or

another business associate.

Miscellaneous: This section is for all other expenses not covered elsewhere on the report. Examples are
air or frain phone charges, hotel room movies, telephone, laundry and fax.

Reimbursed Expenses:  This column is for the total of all cash expenses and items charged on your SMG charge
card. It should equal the total of all items entered in the categories explained above. At
the bottom of this column, enter the amount of any cash advance you received and
compute the net amount due fo you or due to SMG. Any balance due to SMG should be
repaid by check, and the check should be attached to the report.

Charged Airfare: Enter here the amount of the airfare or train fare that was arranged through the travel
agency, and accordingly, will be billed directly to SMG.

Total Expenses: Enter here the total of the entries in columns for reimbursed expenses and charged
airfare,
Billing Reference: Enter the letter which will be referenced in Section 3. All amounts in the Total Expenses

column must have a corresponding entry in this column.

Revised 03/26/07 Procedure No  Page
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For Field Personnel

Worldwide Entertainiment and
Conference Venue Management

Q. Expense Report Preparation Procedure (Countinued)
2. Explanation of SMG Expense Report Form:

Section? — Entertainment Information

This section must be completed in fuli for each item for entertainment expense entered in the entertainment column
of Section 1.

Amount: Enter here the amount which is referenced in Sectionl.

Cpmpany: Affiliation of persons entertained.

lype of Entertainment: ~ Examples are breakfast, lunch, dinner, drinks, or tickets.

Place of Enterfaimmnent:  Place in which expense was incurred.

Business Reason: Include the nature of any business discussions or the nature of the business benefit

derived as a result of the expense. Maintaining or developing a business relationship s
not acceptable. There must be a specific topic or benefit involved.

Section3 — Billing References

References: This columm corresponds to the Billing Reference column in Section 1.

Customer: Enter the names of the customer, facilify, or department on whose behalf the referenced
expenses were incurred.

Amount: The total of the expenses from Section 1 to be billed or allocated to the party listed in the
customer column.

3. Supporting Documentation:

Receipts for expenses should be obtained wherever possible regardless of the amount of the expense. In many
cases, SMG can bill expenses to a third party. and documentation requirements for third parties may vary, so to
enhance the billing procedure, SMG requires support for all expenses wherever possible.

All original receipts and other documents obtained as support for expenses should be attached to an 8§ % by 11 size
sheet of paper, and all such sheets of paper must be attached to the expense report. Any document which in itself is
not a clear definition of an expense should have a further explanation written next to it

4. Example of Expense Report and Supporting Documentation:

The following pages confain an example of a correctly prepared expense report with all approptiate supporting
documentation.
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DATE {MM/DDHYYYY)

04/03/2014

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION CNLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE [SSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT: If the certificate holder is an ADDITIONAL INSURED, the policy{ies) must be endorsed. If SUBROGATION IS WAIVED, subject to
the terms and conditions of the policy, certain policies may require an endorsement. A statement on this certificate does nof confer rights to the

certificate holder in lieu of such endorsement(s).

PRODUCER

A S

MARSH USA INC.

1717 Arch Sireet

Fhiladelphia, PA 19103

Atln: PHILADELPHIA.CERTS@MARSH.COM

INSURED

SMG

300 CONSHOHOCKEN STATE ROAD
SUITE 450 AND 700

W. CONSHOHOCKEN, PA 15428

[T EF AR

AL

INSURER E :

INSURER F :

|||||||

CONTACT

NAME: -

PHONE FAX
| {AIC, No, Ext): (AfC, Noj; .

E-MALL

ADDRESS: -
— ) INSURER(S) AFFORDINGCOVERAGE | NAIC #

NSURER A : Federal Insurance Company 20781

NSURER B - Lexington insurance Company 19437

INSURER ¢ : Bérkshire Hathaway Homestate Insurance Company 200144

10855

COVERAGES

CERTIFICATE NUMBER:

CLE-004058396-03

REVISION N{UMBER: 3

THIS IS TG CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELCOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE PCLICY PERICD
INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM CR CONDITION OF ANY CONTRACT OR CTHER DOCUMENT WITH RESPECT TG WHICH THIS
CERT:FICATE MAY BE ISSUED CR MAY PERTAIN, THE iNSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN 1S SUBJECT TO ALL THE TERMS,

N ADDL[SUER
TR TYPE OF INSURANCE INSR | WAD POLICY NUMBER (AMIDDIYYYY) | (MRDONYVYY) LIMITS
A | GENERAL LIABILITY 73544602 07/81/2013  |07/01/2014 EACH OCCURRENCE $ 1,000,000
X | COMMERCIAL GENERAL LIABILITY PAEMIAES (Eaounence) | 8 100,000
cLAMS-MADE | * | occur MED EXP {Any oneperson) | $ EXCLUDED
PERSONAL & ADV INJURY | $ 1,000,800
d GENERAL AGGREGATE g 3,000,000
GEN'EL AGGREGATE LIMIT APPLIES PER; PRODUCTS - COMPIOP AGG | § 2,000,000
X | poLicY T LOC $
A | AUTOMOBILE LIABILITY 7954-46-01 {AOS) 07i04/2013 0740112014 {CET;EL%E%FINGLE LIMIT 3 1,000,000
| AUROENED SCHEDULED BODILY INJURY (Per acaident) | $
""""" ' NON-OWNED PROPERTY DAMAGE "
HIRED ALTOS NON-O COMP/COLL DED. $1000 PROPERTVT 3
$
B X_ UMBRELLA LIAB X | occur 023815608 071012013 07/01/2014 EACH OCCURRENGCE s 10,000,000
EXCESS LIAB CLAIMS-MADE AGGREGATE B g 1[}.“{}0,“{}[}
DED RETENTION $ %
C | WORKERS COMPENSATION LW001338 (AOS) 0710172013 0710172014 X TUSE ﬂﬂﬁs DETEI-
AND EMPLOYERS' LIABILITY  wipm!| | o o oo |TORYLIMITS T ER |
D | ANY PROPRIETOR/PARTNER/EXECUTIVE My 3300064791131 (CA) 070012013 |07I012014 [ 1 Eacn AcCIDENT ; 1,000,000
OFFICERMMEMBER EXCLUDED? N | |IN/A
{Mandatory in NH) E.L. DISEASE - EA EMPLOYEF| $ 1,600,000
If yes, describe under o 1.000.000
DESCRIPTION OF QPERATIONS below E.L DISEASE - POLICY LIMIT | § b
500,000
A |LICRJOR LIABILITY 79544602 07/01/2013 07/01/2014 LIMIT 1,060,000

DESCRIPTION OF OPERATIONS { LOCATIONS | VEHICLES (Attach ACORD 101, Additlonal Remarks Schedufe, if more space is required)
City of Branson contract number C2014-0126
The Cily of Bransen, and its appainted officials, agents and employees shall be included as an additional insured on all general fiability, auto liability and umbrelia liability insurance policies as their inferests may
appear, Alf insurance provided in comphiance with this confract shall be primary as to any other insurance or self-insurance programs afforded fo or maintained by the City.

CERTIFICATE HOLDER

CANCELLATION

Cily of Branson, Missouri
110 W. Maddux St.
Branson, MO 65616

SHOULD ANY CF THE ABCVE DESCRIBED POLICIES BE CANCELLED BEFORE

THE

EXPIRATION DATE THEREOF, NOTICE

ACCORDANCE WITH THE POLICY PROVISIONS.

WILL BE DELIERED

IN

AUTHORIZED REPRESENTATIVE

of Matrsh USA Inc.

Manashi Mukherjee

ACORD 25 (2010/05)
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ERTIFICATE

ACORE

- LIAB

DATE {MM/DDIYYYY)
04/04/2014

ILITY INSURANCE

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS

CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND,

EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES

BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE [ISSUING INSURER(S}, AUTHORIZED

REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT: If the certificate holder is an ADDITIONAL INSURED, the policy{ies} must be endorsed. If SUBROGATION IS WAIVED, subject to
the terms and conditions of the policy, certain paolicies may require an endorsement. A statement on this certificate does not confer rights fo the

certificate hoider in lieu of such endorsement(s).

PRODUCER CONTACT
MARSH USA INC. Eﬁgﬁﬁ e ]
1717 Arch Sirest (AIC, No, Ext}: {AIC, No);
E-MAIL
PhElEdEIphiE. PA 19?&3_2?9? Mgs.:} ................................... R —
INSURER(S) AFFORDING COVERAGE B NAIC #
J27735-CRIME-CRIME-13-14 ) | INSURER A : Federal Insbrance Company 2{]23.1.
INSURED ,
SMG HOLDINGS, INC. NS RERE:
300 CONSHOHOCKEN STATE ROAD INSURER C &
SUITE 450 AND 700 ,
W. GONSHOHOCKEN, PA 19428 Ry
INSURERE:
INSURER F :
COVERAGES CERTIFICATE NUMBER: CLE-884051154-03 REVISION NUMBER:5

THIS IS TO CERTIFY THRAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN iSSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD

INDICATED. NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION

OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS

CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,

EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE

BEEN REDUCED BY PAID CLAIMS.

......

INSR ADDLISUUBR POLICY EFF | POLICY EXP i
LTR TYPE OF INSURANCE INSR | WVD POLICY NUMBER (MM/DE/YYYY) | {MM/DD/YYYY) LIMITS
GENERAL LIABILITY EACH OCCURRENGE $
e DAMAGE TO RENTED
COMMERCIAL GENERAL LIABILITY PREMISES (Ea occumence) ot |
CLAIMS-MADE QCCUR MED EXP {Any cne person) B
PERSONAL & ADV INJURY %
GENERAL AGGREGATE s
GEN'L AGGREGATE LIMIT APPLIES PER: PRODUCTS - COMPIOP AGG | §
POLICY ?@Ei r LOC $
AUTOMOBILE LIABILITY COMBINED SINGLE LIMIT
{Ea accidert) S _
ANY AUTO BODILY INJURY {Per person) | %
D “ :
AT Eﬁﬁ%ﬁz BODILY INJURY (Per accident) | $
ON- PROPERTY DAMAGE
HIRED AUTOS AUTOS {Per actident] 5
$
UMBRELLA LIAB OCCUR EACH OCCURRENCE $
EXCESS LIAR CLAIMS-MADE AGGREGATE $
DED RETENTION § 3
WORKERS COMPENSATION WC STATU- OTH-
AND EMPLOYERS" LIABILITY v/IN TORY LIMITS ER -
ANY PROPRIETOR/FARTNER/EXECUTIVE E.L. EACH ACCIDENT N
OFFICERMEMBER EXCLUDED? Nopieday 4+ b e
(Mandatory in NH) E.L. BDISEASE - EA EMPLOYEE §
If yes, descibender [ 4 b S T
DESCRIPTION OF OPERATIONS below E.L. DISEASE - POLICY LIMIT | $
A |CRIME d21188186 (770172013 07/01/2014 LIMIT 500,000
SIR 50,000

RDESCRIPTION OF OPERATIONS ! LOCATIONS ! VEHICLES {Attach ACORD 101, Additional Remarks Schedule, if more space is required)

City of Bransah conlract number C2014-0126

CERTIFICATE HOLDER

CANCELLATION

City of Branson, Missouri
110 W. Maddux 5t.
Branson, MQ 65616

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WiLL BE DELIVERED IN
ACCORDANCE WI{TH THE POLICY PROVISIONS.

AUTHORIZED REFPRESENTATIVE
of Marsh USA Inc.

Manashi Mukherjee M ansamnkl MW

ACORD 25 (2010/05)

© 1988-2010 ACORD CORFORATION. Al rights reserved.

The ACORD name and logo are registered marks of ACORD
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Best's Corporate Member Center

Regionaf Centers:Asia-Pacific | Canada | Europe, Middie East and Africa | Latin America { MENA & SCA Home | About Us | Contact Us | Sitemap

Uiew Ratmgs Eests Credlt Ratmg | Secunues E Advanced Seamh

Ratings & Criteria

News & Analysis = L - o
’ : New Search: t Search J E=HPrint this page ("
Products & Services 7 s

Industry Information =

Corporate - Federal Insurance Company

Regulatory Affairs AM, Best #: 002084  NAIG #:20281  FEIN #: 131963438

Support & Resources Administrative Office  Domiciliary Address Assigned to Financial &h-mgm Hsung
Conferences and Events = 15 Mountain View Road One Indiana Square 211 N. Pennsylvania Street #1350 companias 4 S
Warren, NJ 07059 Indianapaolis, indiana 46204-1927 that have, in A~|+ Eupﬁﬁur
United States Uniled States aUr apinion,
a supenor ability to meet their
Web: wuwnit.chubb.com angoing insurance obligalions.

Phone: 908-503-2525
Fax: 908-903-3805

Based on A.M. Best's analysis, 058342 - The Chubb Carporation is the AMB Ultimate
Parent and identifies the topmost enlily of the cerporate structure, View a list of pperating

insurance entittes in this s{ruciure.

Bremsms s S e e

........................

éﬁﬁéﬁéml_ﬁ;mﬂuth Rating View Definition ‘Best's CreditRating Analyst
Raling: A++ {Superior) E Qffice; AM. Best Campany, Oldwick NJ

. Financial Size Categary: XV ($2 Billion or greater) Senjor Financial Analyst: Brian O'Larte
Dutlook: Stahle Assistant Vice President: Jennifer Marshall, CPCLU, ARM
Action: Atirmed | b e o . "
Effective Date: March 20, 2014 _
| Initial Rating Date: December 31, 1907 Disclosure Infarmatian

___I:E_::i.;;-'l'erm Issuert_:rﬂ:lltﬂatmg Ulew ﬁ;f mtn_;:;; _____ EF@ I View A.M. Best'sRating Disclosure Statement

!; Leng-Tarm: aat ’

1 Outlook: Positi - .. AM. Best Revises Owtlook of Issuer Credit Ratings

Htlook: oaliive g r""' to Posilive for The Chubb Corparation and lts

Action: Affirmed % i Subsidiaries
EHective Date; March 20, 2014 =7 Date: March 20, 2014

Initial Rating Date: March 17, 2005

|' - EAtELY —_——————

u Penples Under Review Best's Rating

Related Financial and Analytical Data e . I
The fuiluwlng ftﬁFEELpI'ﬂUIdEEEEEEETGTEiEItEddE_ﬂ:HrEE{_J_I'd_ﬁ_ihEi ALM. Best utiizes to pmwde i nanér'é’!"éﬁa"é’ﬁﬁig‘ﬁ’él’éi"Eié'fé"a'ﬁ'a:'i:’éﬁ”sl&?i‘iézii’&'a'
or branch basis.
AMB # Company Name Company Description
060012 Chubb Grotip of Insurance Companies (&) Represents the A.M. Best Conzelidated financials far the Properyf Casually
Rating Unit business of this legal enlily,
087730 Federal insurance Company CAB Represents financials for the Canada Branch of this legal enlity.
190042 Faderal insurance Co HKB Represents financials for the Hong Keng Branch of this legal antity.
090456 Federal insurance Company KRB Represents financials for the South Korea Branch of this legal entily.
183151 Federal Insurance Co (Singapors Branch) Represenls financials for tha Singapore Branch of this legal entity.
090632 Federal Insurance Company TWE Heprezents financials for the Talwan Branch of this legal entily.
[Reports and News e o — i

Visif Besl's News and Analysis site for the Iatest News and press releases for this company and its A.M. Best Group.

r‘ii-: AMB Credit Report {Download PDF} - includes Best's Financial Strength Raling and rationale along with
Y - camprehensive analylical commentary, detailed business overview and key financial data.
" Report Revision Date: 3/20/2014 (represents 1he lalest significant change}.

: I-w- Historical Reporis are available in AMB Credit Repor Archive,

| ... Best's Executive Summary Reports {Financial Overview) - available in three versions, these presentation style

r""” reports feature balance sheet, income statement, key financial performance tests including profitability, fiquidity and

reserve analysis.
Data Status: 2014 Besl's Statement File - P/C, US Contains data compiled as of 4/1/2014 Guality Cross Checked.

» Sindle Company - five years of financial data specifically on this company.

» Peer Comparison and Compasite Reporis:
Using BestLink Online, view a side-by-side financial analysis of this company with a peer group of up to five other
companies or evaluate this company's financials against a peer group composite. The composite report displays both
the average and totai composite of your selecled peer group.
For furlher delails please read Reporl {nstructions
Nole: BestLink Online requires membership login for data security purposes.

http://www3.ambest.com/ratings/entities/SearchResults.aspx?bl=1 & SR=0& AltSrc=10 4/3/2014
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-
h-:'.::'-"..:.::
by
Lt
o

Best's Key Rating Guide - P/C, US & Canada

Best's Statement File - P/C, US

Best's Executive Summary Reporl - Campasile - Propariy/Casualty
Besl's Executive Summary Report - Comparison - Properiv/Casualty
Besl's Stalement File - Glahal

Best's Regulatory Center Markel Shara Repots

Best's State Line - PIC, US

Best's Corporate Changes and Retirements - PIC. USICN

Best's Insirance Expense Exhibit {IEE] - PIC, US

Best's Schedule P (Loss Reserves) - FfC, US

Best's Requlatory Center

Best's Schedule D (Corporate Bands) - US

Besi's Schedule D {Municipal Bonds) - US

HBest's Schedule F (Reinsurancel - P/C, US

Best's Schedule D - Hybrid - PIC & L{H, US

Best's Schedule DA (Shor Term Investments) - P/C & L/H, US
Best's Schedule BA (Other Lona Termn Investments) - P/C & LM, US

Customer Service | Product Support | Member Center | Contact Info | Careers
About A.M. Best | Site Map | Privacy Policy | Security | Terms of Use | Legal & tizensing

Copyright ©2014 AM. Best Company, ine. ALL RIGHTS RESERVED.
A.M. Best Worldwide Headauarlers, Ambesl Road, Oldwick, New Jersey, GBELE, U5 .A.

http://www3.ambest.com/ratings/entities/SearchResults.aspx?bl=1 &SR=0& AltSr¢c=10 4/3/2014
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Best's Corporate Member Center

Hegionial Centers:Asia-Pacific | Canada { Europe, Middle East and Africa | Latin America { MENA & SCA Homea | About Us | Contact Us | Sitemap

Ratings & Criteria
News & Analysis =
Products & Services
Industry Information =
Corporate =
Regulatory Affairs -
Support & Resources

Conferences and Evenis -

‘u'lew Rallngs Eesis Gredﬂ Eallng [ Sersurmes | Aduanced Searf:.h

New Search: - [ Search E {2Print this page (7}

et ————————————

Lexingion insurance Company

AM. Hest #: 02350 HAIC #: 13437 FEIN #: 251149434

Administrative Office View Additiongl Address Information ;:,Eslgng.j to Fman:m.l ﬂh‘mgﬂl Hal:mg
100 Summer Street companies B
Boston, MA 02110 that have, In A Exceliont
United States aur opinion,

an excellent abilily fo meet their
Web: www.alg.com ongoing insurance obligations.

Phane; 617-330-1100

e e m e e s e e e e R R B e R 8 B R R R R R R A A R R Es MM mmmEm e s maNmas mmamammamama ma mamams s smm wms amama s s s = mms te s amsasmsasemras we ' o= "

Based on A.M. Best's analysis, 058702 - American International Group, Inc is the AMB
Ultimate Parent and identifies the topmost entity of lhe corporate structure. Yiew a list
of operating insurance entities in this structure.

Financial Strength Rating View Definition | |BestsGreditRatingAnatyst |
Rating: A (Excellent) OFice: AM. Besl Company, Oldwick N ;
Affiliation Code: p {Pooled} Senior Financial Analyst: Jacqalene Lenlz :
Financial Size Category: XV (32 Biliion or grealer) Assistant Vice President: Jenniler Marshall, CPCU, ARM
Outlook: Stable b e _ e !
Action: Adfirrmned
Effactive Data: Fehtuary 20, 2014 Disclasura Infarmation
Initial Rating Date: Juna 30, 1966 .

o i) it e e i View A.M. Basl'sRaling Disclostme Stalement
Lang- TEI’I‘I‘!__IEEI_I_FI‘ Credit Rating  View Definition
ong Torm: o A Rt of Ansran fomatons
Outiook: Stahle ¥ .. Subsidiaries
Action: Alirmed Date: February 20, 2014

i Effective Date: February 20, 2014

Inifial Rating Date:  April 06, 2005

i
H

U Denotes Undar Beview Best's Rating

Iﬁepnrts and News 1

Visit Best's News and Analysis site for the latest pews and press releases fnr this mmpany and its A.M. Bast Group.

i |-?-- AME Credit Report {Download PDF) - includes Best's Financial Strenglh Raling and rationale along with
 comprehensive analylical commentary, delailed business overview and key financial dala.
Reporl Revision Date: 3/3/2014 (represents the latest significant change).

r—- Historical Repors are available in AMB Credit Reporl Archive,
i

| .-—  Best's Executive Summary Reporis (Financial Overview} - avaifable in three versions, lhese presentation style
,.w reports feature balance sheet, income staiement, key financial perfformance tests including profitability, liquidity and
reserve analysis.
Data Status: 2014 Best's Siatement File - P/C, US Contains data compiled as of 4/1/20114 As Recaived.
« Single Company - five years of financial data specifically on this company.
« Peer Comparison and Composite Reparis:
sing BestLink Online, view a sida-by-side financial analysis of this company with a peer group of up to five olher
companies or evaluate this company's financials agains{ a peer group composite. The composite reporl displays both
the average and total composite of your selected peer group.
For furher details please read Report Insiructions
Note: Bestlink Online requires membership login for data security purposes.

o Best's Key Rating Guide Presentation Repart - includes Best's Financial Sirength Rating and linancial data as
l..' .;.-:=
o « | provided in the most current edifion of Besl's Key Raling Guide products. (Quality Cross Checked).

Best's Insurance Repﬂrts - Online - FIC, US & Canada

Best's Key Rating Guide - P/C, US & Canada

Best's Statement File - PG, US

Besi's Executive Summary Reporl - Composile - Property/Casualty

Best's Executive Summary Reporl - Companson - Property/Casualty
Best's Slatement File - Global

http://www3.ambest.com/ratings/entitics/CompanyProfile.aspx?ambnum=2350&URatingld... 4/3/2014
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Besf's Requlatory Cenier Market Share Reporis
Besi's State Line - PIC, US

Best's Corperate Changes and Retirements - P/IC, US/CN
Best's insurance Expense Exhibit {IEE)} - P/IC_US
Best's Scheduje P {Loss Reserves) - P/C, US
Besi's Regulatary Cenler

Besl's Schedule D (Corporate Bonds) - US

Besi's Schedule D (Common Stocks) - US

Best's Schedule D (Municipal Bonds) - US

Besi's Schedute F {Reinsurance} - P/C, US
Besi's Schedule D - Hybrid - P/C & LIH, US

Besl's Schedule DA (Shor Term Inveslmants) - P/C & L/H, US
Besi's Schedule BA (Other Long Term Investments) - P/C & LiH, US

Customer Service | Product Supporl | Member Center | Contacl Info | Cateers
About A M. Best | Site Map | Privacy Palicy | Security | Terms of Use | Legal & Licensing

Copyright 2014 A.M. Besi Company, inc. ALL RIGHTS RESERVED.
A M. Best Warldwide Headquaders, Ambast Road, Oidwick, New Jersey, 08858, U.3.A.

http://www3.ambest.com/ratings/entities/CompanyProfile.aspx?ambnum=2350&URatingld... 4/3/2014
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Best's Corporate Member Center

Regional Centers:Asia-Pacific { Canada | Europe, Middle East and Africa § Latin America | MENA & SCA Home | About Us | Contact Us | Sitemap

Ratings & Criteria
News & Analysis =

:l

Products & Services
Industry Information =
Corporate =

Regulatory Affairs =
Ssupport & Resources
Conferences and Events -

New Search; . { Search | =iPrint this paga (7}

Berkshive Hathaway Homestate Insurance Company

AM, Best ¥ 04207 MAIC #: 20044 FEIN #: 4765299345

Domicilary Address Assigned lo Finaneial Bfengih Reting
3333 Farnam Sireet Suite 300 companies
Omaha, NE 68131 that have. in
United States auropirion, T Speer

' a supenror ability fo meat their
Web: wvaw bhihc.com angoing insurance obligations.

Phone: 402-393-7255 x3125
Fax: 415-675-5524

Based on A.M. Best's analysis, 058334 - Berkshire Hathaway inc is the AMB Ultimate
Parent and identifies lhe topmost entity of the corporate structure. View a st of operaling
insurance entities in this structure.

et amams mm e e mmimimm——— e e msm it m—————————————— —— —_——————————

Financial Strength Rating View Definition |  |Best's Credit Rating Analyst _

Rating: At+ (Superior) : Office; A.M. Besi Company, Oldwick N.J

Affitiation Coda: a {Group) i Senior Financial Analyst: Raberl Valenta

Financial Size Category: XIV ($1.5 Billion 1o $2 Billion) Assistant Vice President: Gerard J. Allonji :

Outlook: Stable I - e eimmrmrmnerms e e oeeeeemt e e ;
| Action: Aflimed

Efective Date; June 14, 2013 Risclosure Information

fnitial Rating Date: June 30, 1870 E

a
...... - - SN

.....

View A.M. Besi'sHating Oisclosure Siatement

................

.. AM. Best Aflimms Ratings of Berkshire Hathaway

Long-Term.: dat 1 ! Homestate (nsurance Comp d Affiliale
. v, Homestale Insurance Company an iliales
Outlook: Stable V_LP DaterJune 14, 2013
Action: Affirmed
§ Effective Date: Juna 14, 2013

Initial Rating Date: April 13, 2006

| . e mtmrmmrmmrmrmrmmmama . et i —————————

U Denoles Hrder Review Best's Raling

o e e e A e e o e

l’-ﬁ-'—-é AMB Credit Report (Download PDF) - includes Best's Financial Strength Rating and ralionale along with
E‘. - ¢ comprehensive analylical commenlary, detailed business overview and key financial dala,
‘ Reporl Revision Date: 3/10/2014 {represents lhe latest significant change).

; 1-—-- Historical Reparls are available in AMB Credit Reporl Archive.
Y

| -.—. Best's Executive Summary Reports (Financial Overview) - available in three versions, these presentalion style
r"w reporls feature balance sheel, income statement, key financial performance tests including profitability, liguidity and
reserve analysis,
Data Status: 2014 Best's Statement Fie - P/C, LS Contains data compiled as of 4/1/2014 As Recalved.
« Single Company - live years of financial data specifically on this campeny.
« Peer Comparison and Composite Reporls:
Using BestLink Online, view a side-by-side financiai analysis of this company with a peer group of up to five other
companies or evaluate this company's financials againsl a peer group composite. The compasie reporl displays both
the average and total composite of your seiected peer group.
Far furher details please read Reporl Instiuctions
Note: BestLink Online requires membership login for data securily purposes.

Best's ey Rating Guide Presentation Report - includes Best's Financial Strength Rating and financial data as
== « | provided in the most current edition of Besl's Key Rating Guide products. (Quality Crass Checked),

ot
b

e L L, i i ——— ——— JR— e e mm i mm e m e mmam e e i e e e Tma o e i e —_

.....................................................................................

Besl's Insurance Repors - Online - P/C. US & Canada

Best's Key Rating Guide - P/C, US & Canada

Hest's Statement File - P/C, US

Hest's Exaculive Summary Repor - Comparson - ProperyfCastialty

Best's Executive Summary Repord - Composite - Property/Casuality
Best's Statement File - Ginbaj

http://www3.ambest.com/ratmgs/entities/CompanyProfile.aspx?ambnum=4207& URatingld... 4/3/2014
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Besl's Regulatory Center Market Share Repons

Best's State Line - P/C. S

Baest's Corporate Changes and Refiremenls - P/C, US/CN
Best's Insurance Expense Exhibi {IEE) - B/C. US

Best's Schedule P (Loss Reserves) - P/IC. LS

Besl's Requlatery Center

Best's Schedule D (Corparate Bonds) - US

Best's Schedule D (Common Stocks) - US

Best's Scheduje D {Preferred Stocks) - US

Best's Schedule F (Reinsurange) - P/C, LIS

Best's Schedule DA (Shord Term Investmenis) - P/C & LIH, US
Besl's Schedula BA {Other Long Term Investments) - P/C & LH, US

Customer Service | Product Stppod | Member Center | Contact Infa | Careers
About A M. Best | Site Map | Privacy Policy | Securily | Terms of Use | Legat & Licensing

Copyright @2014 A M. Besl Company, Inc. ALL RIGHTS RESERVED,
AWM. Best Worldwide Headquarers, Ambest Road, Cldwick, New Jersey, DBB58, LL.S.A.

http://www3.ambest.com/ratings/entities/CompanyProfile.aspx?ambnum=4207&URatingld... 4/3/2014
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Best's Corporate Member Center

Regional Centers:Asia-Pacific | Canada | Europe, Middie East and Afvica | Latin America | MENA & SCA Home | About Us | Contact Us | Sitemap

Ratings & Criteria
News & Analysis «
Products & Services
Industry Information =
Corporate «
Requlatery Affairs -
Support & Resources =

Conferences and Events =

‘Ulew Ratlngs Basts Gren'tt Ratlng } Ser:urities | Advanced Search

New Search: | search | EiPrint this page {7}

LR TN RN LA L S

C ypress Insuraﬂce Company ( CA )

A.M. Best #: 00308 NAIC #: 10855 FEIN ¥: 356042529

Domicitary Address Assigned fo Financial Elrmuih Haﬂng
525 Market Sireet Suite 3110 campanies 4 A
San Francisco, CA 94105 that have, i Asr Sijerior
United Siates oUr opinion,

a superior ability to meet their
Web: www.bhhc.com ongeoing insurance obligations.

Phone: 886405-8040
Fax: 415-395-7750

Etasen:! an A, M Best's anaiysrs ﬂ53334 Herkshire Haihawav Inc is the AMB UEt:mate
Farent and identifies the topmaost entity of the corporale siruclure. View a lisl of pperating
insurance ﬂntiﬁes in this structure.

N e o e et e et e e e e e im e m e ————— e im e mrmmamms e rermE L el s

 Financial Strength Rating View Definition ] [Best's Credit Rating Analyst é
Rating: A++ (Supernior) Office: A.M. Best Company, Oldwick NJ r
Affiliation Code: g (Group) Senior Financlal Analyst: Rober Valenia
Financial Size Category: XIV {§1.5 Biltion {o $2 Bilfion) ; Assistant Vice President: Gerard J. Altonj
Outfook: Slahle R _ S oo e

ﬁ Action: Affirmed
Effective Date: June 14, 2013 Bisclasure [nformation
Initial Rating Date: June 30,1873 | s

T e e e T e o % View Ak EEEI'SHEHI‘IQ Disciosure Siatemen

Long-Term Issuer Grodit Rating _ View Definition | -

Long-Tarm: aa+ 5 (== A.M. Best Affimng Ratings of Barkshire Hathaway
1| i Homestste Insurance Company and Affiliafes

Outlook: Slable '_-' Date: June 14, 2013

Action: Affirmed

Effectiva Datea: Juhe 14, 2013

Initial Rating Date:  April 13, 2006

EIRFL LN am——— —————— e Ay e e —

s e mms e e e e s e

———— e ———————————rn ELEL TR, —_—

Visil Best's News and Analysrs sile for the latest news and press releases for this company and its A M, Best Gmup

I—“, AME Credit Reporf (Download PDF] - includes Best's Financial Strength Raling and rationale along with
_ comprehensive analytical commentary, detailed business overview and key financial data.
Reporl Revision Date: 2/24/2014 {represents the latest significant change}.

r——— Historical Repoeris are available in AMB Credil Reporl Archive.
y

..., Best's Executive Summary Reports (Financial Overview) - available in three versions, these presentation style
f‘w reports fealure bafance sheet, income statement, key financial performance tests including profitability, liquidity and
. reserve analysls,
Data Status: 2014 Bast’s Statement File - P/C, US Contains data compiled as of 4/1/2014 As Received.
- Single Company - five years of financial data specifically on this company.
~ Peer Comparison and Compasite Reports:
Using BestlLink Ontine, view a side-by-side financial analysis of this company wilh a peer group of Up to five other
companies or evaluate this company's financials against a peer group composile. The composite repor displays both
ihe average and total composite of your selacted peer group,
For fuher details please read Repord [nstructions
Note: BestLink Online requites membership login for data security purposes.

wz8 Bests Key Rating Guide Presentation Report - includes Best's Financial Strenglh Rating and financial data as
i + + provided in the most current edition of Best's Key Rating Guide products. {Quality Cross Checked).

e imrmmr e ——

e N N E T R R R Lo e e e ——————

L

Best’s Insurance Hepnﬂs Onling - P/C, US E'. Eanacla
Besl's Key Rating Guide - P/C, US & Canada

Besi's Statement File - P/C, US

Best's Executive Summary Reporl - Compasite - Properdy/Casuaity

Best's Execulive Summary Reporl - Comparison - Property/Casualty

Best's Statement File - Global

http://www3.ambest.com/ratmgs/entities/CompanyProfile.aspx?ambnum=308& URatingld=... 4/3/2014



Best's Corporate Member Center - Company Information for Cypress Insurance Company... Page 2 of 2

Best's Slate Line - P/C_ LS

Besl's Regulatory Center Markel Share Repors

Best's Insurance Expense Exhibit (IEE) - P/C, US

Best's Schedule P (Loss Reserves) - P/C, US

Best's Regulatory Cenjer

Besl's Schedule D) {Corporate Bonds} - US

Best's Schedule D {Common Stocks) - US

Best's Schedule D {Preferred Stocks) - US

Besl's Schedule F {Reinsurance} - P/C, US

Best's Schedule DA {Short Term Inveslments) - P/C & L/H, US

Customer Service | Product Supporl | Member Center | Cantact Infa | Careers
About A.M. Best | Site Map | Privacy Policy | Security | Tarms of Lise | Legat & Licensing

Copyright ©2014 A M, Besl Company, inc. ALL RIGHTS RESERVED.
A.M. Best Worldwide Headauarars, Ambest Road, Oldwick, New Jersey, 08858, U.S A,

http://www3.ambest.com/ratings/entities/CompanyProfile.aspx?ambnum=308&URatingld=... 4/3/2014
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COMMONWEALTH
MONTGUMERY COUNTY )

AFFIDAVIT
(as required by Section 285.530, Revised Statutes of Missouri)
As used in this Affidavit, the following terms shall have the following meanings:

FMPLOYEE:
Any person performing work or service of any kind or character for hire within

the State of Missouri,

FEDERAL WORK AUTHORIZATION PROGRAM:
Any of the electronic verification of work authorization programs operated by the
United States Department of Homeland Security or an equivalent federal work
authorization program operated by the United States Department of Homeland
Security to verify information of newly hired employees, under the tmmigration
Reform and Control Act of 1986 (IRCA), P.L. 898-603.

KNOWINGLY:
A person acts knowingly or with knowledge,
(a)  with respect to the person’s conduct or to attendant circumstances when

the person is aware of the nature of the person’s conduct or that those
circumstances exist; or

(b)  with respect to a result of the person’s conduct when the person is aware
that the person's conduci is practically certain to cause that result.

UNAUTHORIZED ALIEN:
An alien who does not have the legal right or authorization under federal law to

work in the United States, as defined in 8 U.5.C. 1324a(h)(3).

Branson Convention Center

BEFORE ME, the undersigned authority, personally appeared  Maureen Ginty , E
who, being duly sworn, states on his oath or affirmation as &
follows:; _ o
_ Vice 2
1. My name is M?Hureen Ginty and | am currently the®President -
. ¥
of SMG (hereinafter "Contractoi™), g
whose business address is 300 Conshohocken State Ha. , and >
West Conshohoclen PA 19428 S
| am authorized to make this Affidavit. '

2. | am of sound mind and capable of making this Affidavit, and am personally

Froposal Nomber 2075-11

...........................
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——

acduainted with the facis slated herem.
3. Contractor is enrolled in and participates in a federal work authorization program

with respect to the employees working in connection with the following services

[ — ]

...........

S ECRELE

——

[ orreT

4. Contractor does not knowingly empioy any person who is an unauthorized afien in

connection with the contracited services set forth above.

5. Attached hereto is documentation affirming Confractor's enrollment and
participation in a federal work autherization program with respect fo the employees

working in connection with the contracted services.

Further, Afhiant saith not. /WM A‘Z{;

Maureen Ginty, Affiant

Subscribed and sworn to before me this 7ih day of February 2014,

NOTARIAL SEAL
CHARLOTTE JONES
| Notary Public |
CONSHOHOCKEN BORO., MONTGOMERY CNTY
PLEASE NOTE: | Wy Lummissmﬂ [:xwres Apr 4, 2016 :!
Acceptable enrollment and participation dﬂﬂumentatmnﬂmnsms N A |

Verify Memorandum of Understanding:

1. A valid, completed copy of the first page identifying the Contracior; and
2. Avalid copy of the sighature page completed and signed by the Contractor, and the

Department of Homeland Security - Verification Division

e

Proposal Number 2075-11 - Convention Center Managemeni - Bransen Convention Center




Company ID Number: 769584

THE E-VERIFY
MEMORANDUM OF UNDERSTANDING
FOR EMPLOYERS

ARTICLE i
PURPOSE AND AUTHORITY

The parties 1o this agreement are the Department of Homeland Security (DHS) and the
SMG Branson Convention Center (Employer). The purpose of this agreement is to set forth terms
and conditions which the Employer will follow while participating in E-Verify.

E-Verify is a program that electronically confirms an employee’s eligibility to work in the United States
after completion of Form -9, Employment Eligibility Verification (Form 1-9). This Memorandum of
Understanding (MOU) explains certain features of the E-Verify program and describes specific
responsibilities of the Employer, the Social Security Administration (SSA), and DHS.

Authority for the E-Verify program is found in Title IV, Subtitle A, of the lllegal Immigration Reform and
Immigrant Responsibility Act of 1996 (lIRIRA), Pub. L. 104-208, 110 Stat. 3009, as amended (8 U.S.C.
§ 1324a note). The Federal Acquisition Reguiation (FAR) Subpart 22.18, “Employment Eligibility
Verification” and Executive Order 12989, as amended, provide authority for Federal confractors and
subcontiractors (Federal confractor) to use E-Verify to verify the employment eligibility of certain
employees working on Federal contracts.

ARTICLE ii
RESPONSIBILITIES

A. RESPONSIBILITIES OF THE EMPLOYER

1. The Employer agrees to display the following notices supplied by DHS in a prominent place that is
clearly visible to prospective employees and ail empioyees who are to be verified through the system:

a. Notice of E-Verify Participation
b. Notice of Right to Work

2. The Employer agrees to provide to the SSA and DHS the names, titles, addresses, and telephone
numbers of the Employer representatives to be contacted about E-Verify. The Employer also agrees to
keep such information current by providing updated information to SSA and DHS whenever the

representatives’ contact information changes.

3. The Employer agrees to grant E-Verify access only fo current employees who need E-Verify access.
Employers must promptly terminate an employee’s E-Verify access if the employer is separated from
the company or no longer needs access to E-Verify.

Page 1 of 17 E-Verify MOU for Emplayers | Revision Date 06/01/13



Company ID Number: 769584

Approved by:

Employer

SMG Branson Convention Center

Name (Please Type or Print) Title

Dylan Maxwell

Signature Date

Electronically Signed 04/01/2014

Department of Homeland Security — Verification Division

Name (Please Type or Print) Title
USCIS Verification Division

Signature Date

Electronically Signed 04/01/2014

Page 13 of 17 E-Verniy MOU for Employers | Revision Date 06/01/13



City Clerld’'s Otfice use only:

Index # Sipaoivi- oo 1 s

TO: Purchasing Agent, Finance Department™™ DATE:

FROM:  Department: /‘4 D 1S e AT 7 OinS . Date Received 'ﬁ?Jw;:}*mw
ContactMame: (3, CC 2] Avy /% A/ Ext.: 37/

RE: RFWRF FQ Number 2o 74 —// Reguisition Number (if applicable):
RF "éﬁp RFQ Name: __ CONVLENTTIO0N AL/ TEA  UIARA £ g p) T
Vendor Name: S A6 Copdy Ll Tlon) VEMUE A Em e 7

RFB/REFP/RFQ Process Used {Please Check)

%Sealed Bid
Written Bid* [ Fax / Email / Mail / Phone* LI Best and Final Offer*
LI None/Sole Source * (See required “Memo Information” below) | Cooperative Bid* (Federal, State, GSA}

*Additional bid documentation must be included.

- Awarding of RFB/RFP/REQ (Check all that apply)

;

[l Re-Bid What bid is this replacing? Bid Number: _Bid Name:
[See required “Memo Information” below)

Mwarded to lowest bidder(s) [ NOT awarded to lowest bidder{(s) {See required “Memo information” below)

[] Bid{s) Rejected / Bid Cancelled (See required “Memo Information” below)

y
Will there be a Contract Management Form? [ YES ﬂmo

Is the RFB/RFP/RFQ pertaining to: (Check any that apply) |
{This section will assist to properly assign a retention period as set by the Missouri Office of the Secretary of Siate)
[ 1 Capital Project (Creating new streets, buildings,

| A Grant  Name of Grant: structures, etc.)
e Capital Project Number:

"1 Special Funding (Bonds, loans, other Gov't. Agency,

etc.) Name of Funding: [_] Capital improvement (Improving or renovating

streets, buildings, structures, etc.)
e (Capital Improvement No.:

| Memo Information
> Please complete a Memu of Explanation if you selected any boxes on this form that reqmred a memo. The memo must
include a detailed explanation addressing each item selected above that requires a memo.
A memo should explain / address the following issues when applicable:
e Why the lowest bidder was not awarded

e Why the bid was re-bid
¢ Why the bid(s) were rejected / or the bid was cancelled

e Why the bid is considered Sole Source

e Any other information necessary to explain any other circumstances outside the normal bid process

The informatijgn above and attached has been approved:

//Z/ / // // W/ 57 /%

Purchasing Agent signature ~ Date

PURCHASING OFFICE USE ONLY
1GooDs [ SERVICE [ SERVICE {(PREVAILING WAGE) [ SERVICE {NO INSURANCE) [ REVENUE/SERVICE W/INS.

**Plegse submit this form and any applicable paperwork directly to Purchasing. ?/1/13ﬂ
Purchasing will forward the paperworlk to the City Clerk’s Office.




Summary (w/o demo)

02/01/2019 - 02/29/2020

Account Id :

Account Name :

Survey Template Id :
Survey Template Name :
Report Generated On :
Report Generated By :

[ 2 Facity Saies ana Opersions __________________

1. Name of your Sales Contact:

176

Branson Convention Center
276

Post-Event Evaluation
12/11/2020

Sam Voisin (SVOISIN)

(

(

(60) Good
(40) Fair
(

)
)
40)
20) Poor

o b w N

Answer # Choices Answers (61 total) %
1 Tori Santos 24 39.3%
2 Megan Jackson 1 18.0%
3 Janet Peterson 12 19.7%
4 Ginger Watson 14 23.0%
2. Knowledgeable
02/01/2019 - 02/29/2020
Score: 96.5 / 100.0
Answer # Choices Answers (63 total) % Score
1 (100) Excellent 55 87.3%
2 (80) Very Good 5 7.9%
3 (60) Good 3 4.8% 96.5
4 (40) Fair
5 (20) Poor
3. Responsiveness
02/01/2019 - 02/29/2020
Score: 95.5/100.0
Answer # Choices Answers (62 total) % Score
1 (100) Excellent 52 83.9%
2 (80) Very Good 6 9.7%
3 (60) Good 4 6.5% 95.5
4 (40) Fair
5 (20) Poor
4. Professionalism
02/01/2019 - 02/29/2020
Score: 96.8 / 100.0
Answer # Choices Answers (62 total) % Score
1 (100) Excellent 55 88.7%
2 (80) Very Good 4 6.5%
3 (60) Good 3 4.8% 96.8
4 (40) Fair
5 (20) Poor
5. Readily Accessible
02/01/2019 - 02/29/2020
Score: 94.5/100.0
Answer # Choices Answers (62 total) % Score
1 (100) Excellent 50 80.6%
2 (80) Very Good 7 11.3%
3 (60) Good 5 8.1% 945
4 (40) Fair
5 (20) Poor
6. Clarity of Information
02/01/2019 - 02/29/2020
Score: 95.1/100.0
Answer # Choices Answers (57 total) % Score
1 100) Excellent 48 84.2%
80) Very Good 4 7.0%
5 8.8% 95.1




7. Comments:

Answer #
1

20

21

22

23

24

25

26

27

28

29

30

31

Sheila Livesay

Livesay

sheila@livesayfarms.com

Sarah Veile

Mo Park & Recreations Association 2019
sarah@mopark.org

Mark Rackley

Masont Jar Productions ~ SharePointALooza

mark@mrackley.me
Cheryl Gentges

Associated General Contractors of Missouri

CGentges@agcmo.org

Ann Nowlin

MO Health Information Management
Association
annnowlin3@gmail.com

Barry Roberts

Phile Waldrep Ministries
barry@philwaldrep.org

Stacey Burkett

PowerSchool
stacey.burkett@powerschool.com
Yvonne Wright

Missouri Association of Workforce Development

Yvonne.Wright@ded.mo.gov
Bill Budnick

Christian Business Men's Committee-Ozark

Mountain Prayer Breakfast
wmb445@gmail.com

Suzie Lidstrom

Huber & Associates
SLidstrom@teamhuber.com
Cindy Dickey

Brand New Church
cindy@brandnewchurch.com
Kaitlynn Orr

Missouri Trucking Association
kaitlynn@motrucking.org
Massay

STAGE ONE
gmassay@stageonedance.com
Katy Combs

EDWARD JONES REGION REGION 166

katy.combs@maritz.com
Mark Woodson

ASSOCIATED ELECTRIC COOPERATIVE

mwoodson@aeci.org

Josh Lyman

Z Car Club Association
ozarkszclubprez@gmail.com
Thad Eckoff

The Huge Convention
thad@thehugeconvention.com
Kim Durham

Playcraft Boats
kim@playcraftboats.com

Gina Stetch

City of Branson Water Challenge
gstech@bransonmo.gov

Trevor Gies

Cobb-Vantress
Trevor.Gies@Cobb-Vantress.com
Mary Wetzel

Faith Lutheran Church
mary.wetzel@faithstl.org

Cody Kester

Hemophilia Foundation of Arkanas
ckeste01@gmail.com

Barry Roberts

Phil Waldrep Ministries
barry@philwaldrep.org

Rick Renno

MO Treasurers Association
mrrenno@hotmail.com

Debbie Alexander

Branson Tractors
debbie@bransontractor.net

Kristi Burmeister

Midwestern Society of Orthodontists
kristiburmeister@me.com

Carla Martin

MO Baptists Convention
cmartin@mobaptist.org

Janna Goodwin

Branson Market Days
Bransonmarketdays@gmail.com
Cheryl Harrison

City of Branson Christmas Party
charrison@bransonmo.gov

Kerry Pearson

360 Degree Medicine Christmas Party
kpearson@360degreemedicine.com
Anna Cooper

Conklin 2020 National Convention
anna.cooper@conklin.com

02/01/2019 - 02/29/2020
Friendly and helpful

Ginger is a delight to work with!

Megan rocks

Always enjoy working w/ Ginger!

| really dont remember how she did, as its been a few months since | worked with her - worked with Ashlee more.

Megan went over an above to make our event a success

| was not involved in sales process.

We just couldn't have asked for better staff to work with.

A+

Tori was great, responsive and very easy to work with!

Paying for parking was not clearly explained to us. Parking was free the prior year and was not this year. when i asked about it | was told that it stated in my contract

in lots is our responsibility

Ginger is great to work with! We appreciate the help to get the event where we needed it to be.

Janet always goes above and beyond!!

| dont know who my sales contact was.

Janet did a great job to make our event successful, we really appreciate all that she does!

Execellent, pleasure working with Janet.

Ginger was very persuasive without ever being pushy. Her presentation and follow up addressed every reservation | had about bringing my convention to Branson.

Janet is always a pleasure to work with. She makes my job easy!

Tori was prompt, courteous and very helpful with information needed.

Tori was very helpful throughout the entire process (planning to execution).

The best person | have ever worked with in this regard at this venue or any other. Very approachable, responsive, and professional!

Tori Santos was amazing! She did a wonderful job working with my foundation throughout the entirety of our event.

Megan goes over and above the call of duty. She even helped me try to resolve a Hotel issue that had absolutely nothing to do with her. Very helpful and kind.

Was a pleasure to work with Tori. She had everything set and ready to go for us when we arrived and was readily available for any questions | might have had.

was very helpful and friendly. Went over and above with accomendating request. Great to work with

Booked prior to her arrival so did not work with her much

Because our events were assigned to specific rooms in the contract, it caused some confusion, but we got it all worked out in the end.

We really didnt have much contact with Janet after the contract was taken care of which she handled well.

Tori is an asset to your company. Sad to see her leaving.

Tori was very helpful and informative from start to finish. She made sure we knew what we could do with the space we had and made sure everything we wanted wa

happen for us.

| do not have as much contact with Janet; she was available if needed.

8. Name of your Event/Catering Manager:

Answer #
1

oA w N

Choices
Ashlee Webb
LeAnne Scheele
Janet Peterson
Tori Santos
Austin McCrary

02/01/2019 - 02/29/2020

Answers (66 total) %

15 22.7%
23 34.8%
5 7.6%
23 34.8%
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https://www.eautofeedback.com/PreviewSurvey.jsp?surveyTemplateId=276&surveyId=429136#Q_14976
https://www.eautofeedback.com/PreviewSurvey.jsp?surveyTemplateId=276&surveyId=429797#Q_14976
https://www.eautofeedback.com/PreviewSurvey.jsp?surveyTemplateId=276&surveyId=430142#Q_14976
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https://www.eautofeedback.com/PreviewSurvey.jsp?surveyTemplateId=276&surveyId=434473#Q_14976
https://www.eautofeedback.com/PreviewSurvey.jsp?surveyTemplateId=276&surveyId=434570#Q_14976
https://www.eautofeedback.com/PreviewSurvey.jsp?surveyTemplateId=276&surveyId=434723#Q_14976
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https://www.eautofeedback.com/PreviewSurvey.jsp?surveyTemplateId=276&surveyId=438863#Q_14976
https://www.eautofeedback.com/PreviewSurvey.jsp?surveyTemplateId=276&surveyId=438864#Q_14976
https://www.eautofeedback.com/PreviewSurvey.jsp?surveyTemplateId=276&surveyId=438958#Q_14976
https://www.eautofeedback.com/PreviewSurvey.jsp?surveyTemplateId=276&surveyId=440324#Q_14976
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https://www.eautofeedback.com/PreviewSurvey.jsp?surveyTemplateId=276&surveyId=442655#Q_14976

9. Knowledgeable

Answer # Choices
1 (100) Excellent
2 (80) Very Good
3 (60) Good
4 (40) Fair
5 (20) Poor

02/01/2019 - 02/29/2020
Score: 98.5/100.0

Answers (67 total) % Score
63 94.0%
3 4.5%
1 1.5% 98.5

10. Responsiveness

Answer # Choices
1 (100) Excellent
2 (80) Very Good
3 (60) Good
4 (40) Fair
5 (20) Poor

02/01/2019 - 02/29/2020
Score: 98.8 / 100.0

Answers (66 total) % Score
63 95.5%
2 3.0%
1 1.5% 98.8

11. Professionalism

Answer # Choices
1 (100) Excellent
2 (80) Very Good
3 (60) Good
4 (40) Fair
5 (20) Poor

02/01/2019 - 02/29/2020
Score: 99.1/100.0

Answers (66 total) % Score
64 97.0%

1 1.5%

1 1.5% 99.1

12. Readily Accessible

Answer # Choices
1 (100) Excellent
2 (80) Very Good
3 (60) Good
4 (40) Fair
5 (20) Poor

02/01/2019 - 02/29/2020
Score: 97.8 /100.0

Answers (65 total) % Score
60 92.3%
3 4.6%
2 3.1% 97.8

13. Clarity of Information

Answer # Choices
1 (100) Excellent
2 (80) Very Good
3 (60) Good
4 (40) Fair
5 (20) Poor

02/01/2019 - 02/29/2020
Score: 97.4/100.0

Answers (61 total) % Score
55 90.2%

4 6.6%

2 3.3% 97.4




14. Comments:

Answer #
1

20

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

Sheila Livesay,

Livesay

sheila@livesayfarms.com

Sarah Veile

Mo Park & Recreations Association 2019
sarah@mopark.org

Mark Rackley

Masont Jar Productions ~ SharePointALooza
mark@mrackley.me

Cheryl Gentges

Associated General Contractors of Missouri
CGentges@agcmo.org

Ann Nowlin

MO Health Information Management
Association

annnowlin3@gmail.com

Barry Roberts

Phile Waldrep Ministries
barry@philwaldrep.org

Stacey Burkett

PowerSchool
stacey.burkett@powerschool.com
Yvonne Wright

Missouri Association of Workforce
Development
Yvonne.Wright@ded.mo.gov

Bill Budnick

Christian Business Men's Committee-Ozark
Mountain Prayer Breakfast
wmb445@gmail.com

Cindy Keeler

Sho-Me Power 2019
CKeeler@shomepower.com

Donna McCulloch

MHA Center for Education
DMcCulloch@mhanet.com

Teresa Womack

National Association of Freel Will Baptists
teresa@nafwb.org

Kaitlynn Orr

Missouri Trucking Association
kaitlynn@motrucking.org

Terry Harper

Missouri Broadcasters Association
Tharper@mbaweb.org

Massay,

STAGE ONE
gmassay@stageonedance.com
Katy Combs

EDWARD JONES REGION REGION 166
katy.combs@maritz.com

Jordan Wright

EDWARD JONES REGION REGION 17
jordan.wright@maritz.com

Mark Woodson

ASSOCIATED ELECTRIC COOPERATIVE
mwoodson@aeci.org

Josh Lyman

Z Car Club Association
ozarkszclubprez@gmail.com

Thad Eckoff

The Huge Convention
thad@thehugeconvention.com

Gina Stetch

City of Branson Water Challenge
gstech@bransonmo.gov

Trevor Gies

Cobb-Vantress
Trevor.Gies@Cobb-Vantress.com
Mary Wetzel

Faith Lutheran Church
mary.wetzel@faithstl.org

Cathy Susa

MPUA

CSUSA@mpua.org

Maggie Eubanks

Mid-America Emmy Awards
maggie@emmymid-america.org
David Vest

Phil Waldrep Ministries
Dvest1@me.com

Barry Roberts

Phil Waldrep Ministries
barry@philwaldrep.org

Rick Renno

MO Treasurers Association
mrrenno@hotmail.com

Kristi Burmeister

Midwestern Society of Orthodontists
kristiburmeister@me.com

Carla Martin

MO Baptists Convention
cmartin@mobaptist.org

Janna Goodwin

Branson Market Days
Bransonmarketdays@gmail.com
Ashley Bower

MFA Oil Company - Annual Meeting
abower@mfaoil.com

Karen Burk

F & H Food Equipment Company Christmas
Party

kburk@fandh.com

Kerry Pearson

360 Degree Medicine Christmas Party
kpearson@360degreemedicine.com
Anna Cooper

Conklin 2020 National Convention
anna.cooper@conklin.com

02/01/2019 - 02/29/2020
Performances tasks very well

LeAnne was awesome: always quick with her responses and very patient with me and all of my questions.

| would have lost my mind if not for LeAnne. She did amazing job making a stressful ordeal of organizing an event easier.

Ashlee does a fantastic job. Her attention to detail is phenomenal. She took care of our group!

Asher is a true asset to your organization! Very professional and does not get frustrated with multiple requests from us. | appreciated that she gave me her cell so the
what | needed quickly.

LeAnne also went over and above to mee all of our needs. Love working with her!!

LeAnne was very quick to respond even in off-hours prior to the event. She was great to work with and helped our event run smoothly.

Ashlee was wonderful! She was always accessible, many times just showing up when we needed her. So positive, so on top of things, so responsive and yes, caring
wonderful.

A+

Tori is a joy to work with! Very professional, | did not feel worried that things would get done.

It has been my pleasure to work with Ashlee several times through the years, and | have every confidence in her. | never worry about our event running smoothly wit!

corner!

| appreciate all the help that LeAnne gave to our group and always available with answers and help when | needed it.

Thanks for the help LeAnne. she was wonderful to work with and helped us get the event where we needed it to be after 3 years.

LeAnne is just fabulous. She is always calm and knows how to fix every "crisis" immediately and gladly. She is a great friend and extension of our team. She even ari

a classic car brought in for our theme. LeAnne always goes above and beyond!!

Janet knows our event as well as we do. She always has everything taken care of before we arrive.

LeAnne was excellent! Extremely helpful in all aspects and always there when | needed her. Thank you LeAnne!

Ashlee was the best CSM I've ever worked with, and it may not even be close.

Great Team! Special recognition to Yarda, Kelly, Tony and Toby all provided super service!

LeAnne was amazing!! Can't say enough good things about how she prepared and executed prior and during our event. YOU ROCK LEANNE

LeAnne is absolutely the best event manager | have worked with in the past ten years, and I've worked with some great ones.

Again, in all areas, Tori was exceptional!

Tori ensured that we were taken care of before and while on site.

Worked to provide our requests and did so graciously.

Ashlee always went above & beyond to assist with anything we needed.

Ashlee is truly remarkable. Be it information that is needed or something that needs to be done, Ashlee is on it immediately. | have never worked with an event mana

on top of everything, so responsive and so capable.

LeAnne is fantastic! She is very professional and always willing to help our events be a success. We appreciate her very much!

LeAnne always goes beyond what | can ask. she is always willing to assist and help to make sure everything is as it is suppose to be.

We were pleased with the presentation and quality of our food. Tori was very responsive to any needs that we had.

| would love to take Ashlee on the road for every meeting we have!

Sometimes email communication is not always perceived as one intended. Our face to face communication was excellent.

Always eager to help and very encouraging and great to work with.

LeAnne is a pleasure to work with!

Ashlee is a "step ahead", and makes me look fabulous as the coordinator of our company event! She stays and makes sure that every detail is covered, and is what
If anything is missed, she always goes "above and beyond" in making it right. She is a darling personality, and | LOVE working with her!

We loved all options there were to choose from and found it easy to choose something that would satisfy all our guests

LeAnne was amazing in all aspects of her service! All of my staff commented that this year was the very best customer service we have ever received. We love LeAr
staffl
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15. Courtesy of building staff

Answer # Choices
1 (100) Excellent
2 (80) Very Good
3 (60) Good
4 (40) Fair
5 (20) Poor

02/01/2019 - 02/29/2020
Score: 97.0/ 100.0

Answers (67 total) % Score
59 88.1%
6 9.0%
2 3.0% 97.0

16. Cleanliness

Answer # Choices
1 (100) Excellent
2 (80) Very Good
3 (60) Good
4 (40) Fair
5 (20) Poor

02/01/2019 - 02/29/2020
Score: 96.7 / 100.0

Answers (67 total) % Score
58 86.6%
7 10.4%
2 3.0% 96.7

17. Accuracy and timeliness of room set

Answer # Choices
1 (100) Excellent
2 (80) Very Good
3 (60) Good
4 (40) Fair
5 (20) Poor

02/01/2019 - 02/29/2020
Score: 95.2/100.0

Answers (67 total) % Score
54 80.6%
10 14.9%
3 4.5% 95.2

18. Exhibitor electrical

Answer # Choices
1 (100) Excellent
2 (80) Very Good
3 (60) Good
4 (40) Fair
5 (20) Poor

02/01/2019 - 02/29/2020
Score: 97.4/100.0

Answers (62 total) % Score
56 90.3%
4 6.5%
2 3.2% 97.4

19. Telecommunications/Internet

Answer # Choices
1 (100) Excellent
2 (80) Very Good
3 (60) Good
4 (40) Fair
5 (20) Poor

02/01/2019 - 02/29/2020
Score: 91.3 /100.0

Answers (60 total) % Score
42 70.0%
12 20.0%
4 6.7% 91.3
2 3.3%




Answer #
1

9

Answer #
1
2

20. Comments:

Sheila Livesay,

Livesay

sheila@livesayfarms.com

Sarah Veile

Mo Park & Recreations Association 2019
sarah@mopark.org

Andy Bowman

Missouri Rural Water Association
abowman@moruralwater.org

Mark Rackley

Masont Jar Productions ~ SharePointALooza
mark@mrackley.me

Ann Nowlin

MO Health Information Management
Association
annnowlin3@gmail.com

Yvonne Wright

Missouri Association of Workforce
Development
Yvonne.Wright@ded.mo.gov

Bill Budnick

Christian Business Men's Committee-Ozark
Mountain Prayer Breakfast
wmb445@gmail.com

Massay

STAGE ONE
gmassay@stageonedance.com
Katy Combs

EDWARD JONES REGION REGION 166
katy.combs@maritz.com

Jordan Wright

EDWARD JONES REGION REGION 17
jordan.wright@maritz.com

Josh Lyman

Z Car Club Association
ozarkszclubprez@gmail.com

Gina Stetch

City of Branson Water Challenge
gstech@bransonmo.gov

Trevor Gies

Cobb-Vantress
Trevor.Gies@Cobb-Vantress.com
Don Lantis

National Fireworks Association
DMLantis@CS.com

Mary Wetzel

Faith Lutheran Church
mary.wetzel@faithstl.org

Cathy Susa

MPUA

CSUSA@mpua.org

Maggie Eubanks

Mid-America Emmy Awards
maggie@emmymid-america.org
David Vest

Phil Waldrep Ministries
Dvest1@me.com

Rick Renno

MO Treasurers Association
mrrenno@hotmail.com

Debbie Alexander

Branson Tractors
debbie@bransontractor.net

Julie Stratman

JK Ruble

jstratman@moagent.org

Kristi Burmeister

Midwestern Society of Orthodontists
kristiburmeister@me.com

Carla Martin

MO Baptists Convention
cmartin@mobaptist.org

Janna Goodwin

Branson Market Days
Bransonmarketdays@gmail.com
Kerry Pearson

360 Degree Medicine Christmas Party
kpearson@360degreemedicine.com
Anna Cooper

Conklin 2020 National Convention
anna.cooper@conklin.com

Choices
No
Yes

02/01/2019 - 02/29/2020
Room was perfect

| myself got kicked off the internet quite often but it might have been my phone. We didn't hear any complaints from our attendees
Internet performance was less than expected. BCC IT personnel asked that we meet prior to our event next year to proactively fix any glitches with device communic:
BCC system.

Had issues with internet speed and had to get a couple of things put in the room that weren't there, but miscommunications happen.

The price for internet is much to high for a nonprofit like us.

Truly wonderful friendly and caring staff.

Liberty Exposition: Dave, Pam A+

It's always great to see everyone and all the familiar faces. That's one of the reasons we enjoy coming back.

Everything went very smoothly. No issues. The entire BCC staff was extremely kind and hardworking. Thanks to all!

The entire staff was phenomenal from start to finish. Thank everyone for their hard work.

Execellent. Staff was very helpful and polite, willing to help with any task or question we through their way.

The room and building were pristine and the building staff always helpful with any questions or needs. Electrical and internet were not used.

Overall experience was very good and all staff members were polite and helpful. We were a little disappointed in the actual meeting room that in the mornings, the tal
been reset, but you could tell the floor had not been vacuumed and there was still some wrappers/trash and or food scrapes on the table cloths. This was not a major
some feedback.

pricing was to hi. staff was excellent

Women's restroom was out of toilet paper first thing on Saturday morning (conference was Saturday all day) and wasn't replaced until probably noon. Soap was low t
doors were not unlocked on Sat am at 8 as requested. | had to call Tori and she got someone. He said he was waiting until someone told him to but contract stated 8
caused a delay because it too about 15 minutes. In his defense we had all our own video and audio equipment and | believe he was making sure it was secured.
Had complaints from the vendor on the cost of electrical service.

Your staff never fails to make our guests feel special and valued. Customer services is exceptional. And believe me, it is not like this in other cities.

The dock manager was difficult. | believe his name is Cooper. Has ZERO skills when it comes to the logistics of a major show. Lots to add here but | will just hope we
deal with him again. Several people on our show had a negative encounter with him.

Extremely happy with the venue

Everyone at the Convention center was super nice and easy to work with. Very helpful too

we weren't aware that there would be an additional charge per device for wi-fi, which | feel should be included in the meeting room rental.

Many positive attendee comments on the cleanliness and helpfulness of the staff. Pam and the Liberty team were AWESOME!

Everything was always set up ahead of schedule, and the staff was always willing to make any changes needed.

Internet was a constant problem. Even though IT was called when we notified Leann of the need, vendors just gave up calling since it was constantly on and off. Bigc

the weekend.

We decided to add AV the day before the event and Tori was very helpful in helping me get it all coordinated with Pam from Liberty. | could not have asked for better ¢
that.

The convention staff and Pam and her group were exceptional.

1. Did your event utilize food and beverage services (SAVOR...Branson)?

02/01/2019 - 02/29/2020
Answers (68 total) %
6 8.8%
62 91.2%

Answer #
1

a A w N

Choices

2. Responsiveness of F&B staff in helping plan your function

02/01/2019 - 02/29/2020
Score: 97.0/ 100.0

Answers (60 total) % Score
53 88.3%

5 8.3%

2 3.3% 97.0
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3. Staff follow-through on event arrangements

02/01/2019 - 02/29/2020
Score: 96.7 / 100.0

Answer # Choices Answers (61 total) % Score
1 (100) Excellent 52 85.2%
2 (80) Very Good 8 13.1%
3 (60) Good 1 1.6% 96.7
4 (40) Fair
5 (20) Poor

4. Menu quality, selection and value for price paid

02/01/2019 - 02/29/2020
Score: 84.9/100.0

Answer # Choices Answers (61 total) % Score
1 (100) Excellent 35 57.4%
2 (80) Very Good 15 24.6%
3 (60) Good 5 8.2% 84.9
4 (40) Fair 3 4.9%
5 (20) Poor 3 4.9%

5. On-site response time

02/01/2019 - 02/29/2020
Score: 96.7 / 100.0

Answer # Choices Answers (61 total) % Score
1 (100) Excellent 53 86.9%
2 (80) Very Good 6 9.8%
3 (60) Good 2 3.3% 96.7
4 (40) Fair
5 (20) Poor

6. Quality of food

02/01/2019 - 02/29/2020
Score: 90.2/100.0

Answer # Choices Answers (61 total) % Score
1 (100) Excellent 41 67.2%
2 (80) Very Good 15 24.6%
3 (60) Good 1 1.6% 90.2
4 (40) Fair 3 4.9%
5 (20) Poor 1 1.6%

7. Quality of service

02/01/2019 - 02/29/2020
Score: 97.0 / 100.0

Answer # Choices Answers (60 total) % Score
1 (100) Excellent 52 86.7%
2 (80) Very Good 7 1.7%
3 (60) Good 1 1.7% 97.0
4 (40) Fair
5 (20) Poor

8. Cleanliness/appearance of banquet room

02/01/2019 - 02/29/2020
Score: 97.3/100.0

Answer # Choices Answers (60 total) % Score
1 (100) Excellent 53 88.3%
2 (80) Very Good 6 10.0%
3 (60) Good 1 1.7% 97.3
4 (40) Fair
5 (20) Poor

9. Quality/appearance of service staff

02/01/2019 - 02/29/2020
Score: 96.4 / 100.0

Answer # Choices Answers (61 total) % Score
1 (100) Excellent 52 85.2%
2 (80) Very Good 7 11.5%
3 (60) Good 2 3.3% 96.4
4 (40) Fair
5 (20) Poor

10. Overall performance of food and beverage services

02/01/2019 - 02/29/2020
Score: 94.8/100.0

Answer # Choices Answers (61 total) % Score
1 (100) Excellent 48 78.7%
2 (80) Very Good 10 16.4%
3 (60) Good 3 4.9% 94.8
4 (40) Fair
5 (20) Poor
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11. Comments:

Mark Rackley

Masont Jar Productions ~ SharePointALooza

mark@mrackley.me

Ann Nowlin

MO Health Information Management
Association
annnowlin3@gmail.com

Stacey Burkett

PowerSchool
stacey.burkett@powerschool.com
Yvonne Wright

Missouri Association of Workforce
Development
Yvonne.Wright@ded.mo.gov

Bill Budnick

Christian Business Men's Committee-Ozark

Mountain Prayer Breakfast
wmb445@gmail.com

Suzie Lidstrom

Huber & Associates
SLidstrom@teamhuber.com
Cindy Keeler

Sho-Me Power 2019
CKeeler@shomepower.com
Donna McCulloch

MHA Center for Education
DMcCulloch@mhanet.com

Bev Allen

Life Publishers - Barefield & Associates
beva@lifepublishers.org

Kaitlynn Orr

Missouri Trucking Association
kaitlynn@motrucking.org

Terry Harper

Missouri Broadcasters Association
Tharper@mbaweb.org

Douglas Jonuska

360 Sports
Doug@360sports.events

Massay,

STAGE ONE
gmassay@stageonedance.com
Cheri Messerli

MISSOURI BANKERS ASSOCIATION
Cmesserli@mobankers.com
Jordan Wright

EDWARD JONES REGION REGION 17
jordan.wright@maritz.com

Josh Lyman

Z Car Club Association
ozarkszclubprez@gmail.com
Gina Stetch

City of Branson Water Challenge
gstech@bransonmo.gov

Trevor Gies

Cobb-Vantress
Trevor.Gies@Cobb-Vantress.com
Ashley Fishback

The Missouri Bar Annual Conference
afishback@mobar.org

Mary Wetzel

Faith Lutheran Church
mary.wetzel@faithstl.org

Maggie Eubanks

Mid-America Emmy Awards
maggie@emmymid-america.org
Cindy Shannon

DECA Fall Leadership Meeting
cindy.shannon@dese.mo.gov
Rick Renno

MO Treasurers Association
mrrenno@hotmail.com

Kristi Burmeister

Midwestern Society of Orthodontists
kristiburmeister@me.com

Carla Martin

MO Baptists Convention
cmartin@mobaptist.org

Dave Koch

Connell Insurance
dkoch@connellinsurance.com
Cheryl Harrison

City of Branson Christmas Party
charrison@bransonmo.gov

Kerry Pearson

360 Degree Medicine Christmas Party
kpearson@360degreemedicine.com
Anna Cooper

Conklin 2020 National Convention
anna.cooper@conklin.com

Penny Schmidt

James River Leadership Retreat
penny.schmidt@jamesriver.church

02/01/2019 - 02/29/2020
As a non-profit event, the price for f&b with the addition of a service charge is just so hard to swallow... but | understand it's much better than the bigger cities.

Excellent food - best | have had at a convention center. Both Tony's did an excellent job. All staff were great

The banquet and meeting rooms were clean but outdated.

Very courteous staff. Food was good and the crowd gave it good reviews!

Had one complaint that food was cold. Do not know the circumstances surrounding this complaint. Had a recommendation that more than one coffee container needs
end of each buffet line. Had a back-up as people were waiting in line to get coffee.

Our registrants raved about the Chef's Table buffet but we got lowish survey marks on the snacks - cookies etc. service was excellent!

| did receive comments about the reception food being cold after the event. We were concerned about the timing and | asked that the food be ready early, so it didn't
had people leave early the previous year when the reception food wasn't ready. The chef did an outstanding job with the desserts when | just left it up to him to choos
wanted to provide for us. He had a very attractive display. Lunch was great! | received many complements about how tender the steaks were.

Staff does an excellent job for us - everything is done in a timely fashion, exactly like it is planned to be.

My group was not please with the taste of the food. Meat were over done on spices and the vegetables were not season enough. Favorite: A keeper is the pasta sala
of choices was great.

Banquet food and lunch was great, had some unhappy people with box lunch quality, but besides that everything else was great.

Our banquet dinner was delicious. Service was great. Kelly was a standout captain! Servers were willing to wear diner hats to go with our theme at one of our lunche:
fun!!

Food was at least 2x more expensive than all the other event centers we rent for the catered meals. The concession stand works, but not being able to substitute a h
hamburger seemed unreasonable to many coaches.

We would like to see more options for our staff meals.

Only reason | marked #3 as good is because of the prices of the meals. However, Ashlee and Chef were able to accommodate my budget. | appreciated their cooper
Troy and company were terrific the entire week.

Quality and service was great. -Domestic beer cost was a bit on the high side for opening & closing receptions.

The food was wonderful and staff accommodating at the last minute for a food restriction of one of our employees.

We were very pleased overall with the catering services and quality of food.

we really appreciate the chef's flexibility on menu items!

Soup and salad bar was excellent. My only request would have been for 2 dressings. It only had Ranch and some didn't like Ranch. Would have been nice to offer 2,
It took quite a while for our group of 160 to get through the line. Tori was quick to catch that and already changed it to 1 bar for every 75 instead of 1 for every 100. Gt
future but did not help us much. The food was absolutely delicious. The olives were loved by many and soup was very good! Bacon crumbles awesome! Very high qu
Everything was great but the food. For the most part the beef and chicken were over cooked and very tough. The rest of the meal was mediocre at best. Food was nc
the last time. Even the dessert was lacking that something special. Everything else was perfect. And your staff, again, is above average.

Concourse was used, not banquet room

Very happy

We coordinated all FB through Ashlee. Food was good, reasonably priced.

Received several comments from attendees regarding how good the meals were. | will say that | think the food was a little pricey. Higher than what we've paid in the |
The cost for food and beverage is very high.

Received many compliments on the food offerings this year.

the food service team that was provided for our event was very accommodating and always appeared happy and with a great attitude.

Our guests raved about the food and desserts. Matt and Tommi and their staff provided us with memorable meals.

Banquet set up in rooms had a great feel to them this year. Cozy but enough space. They hit the target.

1. Did your event use Liberty Exposition for audio visual or other services?

02/01/2019 - 02/29/2020

Answer # Choices Answers (68 total) %
1 No 12 17.6%
2 Yes 56 82.4%
2. Knowledgeable
02/01/2019 - 02/29/2020
Score: 96.8 / 100.0
Answer # Choices Answers (56 total) % Score
1 (100) Excellent 48 85.7%
2 (80) Very Good 7 12.5%
3 (60) Good 1 1.8% 96.8
4 (40) Fair
5 (20) Poor
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3. Responsiveness

02/01/2019 - 02/29/2020
Score: 96.8 / 100.0

Answer # Choices Answers (56 total) % Score
1 (100) Excellent 48 85.7%
2 (80) Very Good 7 12.5%
3 (60) Good 1 1.8% 96.8
4 (40) Fair
5 (20) Poor
4. Professionalism
02/01/2019 - 02/29/2020
Score: 97.1/100.0
Answer # Choices Answers (56 total) % Score
1 (100) Excellent 49 87.5%
2 (80) Very Good 6 10.7%
3 (60) Good 1 1.8% 97.1
4 (40) Fair
5 (20) Poor
5. Clarity of Information
02/01/2019 - 02/29/2020
Score: 95.0 / 100.0
Answer # Choices Answers (56 total) % Score
1 (100) Excellent 46 82.1%
2 (80) Very Good 7 12.5%
3 (60) Good 2 3.6% 95.0
4 (40) Fair 1 1.8%
5 (20) Poor
6. Accuracy of set-up
02/01/2019 - 02/29/2020
Score: 95.4/100.0
Answer # Choices Answers (56 total) % Score
1 (100) Excellent 47 83.9%
2 (80) Very Good 6 10.7%
3 (60) Good 2 3.6% 954
4 (40) Fair 1 1.8%
5 (20) Poor
7. Timeliness of set-up
02/01/2019 - 02/29/2020
Score: 97.1/100.0
Answer # Choices Answers (56 total) % Score
1 (100) Excellent 49 87.5%
2 (80) Very Good 6 10.7%
3 (60) Good 1 1.8% 97.1
4 (40) Fair
5 (20) Poor
8. Courtesy
02/01/2019 - 02/29/2020
Score: 97.6/100.0
Answer # Choices Answers (51 total) % Score
1 (100) Excellent 46 90.2%
2 (80) Very Good 4 7.8%
3 (60) Good 1 2.0% 97.6
4 (40) Fair
5 (20) Poor




9. Comments:

Answer #

1 Sarah Veile
Mo Park & Recreations Association 2019
sarah@mopark.org

2 Mark Rackley
Masont Jar Productions ~ SharePointALooza
mark@mrackley.me

3 Cheryl Gentges
Associated General Contractors of Missouri
CGentges@agcmo.org

4 Cynthia Hawcroft
MONASP 2019
cynthia.hawcroft@mdc.mo.gov

5 Ann Nowlin
MO Health Information Management
Association
annnowlin3@gmail.com

6 Yvonne Wright
Missouri Association of Workforce Development
Yvonne.Wright@ded.mo.gov

7 Bill Budnick
Christian Business Men's Committee-Ozark
Mountain Prayer Breakfast
wmb445@gmail.com

8 Donna McCulloch
MHA Center for Education
DMcCulloch@mhanet.com
9 Bev Allen

Life Publishers - Barefield & Associates
beva@lifepublishers.org
10 Terry Harper
Missouri Broadcasters Association
Tharper@mbaweb.org
11 Douglas Jonuska
360 Sports
Doug@360sports.events
12 Massay
STAGE ONE
gmassay@stageonedance.com
13 Mark Woodson
ASSOCIATED ELECTRIC COOPERATIVE
mwoodson@aeci.org
14 Josh Lyman
Z Car Club Association
ozarkszclubprez@gmail.com
15 Thad Eckoff
The Huge Convention
thad@thehugeconvention.com
16 Trevor Gies
Cobb-Vantress
Trevor.Gies@Cobb-Vantress.com
17 Don Lantis
National Fireworks Association
DMLantis@CS.com
18 Cody Kester
Hemophilia Foundation of Arkanas
ckeste01@gmail.com
19 Cathy Susa
MPUA

CSUSA@mpua.org

20 Maggie Eubanks
Mid-America Emmy Awards
maggie@emmymid-america.org

21 David Vest
Phil Waldrep Ministries
Dvest1@me.com

22 Debbie Alexander
Branson Tractors
debbie@bransontractor.net

23 Kristi Burmeister
Midwestern Society of Orthodontists
kristiburmeister@me.com

24 Carla Martin
MO Baptists Convention
cmartin@mobaptist.org

25 Janna Goodwin
Branson Market Days
Bransonmarketdays@gmail.com

26 Karen Burk
F & H Food Equipment Company Christmas
Party
kburk@fandh.com

27 Kerry Pearson
360 Degree Medicine Christmas Party
kpearson@360degreemedicine.com

28 Colleen Boulware
Oak Star Bank
Cboulware@oakstarbank.com

29 Anna Cooper
Conklin 2020 National Convention
anna.cooper@conklin.com

1. Did you stay at one of Branson's hotels?

Answer # Choices
1 No
2 Yes

02/01/2019 - 02/29/2020
We really tested them on all of these things and they were awesome!

Pam rocks and anything we needed she made sure was in place. There was a slight mishap with the A/V package in Taneycomo B but Pam was quick to fix it!

Corbin LaFon and Pam took care of our group. it was a pleasure to work w/ them.

It was obvious Dave hadn't read the BEO's for all the rooms, but he was quick to get the overlooked set up accomplished.

Dave and Pam were excellent.

Again, very responsive, polite, easy to work with

Dave & Pam are an A+

| have every confidence in the a/v staff - Pam is another one that | never doubt,

Great group of people

I'm not aware of any issues. Everything went very smoothly. Pam, Corbin and Clint were always quick to handle our A/V needs.

Very easy to work with.

It's always great to see Dave and his staff. They know exactly what we need and when we need it.

Dave was very helpful, appreciate his attention to detail and follow up!

Pam and Dave were quick and professional throughout our stay, making sure we had what we needed during the convention and taking extra time to ensure events |

Dave Loftin took care of my vendors like no one else has, even if they were being difficult. | had nothing but wonderful feedback from them regarding Dave, his staff,

We were very pleased overall with the services of Liberty and did not have any problems that were not resolved quickly.

70.00 is too much to move a small box .

The staff went above and beyond for our event. | requested an impromptu item that a company representative requested and they were able to get me the item quick

| heard second hand that there was a "disagreement" between a vendor and a staff member of Liberty regarding electric service.

Exceptional service.

Sorry to see Dave go, but, Pam is very helpful.

very helpful and friendly. went over and above with our requests

Can we take Pam on the road with us as well? The techs we hired all day in the room were very helpful as well.

Did an excellent job!!

Pam was great!

Everything looked magnificent, and all supplies for audio/visual were there, and ready!

We added this on to our event last minute and these guys showed up in a flash. They set everything up and made sure | knew how to use the equipment and stayed
did a practice run to be sure | didn't have any questions. Very helpful people!

The sound did not work properly

Pam and her team out performed themselves! Pam was constantly checking to see if we had everything we needed - customer service was outstanding!!!

02/01/2019 - 02/29/2020
Answers (67 total) %

8 11.9%
59 88.1%
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2. If yes, please tell us the hotel you used:

Answer #
1 Sheila Livesay
Livesay
sheila@livesayfarms.com
2 Jay Bunkowske

LandShark Bar & Grill
jbunkowske@imcmv.com

3 Faithe Haeck
Joplin District Church of the Nazarene
faithe.haeck@gmail.com

4 Sarah Veile
Mo Park & Recreations Association 2019
sarah@mopark.org

5 Eric Lind
CNH Industrial Reman
eric.lind@newholland.com

6 Andy Bowman
Missouri Rural Water Association
abowman@moruralwater.org

7 Mark Rackley
Masont Jar Productions ~ SharePointALooza
mark@mrackley.me

8 Cheryl Gentges
Associated General Contractors of Missouri
CGentges@agcmo.org

9 Cynthia Hawcroft
MONASP 2019
cynthia.hawcroft@mdc.mo.gov

10 Ann Nowlin
MO Health Information Management
Association
annnowlin3@gmail.com

11 Barry Roberts
Phile Waldrep Ministries
barry@philwaldrep.org

12 Stacey Burkett
PowerSchool
stacey.burkett@powerschool.com

13 Keith Sappington
MO Assisted Living Association
keith@malarcf.org

14 Yvonne Wright
Missouri Association of Workforce Development
‘Yvonne.Wright@ded.mo.gov

15 Suzie Lidstrom
Huber & Associates
SLidstrom@teamhuber.com

16 Cindy Keeler
Sho-Me Power 2019
CKeeler@shomepower.com

17 Donna McCulloch
MHA Center for Education
DMcCulloch@mhanet.com

18 Teresa Womack
National Association of Freel Will Baptists
teresa@nafwb.org

19 Cindy Dickey
Brand New Church
cindy@brandnewchurch.com

20 Kaitlynn Orr
Missouri Trucking Association
kaitlynn@motrucking.org

21 Terry Harper
Missouri Broadcasters Association
Tharper@mbaweb.org

22 Douglas Jonuska
360 Sports
Doug@360sports.events

23 Massay,
STAGE ONE
gmassay@stageonedance.com

24 Cheri Messerli
MISSOURI BANKERS ASSOCIATION
Cmesserli@mobankers.com

25 Katy Combs
EDWARD JONES REGION REGION 166
katy.combs@maritz.com

26 Jordan Wright
EDWARD JONES REGION REGION 17
jordan.wright@maritz.com

27 Mark Woodson
ASSOCIATED ELECTRIC COOPERATIVE
mwoodson@aeci.org

28 Noelle Pate Packett
Starpower National Talent Competition
noelle@starpowertalent.com

29 Josh Lyman
Z Car Club Association
ozarkszclubprez@gmail.com

30 Shanna Ellison
Bass Cat/Yar Craft
shanna@basscat.com

31 Norman Baker
MO State Council of Firefighters
nrb215@gmail.com

32 Thad Eckoff
The Huge Convention
thad@thehugeconvention.com

33 Kim Durham
Playcraft Boats
kim@playcraftboats.com

34 Carmen Dunlap
NRECA
carmen.dunlap@nreca.coop
35 Walters

MO Health Care Association
michelle@mohealthcare.com
36 Trevor Gies
Cobb-Vantress
Trevor.Gies@Cobb-Vantress.com
37 Don Lantis
National Fireworks Association
DMLantis@CS.com
38 Ashley Fishback
The Missouri Bar Annual Conference
afishback@mobar.org

02/01/2019 - 02/29/2020
Hilton

hilton promenade

Branson Hilton

Hilton Convention Center Hotel

cc

Hilton Branson Convention Center

Hilton Convention Center

Hilton Branson at the Landing

Hilton

Hilton

Hilton, Multiple Hotels in area

Hilton Branson Convention Center

Hilton Branson Landing

Hilton at the Landing

Convention Center Hilton

Hilton Convention Center

Hilton

Hilton Hotel and Convention Center

Hilton

Hilton COnvention

Branson Hilton Convention Center

Grand Victorian

Branson Hilton

Hilton Branson Convention Center

Hilton BCC

Hilton

Hilton

Hilton

Branson Hilton Hotel

Hilton Convention Center Hotel

Convention Center

Hilton

Branson Hilton Convention Center Hotel

Hilton Branson Convention Center

We used both the Hilton Convention Center and Hilton Promenade

Hilton Convention Center

hilton

both
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49

50

51

52

53

54

55

56

57

Mary Wetzel

Faith Lutheran Church
mary.wetzel@faithstl.org

Cody Kester

Hemophilia Foundation of Arkanas
ckeste01@gmail.com

Cathy Susa

MPUA

CSUSA@mpua.org

Linda Bolten

Association of MO Electric Cooperatives
Ibolten@amec.org

Maggie Eubanks

Mid-America Emmy Awards
maggie@emmymid-america.org
David Vest

Phil Waldrep Ministries
Dvest1@me.com

Barry Roberts

Phil Waldrep Ministries
barry@philwaldrep.org

Cindy Shannon

DECA Fall Leadership Meeting
cindy.shannon@dese.mo.gov
Rick Renno

MO Treasurers Association
mrrenno@hotmail.com

Debbie Alexander

Branson Tractors
debbie@bransontractor.net

Julie Stratman

JK Ruble

jstratman@moagent.org

Kristi Burmeister

Midwestern Society of Orthodontists
kristiburmeister@me.com

Carla Martin

MO Baptists Convention
cmartin@mobaptist.org

Nick Jacobson

National Senior Adult Conference
nick@bmaamerica.org

Ashley Bower

MFA Oil Company - Annual Meeting
abower@mfaoil.com

Karen Burk

F & H Food Equipment Company Christmas
Party

kburk@fandh.com

Colleen Boulware

Oak Star Bank
Cboulware@oakstarbank.com
Chad Courtney,

FC Legacy Futsal Tournament
Chad@Courtneyandmills.com
Penny Schmidt

James River Leadership Retreat
penny.schmidt@jamesriver.church

Hilton Branson Convention Center Hotel

Hilton Promenade at Branson Landing Hotel

Hilton Convention Center Hotel

Event used both Convention Hotel and Promenade

Hilton

Hilton

Hilton

Hilton Convention Center side

Hilton convention

Hilton Promenade, Hilton Convention Center

Hilton Branson Convention Center

Hilton Branson Convention Center

Hilton

Hilton

Hilton Branson Convention Center Hotel

Hilton Convention Center

Hilton

Hilton

Hilton

3. Please rate the service and your experience at the hotel:

Answer #
1

o AW N

Choices

02/01/2019 - 02/29/2020
Score: 93.0/100.0

Answers (60 total) % Score
42 70.0%
16 26.7%
1 1.7% 93.0
1 1.7%
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4. Comments:

Answer #
1

20

21

22

Sheila Livesay,

Livesay

sheila@livesayfarms.com

Mark Rackley

Masont Jar Productions ~ SharePointALooza
mark@mrackley.me

Cynthia Hawcroft

MONASP 2019
cynthia.hawcroft@mdc.mo.gov
Ann Nowlin

MO Health Information Management
Association
annnowlin3@gmail.com

Barry Roberts

Phile Waldrep Ministries
barry@philwaldrep.org

Bill Budnick

Christian Business Men's Committee-Ozark
Mountain Prayer Breakfast
wmb445@gmail.com

Cindy Dickey

Brand New Church
cindy@brandnewchurch.com
Douglas Jonuska

360 Sports
Doug@360sports.events

Massay

STAGE ONE
gmassay@stageonedance.com
Jordan Wright

EDWARD JONES REGION REGION 17
jordan.wright@maritz.com

Noelle Pate Packett

Starpower National Talent Competition
noelle@starpowertalent.com

Josh Lyman

Z Car Club Association
ozarkszclubprez@gmail.com
Shanna Ellison

Bass Cat/Yar Craft
shanna@basscat.com

Kim Durham

Playcraft Boats
kim@playcraftboats.com

Ashley Fishback

The Missouri Bar Annual Conference
afishback@mobar.org

Mary Wetzel

Faith Lutheran Church
mary.wetzel@faithstl.org

Cody Kester

Hemophilia Foundation of Arkanas
ckeste01@gmail.com

Barry Roberts

Phil Waldrep Ministries
barry@philwaldrep.org

Rick Renno

MO Treasurers Association
mrrenno@hotmail.com

Debbie Alexander

Branson Tractors
debbie@bransontractor.net

Julie Stratman

JK Ruble

jstratman@moagent.org

Carla Martin

MO Baptists Convention
cmartin@mobaptist.org

02/01/2019 - 02/29/2020
Wonderful rooms

Judy was SOOOO helpful every step of the way

My family personally had no issues. However, | talked to a lot of people who were having to wait hours to get their rooms. You would think that if a hotel was sold out,

able to staff the cleaning crews to get the job done in a timely manner!

Really need to let go of the luggage carts - didn't like that the bellman had to stay with the cart.

Already completed survey

N/A

Ruth is a rock star!!

Hotel was very nice and newly renovated. Price was very good.

They are great to work with, always get us what we need for our event success.

Shane and his staff were easy to deal with and provided everything we needed.

My room was beautiful, but definitely had a smell of animal urine and wasn't the cleanest. But totally fine otherwise!

Shane Heaton & Ruth Smith were awesome. Shane was a pleasure to work with and was very kind and willing to accommodate as much as possible.

Had trouble finding reservations

Only downfall is having a late check in time for the hotel.

great service from hotel once we were onsite.

Had check in issues with our group - | put this on their eval. It was backlogged from 4-6:30 pm. Some rooms did not get cleaned, actually quite a few on Saturday anc
system went down on Friday night causing those checking in 8:45 pm and on to not get in rooms til 11:30ish. NOthing was offered for them as a result, unless they as
water. Couldn't help the system being down, but could help the response time. Some of these things did not measure up to previous Hilton experiences.

Excellent, Ruth Smith was truly exceptional. She made planning our event's lodging easy and painless. | will definitely recommend her and the hotel and expo center
going to Branson.

Staff is great and Ruth Smith is awesome to work with.

Hotel is a wonderful venue and their staff was very responsive to f few special requests that | had

very helpful and nice. room was excellent

But they need to inform guests when they check in that they need to have their room key access extended on day of check out, if leaving the parking garage to exit w

1:00pm. Or the guest might not be able to leave the garage.

There were a few attendees that complained about some minor issues in their room (tv not working, no shower liner, etc). Also, one of my VIP baskets failed to get d¢

5. Did you

Answer #
1
2

visit local attractions?

Choices

Yes

02/01/2019 - 02/29/2020
Answers (67 total) %
41 61.2%
26 38.8%
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6. If you visited an attraction/s, please indicate which one/s you visited:

Answer #
1

20

21

22

23

24

25

Cynthia Hawcroft

MONASP 2019
cynthia.hawcroft@mdc.mo.gov
Stacey Burkett

PowerSchool
stacey.burkett@powerschool.com
Yvonne Wright

Missouri Association of Workforce Development

Yvonne.Wright@ded.mo.gov

Suzie Lidstrom

Huber & Associates
SLidstrom@teamhuber.com

Donna McCulloch

MHA Center for Education
DMcCulloch@mhanet.com

Bev Allen

Life Publishers - Barefield & Associates
beva@lifepublishers.org

Teresa Womack

National Association of Freel Will Baptists
teresa@nafwb.org

Cindy Dickey

Brand New Church
cindy@brandnewchurch.com

Katy Combs

EDWARD JONES REGION REGION 166
katy.combs@maritz.com

Jordan Wright

EDWARD JONES REGION REGION 17
jordan.wright@maritz.com

Josh Lyman

Z Car Club Association
ozarkszclubprez@gmail.com
Walters

MO Health Care Association
michelle@mohealthcare.com

Trevor Gies

Cobb-Vantress
Trevor.Gies@Cobb-Vantress.com
Ashley Fishback

The Missouri Bar Annual Conference
afishback@mobar.org

Mary Wetzel

Faith Lutheran Church
mary.wetzel@faithstl.org

Cody Kester

Hemophilia Foundation of Arkanas
ckeste01@gmail.com

Linda Bolten

Association of MO Electric Cooperatives
Ibolten@amec.org

Maggie Eubanks

Mid-America Emmy Awards
maggie@emmymid-america.org
Barry Roberts

Phil Waldrep Ministries
barry@philwaldrep.org

Cindy Shannon

DECA Fall Leadership Meeting
cindy.shannon@dese.mo.gov

Rick Renno

MO Treasurers Association
mrrenno@hotmail.com

Debbie Alexander

Branson Tractors
debbie@bransontractor.net

Kristi Burmeister

Midwestern Society of Orthodontists
kristiburmeister@me.com

Nick Jacobson

National Senior Adult Conference
nick@bmaamerica.org

Karen Burk

F & H Food Equipment Company Christmas
Party

kburk@fandh.com

02/01/2019 - 02/29/2020
Fritz

The Landing

Restaurants at the Landing

Branson Landing

Mount Pleasant Winery

Golf Courses & spa, downtown shopping

Sight and Sound: Samson

Branson Landing

Dixie Stampede

Dixie Stampede

The Convention Center and Hotel

Branson Landing

Andy B's

Branson Landing

Branson Landing, shopping, restaurants.

Dolly Parton's Stampede

Bowling on the Landing

Landing

sight and sound

Andy B's Arcade City at the Landing, Hughes Family Show

Branson Belle

Mansion Theater, shopping

Coordinated private events at Top of the Rock, Dogwood Canyon and Titanic Museum

Haygoods Show

Branson Landing
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7. Comments:

Answer #
1

Cynthia Hawcroft

MONASP 2019
cynthia.hawcroft@mdc.mo.gov
Yvonne Wright

Missouri Association of Workforce Development
Yvonne.Wright@ded.mo.gov

Bill Budnick

Christian Business Men's Committee-Ozark
Mountain Prayer Breakfast
wmb445@gmail.com

Donna McCulloch

MHA Center for Education
DMcCulloch@mhanet.com
Douglas Jonuska

360 Sports
Doug@360sports.events

Josh Lyman

Z Car Club Association
ozarkszclubprez@gmail.com
Maggie Eubanks

Mid-America Emmy Awards
maggie@emmymid-america.org
Barry Roberts

Phil Waldrep Ministries
barry@philwaldrep.org

Cindy Shannon

DECA Fall Leadership Meeting
cindy.shannon@dese.mo.gov
Rick Renno

MO Treasurers Association
mrrenno@hotmail.com

Karen Burk

F & H Food Equipment Company Christmas
Party

kburk@fandh.com

Anna Cooper

Conklin 2020 National Convention
anna.cooper@conklin.com

02/01/2019 - 02/29/2020
My guys went and enjoyed it.

So accessible and easy to use

N/A

| wasn't able to attend, but everyone in the group enjoyed the wine tasting, and Kay Dryden was so great to work with - | did the planning, and she was wonderful.
Not this trip too busy working.

| ran around putting out fires all week and did not break away from the location... Our guests enjoyed a variety of attractions from the Branson Landing, Silver Dollar
the Rock, among others.

fun, busy and very exciting. Lots to restaurants, shops, things to do and people to see!

Great

AndyB's meal service was not as expected.

Our group thoroughly enjoy the visit to the Branson Belle. The show was outstanding

Great music, shopping, coffees, snacks, etc.

In all my planning and work for convention, | was not able to visit any attractions.

8. Did you eat at local restaurants?

Answer #
1
2

Choices

Yes

02/01/2019 - 02/29/2020

Answers (65 total) %
14 21.5%
51 78.5%
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9. If yes, please tell us at which restaurants you dined:

Answer # 02/01/2019 - 02/29/2020
1 Sheila Livesay Salt grass. Black Oak
Livesay
sheila@livesayfarms.com
2 Jay Bunkowske big whisky, buffalo wild wing, cantina loredo, level 2, slatgrass, charley's, waxy o'shea, starbucks, landshark

LandShark Bar & Grill
jbunkowske@imcmv.com
3 Faithe Haeck SaltGrass Steak House, Keeter Center
Joplin District Church of the Nazarene
faithe.haeck@gmail.com
4 Sarah Veile Land Shark
Mo Park & Recreations Association 2019
sarah@mopark.org
5 Andy Bowman Saltgrass Steakhouse, Andy B's Bowl Social
Missouri Rural Water Association
abowman@moruralwater.org
6 Mark Rackley Paddlewheel, LandShark, Greek Place, Andy B's
Masont Jar Productions ~ SharePointALooza
mark@mrackley.me
7 Cheryl Gentges SHorty Smalls
Associated General Contractors of Missouri
CGentges@agcmo.org
8 Cynthia Hawcroft Billy Bob
MONASP 2019
cynthia.hawcroft@mdc.mo.gov
9 Barry Roberts multiple restaurants on landing and in town
Phile Waldrep Ministries
barry@philwaldrep.org

10 Keith Sappington MoMo's Sushi, Clockers, Cantina Laredo
MO Assisted Living Association
keith@malarcf.org
11 Yvonne Wright Big Whiskeys, Joe's Crab Shack, Saltwater Grill

Missouri Association of Workforce Development
Yvonne.Wright@ded.mo.gov
12 Suzie Lidstrom Famous Dave's, Land Shark, Joe's Crab Shack, El Cantina
Huber & Associates
SLidstrom@teamhuber.com
13 Donna McCulloch La Cantina and MoMo Sushi
MHA Center for Education
DMcCulloch@mhanet.com
14 Bev Allen Every one on their own
Life Publishers - Barefield & Associates
beva@lifepublishers.org
15 Teresa Womack College of the Ozarks - Keeter Center
National Association of Freel Will Baptists
teresa@nafwb.org
16 Kaitlynn Orr Big Wiskeys
Missouri Trucking Association
kaitlynn@motrucking.org
17 Terry Harper Cantina Laredo
Missouri Broadcasters Association
Tharper@mbaweb.org

18 Douglas Jonuska Outback
360 Sports
Doug@360sports.events
19 Mark Woodson Joe Crab Shack

ASSOCIATED ELECTRIC COOPERATIVE
mwoodson@aeci.org
20 Noelle Pate Packett Most of the ones at the Landing.
Starpower National Talent Competition
noelle@starpowertalent.com
21 Josh Lyman The Paddlewheel
Z Car Club Association
ozarkszclubprez@gmail.com
22 Norman Baker Multiple different restaurants on the landing
MO State Council of Firefighters
nrb215@gmail.com
23 Thad Eckoff Most of the ones in Branson Landing during the week | was there.
The Huge Convention
thad@thehugeconvention.com
24 Kim Durham Big Whiskey's
Playcraft Boats
kim@playcraftboats.com
25 Trevor Gies Cantina Laredo
Cobb-Vantress
Trevor.Gies@Cobb-Vantress.com

26 Ashley Fishback Landshark, Big Whiskey, White River Fish Market
The Missouri Bar Annual Conference
afishback@mobar.org
27 Mary Wetzel Paula Deen's, Mellow Mushroom, Gettin Basted, CLockers, Level 2 Steakhouse for breakfast

Faith Lutheran Church
mary.wetzel@faithstl.org
28 Cody Kester Smith Creek Moonshine
Hemophilia Foundation of Arkanas
ckeste01@gmail.com

29 Cathy Susa Joe's Crab Shack and Level 2 Steakhouse
MPUA
CSUSA@mpua.org

30 Linda Bolten Waxy's

Association of MO Electric Cooperatives
Ibolten@amec.org
31 David Vest Saltgrass
Phil Waldrep Ministries
Dvest1@me.com
32 Barry Roberts Too many to name, all great
Phil Waldrep Ministries
barry@philwaldrep.org
33 Cindy Shannon the Mexican Restaurant - cant remember the name
DECA Fall Leadership Meeting
cindy.shannon@dese.mo.gov
34 Rick Renno Pasgettis
MO Treasurers Association
mrrenno@hotmail.com
35 Debbie Alexander Big Wiskey, Black Oak Grill, Famous Daves,
Branson Tractors
debbie@bransontractor.net

36 Julie Stratman Paula Dean and Joe's Crab Shack
JK Ruble
jstratman@moagent.org
37 Janna Goodwin Wite River Fish Co, cantina laredo, chik fil a, pizza hut

Branson Market Days
Bransonmarketdays@gmail.com
38 Nick Jacobson Joes Crab Shack, Paula Deans
National Senior Adult Conference
nick@bmaamerica.org
39 Karen Burk Clockers
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F & H Food Equipment Company Christmas
Party
kburk@fandh.com

40 Anna Cooper Chateau
Conklin 2020 National Convention
anna.cooper@conklin.com

10. Rate your restaurant experience in Branson compared to other cities hosting your meeting:

02/01/2019 - 02/29/2020
Score: 88.4/100.0

Answer # Choices Answers (55 total) % Score
1 (100) Excellent 30 54.5%
2 (80) Very Good 19 34.5%
3 (60) Good 5 9.1% 88.4
4 (40) Fair 1 1.8%
5 (20) Poor

11. Comments:

Answer # 02/01/2019 - 02/29/2020
1 Sarah Veile They were out of Land Shark beer and they had only been open 4 days. Service and food were great, though.
Mo Park & Recreations Association 2019
sarah@mopark.org

2 Mark Rackley Food was decent, price was decent... nothing to rave about though
Masont Jar Productions ~ SharePointALooza
mark@mrackley.me

3 Bill Budnick N/A

Christian Business Men's Committee-Ozark
Mountain Prayer Breakfast
wmb445@gmail.com
4 Donna McCulloch Food was great at both restaurants.
MHA Center for Education
DMcCulloch@mhanet.com

5 Douglas Jonuska Welcome suprise that it wasn't a chain.
360 Sports
Doug@360sports.events
6 Noelle Pate Packett Every place we went to eat the service was SO SLOW.

Starpower National Talent Competition
noelle@starpowertalent.com
7 Josh Lyman Very polite, accommodating and one of the best area's to host a convention.
Z Car Club Association
ozarkszclubprez@gmail.com
8 Thad Eckoff | think we overwhelmed the local eateries. Wait times were long and service seemed harried.
The Huge Convention
thad@thehugeconvention.com
9 Rick Renno Great interior and good food
MO Treasurers Association
mrrenno@hotmail.com
10 Julie Stratman It is very nice that the restaurants were within walking distance. The landing shops and restaurants are a big plus because of the proximity to the convention center.
JK Ruble
jstratman@moagent.org
1 Karen Burk Eat there every year at this time
F & H Food Equipment Company Christmas
Party
kburk@fandh.com
12 Penny Schmidt N/A
James River Leadership Retreat
enny.schmidt@jamesriver.church

1. Using a scale of 10 to 1 (10 being the highest), how would you have rated the Branson Convention Center PRIOR to your event?

02/01/2019 - 02/29/2020
Score: 87.3/100.0

Answer # Choices Answers (66 total) % Score
1 (100) 10 29 43.9%
2 (90) 9 9 13.6%
3 (80) 8 16 24.2%
4 (70) 7 8 12.1%
5 (60) 6 2 3.0%
6 (50) 5 1 1.5% 873
7 (40) 4 1 1.5%
8 (30)3
9 (20) 2
10 (10)1

2. Using a scale of 10 to 1 (10 being the highest), how do you rate the Branson Convention Center AFTER your event?

02/01/2019 - 02/29/2020
Score: 95.2/100.0

Answer # Choices Answers (62 total) % Score
1 (100) 10 39 62.9%
2 (90) 9 17 27.4%
3 (80) 8 5 8.1%
4 (70) 7 1 1.6%
5 (60) 6
6 (50) 5 952
7 (40) 4
8 (30)3
9 (20) 2
10 (10) 1

3. Please rate your overall satisfaction with the Branson Convention Center:

02/01/2019 - 02/29/2020
Score: 93.8/100.0

Answer # Choices Answers (65 total) % Score
1 (100) Excellent 48 73.8%
2 (80) Very Good 14 21.5%
3 (60) Good 3 4.6% 93.8
4 (40) Fair
5 (20) Poor
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Answer #
1

20

21

22

23

Answer #
1
2
3

4. Comments:

Sarah Veile

Mo Park & Recreations Association 2019
sarah@mopark.org

Mark Rackley

Masont Jar Productions ~ SharePointALooza
mark@mrackley.me

Ann Nowlin

MO Health Information Management
Association
annnowlin3@gmail.com

Stacey Burkett

PowerSchool
stacey.burkett@powerschool.com
Bill Budnick

Christian Business Men's Committee-Ozark
Mountain Prayer Breakfast
wmb445@gmail.com

Cindy Keeler

Sho-Me Power 2019
CKeeler@shomepower.com
Kaitlynn Orr

Missouri Trucking Association
kaitlynn@motrucking.org

Douglas Jonuska

360 Sports
Doug@360sports.events

Josh Lyman

Z Car Club Association
ozarkszclubprez@gmail.com

Gina Stetch

City of Branson Water Challenge
gstech@bransonmo.gov

Walters

MO Health Care Association
michelle@mohealthcare.com

Don Lantis

National Fireworks Association
DMLantis@CS.com

Cody Kester

Hemophilia Foundation of Arkanas
ckeste01@gmail.com

Barry Roberts

Phil Waldrep Ministries
barry@philwaldrep.org

Rick Renno

MO Treasurers Association
mrrenno@hotmail.com
Debbie Alexander

Branson Tractors
debbie@bransontractor.net
Julie Stratman

JK Ruble
jstratman@moagent.org
Carla Martin

MO Baptists Convention
cmartin@mobaptist.org
Janna Goodwin

Branson Market Days
Bransonmarketdays@gmail.com

Karen Burk

F & H Food Equipment Company Christmas
Party

kburk@fandh.com

Colleen Boulware

Oak Star Bank
Cboulware@oakstarbank.com
Chad Courtney,

FC Legacy Futsal Tournament
Chad@Courtneyandmills.com
Penny Schmidt

James River Leadership Retreat
penny.schmidt@jamesriver.church

Choices
Yes
Maybe
No

02/01/2019 - 02/29/2020
This was the first time | was in charge of our event but you guys made it very easy. | hope to work with you again in the future.

Couple of hiccups along the way and | need to read the contract more closely next time for costs | wasn't aware of (parking) and such.. but as always | was well taker

Best convention center | have worked with (in 6 different states). Top notch service. Very attentive! Excellent food!!!! Flexible staff - when we needed to make change:
enough positive things.

Space could use an update.

We appreciate the staff and all we come into contact with. Our event is so well cared for !

| felt more at ease with Tori rather than the previous meeting planner. Janet Peterson is also great, since she broke me in on event planning | feel like | owe her a goc

2019 was a wonderful year. It took us a couple years to get the problems worked out, but this year was so smooth and wonderful!

We are trying to figure out how to bring an annual event to Branson.

The individuals | worked along side were awesome. They made our event a great one and our committee ranked Branson ZCON top 5 out of 32 annual conventions.

Excellent service an accommodation.

| will never be able to say enough great things about the entire staff at the Branson Convention Center. They are truly amazing and there to help every step of the wa

service was excellent

Tori Santos and her staff did a great job with our event! Tori worked really hard to make sure that our event went well.

My only complaint was a lighting issue on the concourse between Hotel and convention center. We needed lighting on the concourse and were not able to get adequ
from the convention Center or the Hotel side to satisfy our needs. Since we occupied both the convention Center and a very large block of rooms at Hilton we should
coordinate that to make it work for us. Many lights did not work and they could not find panels to turn on lights on Hotel side of things. We worked in a very dim situati
managed. | will be glad to explain more through conversation.

this was our second year and both years were exceptional

great to work with. friendly staff, very clean rooms
Very nice facility and all staff were great to work with. You might think about adding complimentary mints, pads of paper and ink pens for attendees to use when atten
Our participants are used to having these and it didn't make you look good when | had to say your facility didn't provide them.

One of the biggest issues is the escalators when you have the air wall up. It does cause issues.

Not only do we enjoy and appreciate our experience at bcc, we feel many people become familiar with this venue and see the potential of bcc by coming to our show

Tori made the planning process smooth and offered great suggestions. Tori impressed and my entire planning team. Her excellent services is what stood out as | look
event. We also received great feedback on the food so please compliment the chief and there team. The wait staff and bartender took great care of our guests.

Marc Mulherin did a fantastic job again this year. He is easy for me to work with and responsive to our requests. He represents the convention center well.

Even though everything was excellent, rating ended as 9 as there is always room for improvement. Staff was stunning, responsive, and there were no complaints.

1. Can we assist you with scheduling a future event at the Branson Convention Center?
02/01/2019 - 02/29/2020

Answers (61 total) %

24 39.3%
25 41.0%
12 19.7%

Answer #
1
2

2. How would you prefer to be contacted?

Choices
Telephone
E-Mail

02/01/2019 - 02/29/2020
Answers (53 total) %
8 15.1%
45 84.9%

Answer #
1
2

3. Does your event rotate around the country?

Choices
No
Yes

02/01/2019 - 02/29/2020

Answers (52 total) %
33 63.5%
19 36.5%

Answer #
1
2

Choices
No
Yes

4. If yes, would you like to hear from another ASM Global facility?

02/01/2019 - 02/29/2020
Answers (40 total) %
34 85.0%
6 15.0%
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5. If yes, please provide the year and regional location.

Answer #
1

Sarah Veile

Mo Park & Recreations Association 2019
sarah@mopark.org

Eric Lind

CNH Industrial Reman
eric.lind@newholland.com

Mark Rackley

Masont Jar Productions ~ SharePointALooza
mark@mrackley.me

Barry Roberts

Phile Waldrep Ministries
barry@philwaldrep.org

Yvonne Wright

Missouri Association of Workforce
Development
Yvonne.Wright@ded.mo.gov

Bill Budnick

Christian Business Men's Committee-Ozark
Mountain Prayer Breakfast
wmb445@gmail.com

Cindy Keeler

Sho-Me Power 2019
CKeeler@shomepower.com
Douglas Jonuska

360 Sports
Doug@360sports.events

Massay

STAGE ONE
gmassay@stageonedance.com
Josh Lyman

Z Car Club Association
ozarkszclubprez@gmail.com

Thad Eckoff

The Huge Convention
thad@thehugeconvention.com

Rick Renno

MO Treasurers Association
mrrenno@hotmail.com

Kristi Burmeister

Midwestern Society of Orthodontists
kristiburmeister@me.com

Carla Martin

MO Baptists Convention
cmartin@mobaptist.org

Karen Burk

F & H Food Equipment Company Christmas
Party

kburk@fandh.com

02/01/2019 - 02/29/2020
We will be sending out an RFP for our 2022 event in the next month or two.

unknown next location at this time

Memphis possibley Dallas

We are already contracted for future years

We are already booked there for 2020!

Already working on our next event

It has already been scheduled for next year. Thank you and sorry for the delayed response.

Southeast and Ohio Valley area's

Our event is already booked for several years with your venue already.

Host clubs are voted in at the previous year's convention. Locations vary depending on bids and who opts in for a convention.

2021-23 Eastern seaboard South West

My term in office is over and will not be part of the decision making process

Lowest attendance by far on record for this group. Booked when SW had direct flights from our region. Won't rebook unless a major carrier serving our region in the
long-term. Springfield flights and then the $100+ each way shuttles were too expensive compared to our Chicago and Minneapolis normal locations.

| believe there are plans to return in 2021 for our event.

| contact the staff of the Hilton, and they take care of our yearly Christmas weekend for our business! They are awesome!
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Survey Statistics Report: Branson Convention Center

Month Year Batches Surveys Total Taken Total Not Response Rate
Sent Sent Taken
February 2019 2 3 0 3 0.00%
March 2019 4 16 9 7 56.20%
April 2019 4 9 5 4 55.50%
May 2019 2 9 7 2 77.70%
June 2019 3 19 7 12 36.80%
July 2019 4 11 5 6 45.40%
August 2019 5 15 6 9 40.00%
September 2019 3 8 4 4 50.00%
October 2019 8 25 12 13 48.00%
November 2019 5 13 4 9 30.70%
December 2019 1 6 2 4 33.30%
January 2020 4 9 6 3 66.60%
February 2020 1 3 1 2 33.30%
Totals 46 146 68 78 46.50%
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Post-Event Evaluation

1. Name
Organization
Phone

Type of Event
Event Name

Event Date(s)

N o o os N

Attendance

1. Name of your Sales Contact:
Please rate your Sales Contact on the following:

2. Knowledgeable

3. Responsiveness

4. Professionalism

Sheila Livesay

Livesay

641-919-1205

Corporate

Livesay - Family 21 Meeting/Reception
1/31/19, 2/2/19

300

Tori Santos

Excellent
Very Good

Excellent



8.

5. Readily Accessible
6.
7

Clarity of Information

. Comments:

Name of your Event/Catering Manager:

Please rate your Event/Catering Manager on the following:

9.
10.
11.
12.
13.
14.

Knowledgeable
Responsiveness
Professionalism
Readily Accessible
Clarity of Information

Comments:

Please rate the following building operations and services:

15.
16.
17.
18.
8.
20.

Courtesy of building staff
Cleanliness

Accuracy and timeliness of room set
Exhibitor electrical
Telecommunications/Internet

Comments:

. Did your event utilize food and beverage services

(SMG/Savor Branson)?

Please rate the following services:

2.

Responsiveness of F&B staff in helping plan your function
3. Staff follow-through on event arrangements

4. Menu quality, selection and value for price paid
5

. On-site response time

Very Good
Excellent
Friendly and helpful

Tori Santos

Excellent
Very Good
Excellent
Very Good
Excellent

Performances tasks very well

Excellent
Excellent
Excellent
Excellent
Excellent

Room was perfect

Yes

Excellent
Excellent
Excellent

Excellent
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Quality of food

Quality of service
Cleanliness/appearance of banquet room
Quality/appearance of service staff

Overall performance of food and beverage services

. Comments:

. Did your event use Liberty Exposition for audio visual or

other services?

Please rate Liberty Exposition Services:

2.

© ® N o g b~ ow

A

Knowledgeable
Responsiveness
Professionalism
Clarity of Information
Accuracy of set-up
Timeliness of set-up
Courtesy

Comments:

Did you stay at one of Branson's hotels?

If yes, please tell us the hotel you used:

Please rate the service and your experience at the hotel:

Comments:
Did you visit local attractions?

If you visited an attraction/s, please indicate which one/s

Excellent

Excellent
Excellent

Excellent

No

Yes

Hilton

Excellent
Wonderful rooms
No



you visited:
7. Comments:
8. Did you eat at local restaurants? Yes
9. If yes, please tell us at which restaurants you dined: Salt grass. Black Oak

10. Rate your restaurant experience in Branson compared to

other cities hosting your meeting: Excellent

11. Comments:

1. Using a scale of 10 to 1 (10 being the highest), how would
you have rated the Branson Convention Center PRIOR to 10
your event?

2. Using a scale of 10 to 1 (10 being the highest), how do you
rate the Branson Convention Center AFTER your event?

3. Please rate your overall satisfaction with the Branson

Convention Center: Excellent

4. Comments:

1. Can we assist you with scheduling a future event at the Maybe
Branson Convention Center?

2. How would you prefer to be contacted? E-Mail

3. Does your event rotate around the country? Yes

4. If yes, would you like to hear from another SMG facility? No

5.

If yes, please provide the year and regional location.

(start closing section - shown after survey is submitted)

Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our
customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website



1. Name
Organization
Phone

Type of Event
Event Name

Event Date(s)

N o a s L

Attendance

1. Name of your Sales Contact:
Please rate your Sales Contact on the following:

2. Knowledgeable

3. Responsiveness

4. Professionalism

r— e ST —

Post-Event Evaluation

Ann Nowlin

MO Health Information Management Association
785-221-3146

Association

MO Health Information Management Association
3/3-3/5/19

200

Janet Peterson

Very Good
Very Good
Very Good



Readily Accessible
Clarity of Information

Comments:

Name of your Event/Catering
Manager:

Please rate your Event/Catering Manager on the following:

9.
10.
1.
12.
13.
14.

Knowledgeable
Responsiveness
Professionalism
Readily Accessible
Clarity of Information

Comments;

Please rate the following building operations and services:

15.
16.
17.
18.
19.
20.

Courtesy of building staff
Cleanliness

Accuracy and timeliness of room set
Exhibitor electrical
Telecommunications/Internet

Comments:

. Did your event utilize food and

beverage services (SMG/Savor
Branson)?

Please rate the following services:

Very Good
Very Good

| really dont remember how she did, as its been a few months
since | worked with her - worked with Ashlee more.

Ashlee Webb

Excellent
Excellent
Excellent
Excellent
Excellent

Asher is a true asset to your organization! Very professional and
does not get frustrated with multiple requests from us. |
appreciated that she gave me her cell so that | could get what |
needed quickly.

Excellent
Excellent
Excellent
Excellent
Very Good

The price for internet is much to high for a nonprofit like us.

Yes
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1.

Responsiveness of F&B staff in
helping plan your function

Staff follow-through on event
arrangements

Menu quality, selection and value for
price paid

On-site response time
Quality of food
Quality of service

Cleanliness/appearance of banquet
room

Quality/appearance of service staff

. Overall performance of food and

beverage services

Comments:

. Did your event use Liberty

Exposition for audio visual or other
services?

Please rate Liberty Exposition Services:

2.

© © N~

Knowledgeable
Responsiveness
Professionalism
Clarity of Information
Accuracy of set-up
Timeliness of set-up
Courtesy

Comments:

Excellent

Excellent

Excellent

Excellent
Excellent

Excellent

Excellent

Excellent

Excellent

Excellent food - best | have had at a convention center. Both
Tony's did an excellent job. All staff were great

Yes

Excellent
Excellent
Excellent
Excellent
Excellent
Excellent
Excellent

Dave and Pam were excellent.



10.

11.

. Did you stay at one of Branson's

hotels?

If yes, please tell us the hotel you
used:

Please rate the service and your
experience at the hotel:

. Comments:

Did you visit local attractions?

If you visited an attraction/s, please
indicate which one/s you visited:

Comments:
Did you eat at local restaurants?

If yes, please tell us at which
restaurants you dined:

Rate your restaurant experience in
Branson compared to other cities
hosting your meeting:

Comments:

<y PRI

. Using a scale of 10 to 1 (10 being

the highest), how would you have
rated the Branson Convention
Center PRIOR to your event?

. Using a scale of 10 to 1 (10 being

the highest), how do you rate the
Branson Convention Center AFTER
your event?

. Please rate your overall satisfaction

Yes
Hilton

Excellent

Really need to let go of the luggage carts - didn't like that the
bellman had to stay with the cart.

No

No

10



with the Branson Convention Center: Excellent

4. Comments: Best convention center | have worked with (in 6 different states).
Top notch service. Very attentive! Excellent food!!!! Flexible staff -
when we needed to make changes. Can't say enough positive
things.

1. Can we assist you with scheduling a
future event at the Branson Maybe
Convention Center?

2. How would you prefer to be E-Mail
contacted?

3. Does your event rotate around the No
country?

4. If yes, would you like to hear from No

another SMG facility?
5. If yes, please provide the year and
regional location.

(start closing section - shown after survey is submitted)

Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our
customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website
to keep up with what we are doing at www.bransoncc.com

T
Follow us on “ °

(end closing section )

Done
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Post-Event Evaluation

1. Name
. Organization

. Phone

2

3

4. Type of Event
5. Event Name
6. Event Date(s)
7

. Attendance

1. Name of your Sales Contact:
Please rate your Sales Contact on the following:

2. Knowledgeable

3. Responsiveness

4. Professionalism

Eric Lind

CNH Industrial Reman
262-492-4472

Corporate

New Holland/CNH Industrial Reman
3-4-19 ~3-7-19

420

Megan Jackson

Excellent
Excellent

Excellent



5. Readily Accessible Excellent
6. Clarity of Information Excellent
7. Comments:
8. Name of your Event/Catering Manager: LeAnne Scheele
Please rate your Event/Catering Manager on the following:
9. Knowledgeable Excellent
10. Responsiveness Excellent
11. Professionalism Excellent
12. Readily Accessible Excellent
13. Clarity of Information Excellent
14. Comments:
Please rate the following building operations and services:
15. Courtesy of building staff Excellent
16. Cleanliness Excellent
17. Accuracy and timeliness of room set Excellent
18. Exhibitor electrical Excellent
19. Telecommunications/Internet Excellent
20. Comments:
1. Did your event utilize food and beverage services Yes
(SMG/Savor Branson)?
Please rate the following services:
2. Responsiveness of F&B staff in helping plan your function Excellent
3. Staff follow-through on event arrangements Excellent
4. Menu quality, selection and value for price paid Excellent
5. On-site response time Excellent
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Quality of food

Quality of service
Cleanliness/appearance of banquet room
Quality/appearance of service staff

Overall performance of food and beverage services

. Comments:

. Did your event use Liberty Exposition for audio visual or other

services”?

Please rate Liberty Exposition Services:

2.

© ® N o o » W

SIS I SR N

Knowledgeable
Responsiveness
Professionalism
Clarity of Information
Accuracy of set-up
Timeliness of set-up
Courtesy

Comments:

Did you stay at one of Branson's hotels?

If yes, please tell us the hotel you used:

Please rate the service and your experience at the hotel:
Comments:

Did you visit local attractions?

If you visited an attraction/s, please indicate which one/s you

Excellent
Excellent
Excellent
Excellent

Excellent

Yes

Excellent
Excellent
Excellent
Excellent
Excellent
Excellent

Excellent

Yes
CcC

Excellent

No



visited:
7. Comments:
8. Did you eat at local restaurants? No
9. If yes, please tell us at which restaurants you dined:

10. Rate your restaurant experience in Branson compared to
other cities hosting your meeting:

11. Comments:

1. Using a scale of 10 to 1 (10 being the highest), how would
you have rated the Branson Convention Center PRIOR to 10
your event?

2. Using a scale of 10 to 1 (10 being the highest), how do you 10
rate the Branson Convention Center AFTER your event?

3. Please rate your overall satisfaction with the Branson

Convention Center: =xeellont
4. Comments:
1. Can we assist you with scheduling a future event at the Maybe
Branson Convention Center?
2. How would you prefer to be contacted? E-Mail
3. Does your event rotate around the country? Yes
4. If yes, would you like to hear from another SMG facility? No
5. If yes, please provide the year and regional location. unknown next location at this time

(start closing section - shown after survey is submitted)

Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our
customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website
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1. Name
Organization
Phone

Type of Event
Event Name

Event Date(s)

N o oo s woN

Attendance

1. Name of your Sales Contact:

Please rate your Sales Contact on the following:
2. Knowledgeable
3. Responsiveness

4. Professionalism

o

Post-Event Evaluation

Andy Bowman

Missouri Rural Water Association
573-657-5533

Association

MWRA 2019 Conference

3-11-19 ~3-14-19

710

Ginger Watson

Excellent
Very Good

Excellent
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Readily Accessible
Clarity of Information
Comments:

Name of your Event/Catering
Manager:

Please rate your Event/Catering Manager on the following:

9
10.
11.
12.
13.
14.

Knowledgeable
Responsiveness
Professionalism
Readily Accessible
Clarity of Information

Comments:

Please rate the following building operations and services:

15.
16.
17.
18.
19.
20.

Courtesy of building staff
Cleanliness

Accuracy and timeliness of room set
Exhibitor electrical
Telecommunications/Internet

Comments:

. Did your event utilize food and

beverage services (SMG/Savor
Branson)?

Please rate the following services:

2.

Responsiveness of F&B staff in
helping plan your function

Very Good
Very Good

LeAnne Scheele

Excellent
Excellent
Excellent
Excellent

Very Good

Excellent
Very Good
Good
Very Good
Good

Internet performance was less than expected. BCC IT personnel
asked that we meet prior to our event next year to proactively fix
any glitches with device communication and the BCC system.

Yes

Excellent



3. Staff follow-through on event Excellent

arrangements
4, Mfanu qgallty, selection and value for Very Good
price paid
5. On-site response time Excellent
6. Quality of food Very Good
7. Quality of service Excellent
8. Cleanliness/appearance of banquet Very Good

room

©

Quality/appearance of service staff ~ Very Good

10. Overall performance of food and

beverage services Niery' Gaod
11. Comments:
1. Did your eyent use Liberty Exposition Yes
for audio visual or other services?
Please rate Liberty Exposition Services:
2. Knowledgeable Excellent
3. Responsiveness Excellent
4. Professionalism Very Good
5. Clarity of Information Good
6. Accuracy of set-up Very Good
7. Timeliness of set-up Excellent
8. Courtesy Excellent
9. Comments:



10.

11.

. Did you stay at one of Branson's

hotels?

If yes, please tell us the hotel you
used:

Please rate the service and your
experience at the hotel:

Comments:
Did you visit local attractions?

If you visited an attraction/s, please
indicate which one/s you visited:

Comments:
Did you eat at local restaurants?

If yes, please tell us at which
restaurants you dined:

Rate your restaurant experience in
Branson compared to other cities
hosting your meeting:

Comments:

. Using a scale of 10 to 1 (10 being the

highest), how would you have rated
the Branson Convention Center
PRIOR to your event?

. Using a scale of 10 to 1 (10 being the

highest), how do you rate the
Branson Convention Center AFTER
your event?

Please rate your overall satisfaction
with the Branson Convention Center:

Comments:

Yes

Hilton Branson Convention Center

Excellent

No

Yes

Saltgrass Steakhouse, Andy B's Bowl Social

Excellent

Excellent



1. Can we assist you with scheduling a
future event at the Branson No
Convention Center?

2. How would you prefer to be E-Mail
contacted?

3. Does your event rotate around the No
country?

4. If yes, would you like to hear from No

another SMG facility?

5. If yes, please provide the year and
regional location.

(start closing section - shown after survey is submitted)

Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our
customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website
to keep up with what we are doing at www.bransoncc.com

.
Follow us on ™

(end closing section )

Done

Survey Services provided by: © 2003 - 2019 eAutoFeedback, LLC
| T J : All rights reserved
For problems, questions, or comments, contact
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1. Name
Organization
Phone

Type of Event
Event Name

Event Date(s)

N o gk~ oD

Attendance

1. Name of your Sales Contact:
Please rate your Sales Contact on the following:

2. Knowledgeable

3. Responsiveness

4. Professionalism

Post-Event Evaluation

Mark Rackley

Masont Jar Productions ~ SharePointALooza
870-715-9710

Corporate

The Great American Collabrative Summit
3-14-19 ~ 3-16-19

300

Megan Jackson

Excellent
Excellent

Excellent



® N o o

Readily Accessible
Clarity of Information
Comments:

Name of your Event/Catering
Manager:

Please rate your Event/Catering Manager on the following:

9.
10.
11.
12.
13.
14.

Knowledgeable
Responsiveness
Professionalism
Readily Accessible
Clarity of Information

Comments:

Please rate the following building operations and services:

15.
16.
17.
18.
19.
20.

Courtesy of building staff
Cleanliness

Accuracy and timeliness of room set
Exhibitor electrical
Telecommunications/Internet

Comments:

. Did your event utilize food and

beverage services (SMG/Savor
Branson)?

Please rate the following services:

2.

Responsiveness of F&B staff in

Excellent
Excellent

Megan rocks

LeAnne Scheele

Excellent
Excellent
Excellent
Excellent
Excelient

I would have lost my mind if not for LeAnne. She did amazing job
making a stressful ordeal of organizing an event easier.

Excellent
Excellent
Very Good
Excellent
Fair

Had issues with internet speed and had to get a couple of things
put in the room that weren't there, but miscommunications
happen.

Yes

Excellent
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1.

helping plan your function

Staff follow-through on event
arrangements

Menu quality, selection and value for
price paid

On-site response time
Quality of food
Quality of service

Cleanliness/appearance of banquet
room

Quality/appearance of service staff

. Overall performance of food and

beverage services

Comments:

. Did your event use Liberty Exposition

for audio visual or other services?

Please rate Liberty Exposition Services:

2,

© ® N o a0 b~

Knowledgeable
Responsiveness
Professionalism
Clarity of Information
Accuracy of set-up
Timeliness of set-up
Courtesy

Comments:

Excellent

Good

Excellent
Excellent

Excellent
Excellent
Excellent
Excellent

As a non-profit event, the price for f&b with the addition of a
service charge is just so hard to swallow... but [ understand it's
much better than the bigger cities.

Yes

Excellent
Excellent
Excellent
Very Good
Very Good
Excellent
Excellent

Pam rocks and anything we needed she made sure was in place.



10.

11.

. Did you stay at one of Branson's

hotels?

If yes, please tell us the hotel you
used:

Please rate the service and your
experience at the hotel:

Comments:
Did you visit local attractions?

If you visited an attraction/s, please
indicate which one/s you visited:

Comments:
Did you eat at local restaurants?

If yes, please tell us at which
restaurants you dined:

Rate your restaurant experience in
Branson compared to other cities
hosting your meeting:

Comments:

. Using a scale of 10 to 1 (10 being the

highest), how would you have rated
the Branson Convention Center
PRIOR to your event?

Using a scale of 10 to 1 (10 being the
highest), how do you rate the Branson

There was a slight mishap with the A/V package in Taneycomo B
but Pam was quick to fix it!

Yes
Hilton Convention Center

Excellent

Judy was SOOOO helpful every step of the way
No

Yes
Paddlewheel, LandShark, Greek Place, Andy B's
Very Good

Food was decent, price was decent... nothing to rave about
though



Convention Center AFTER your

event?
3. Please rate your overall satisfaction
with the Branson Convention Center: Very:Good
4. Comments: Couple of hiccups along the way and | need to read the contract

more closely next time for costs | wasn't aware of (parking) and
such.. but as always | was well taken care of.

1. Can we assist you with scheduling a
future event at the Branson Yes
Convention Center?

2. How would you prefer to be E-Mail
contacted?

3. Does your event rotate around the Yes
country?

4. If yes, would you like to hear from Yes

another SMG facility?

5. If yes, please provide the year and

@gional [Beatior, Memphis possibley Dallas

(start closing section - shown after survey is submitted)

Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our
customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website
to keep up with what we are doing at www.bransoncc.com

Follow us on "iF

(end closing section )

Done
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Post-Event Evaluation

1. Name Cheryl Gentges

2. Organization Associated General Contractors of Missouri
3. Phone 573.636.3189

4. Type of Event Association

5. Event Name Associated General Contractors of Missouri
6. Event Date(s) 3/18-3/20/19

7. Attendance 180

1. Name of your Sales Contact: Ginger Watson

Please rate your Sales Contact on the following:
2. Knowledgeable Excellent
3. Responsiveness Excellent

4. Professionalism Excellent



. Readily Accessible Excellent

5
6. Clarity of Information
7

. Comments: Always enjoy working w/ Ginger!
8. Name of your Event/Catering Manager: Ashlee Webb
Please rate your Event/Catering Manager on the following:
9. Knowledgeable Excellent
10. Responsiveness Excellent
11. Professionalism Excellent
12. Readily Accessible Excellent
13. Clarity of Information Excellent
14. Comments: Ashlee does a fantastic job. Her attention to detail is

phenomenal. She took care of our group!

Please rate the following building operations and services:

15. Courtesy of building staff Excellent
16. Cleanliness Excellent
17. Accuracy and timeliness of room set Excellent
18. Exhibitor electrical Excellent
19. Telecommunications/Internet Excellent

20. Comments:

1. Did your event utilize food and beverage

services (SMG/Savor Branson)? Yes
Please rate the following services:
2. Responsiveness of F&B staff in helping plan Excellent

your function
3. Staff follow-through on event arrangements  Excellent

4. Menu quality, selection and value for price Excellent



paid

5. On-site response time Excellent
6. Quality of food Excellent
7. Quality of service Excellent
8. Cleanliness/appearance of banquet room Excellent
9. Quality/appearance of service staff Excellent

10. Ove_rall performance of food and beverage Excellent

services

11. Comments:

1. Did your event use Liberty Exposition for Yes
audio visual or other services?
Please rate Liberty Exposition Services:
2. Knowledgeable Excellent
3. Responsiveness Excellent
4. Professionalism Excellent
5. Clarity of Information Excellent
6. Accuracy of set-up Excellent
7. Timeliness of set-up Excellent
8. Courtesy
9. Comments: Corbin LaFon and Pam took care of our group. it was a
pleasure to work w/ them.

1. Did you stay at one of Branson's hotels? Yes

2. If yes, please tell us the hotel you used: Hilton Branson at the Landing



10.

11.

. Please rate the service and your experience

at the hotel:
Comments:
Did you visit local attractions?

If you visited an attraction/s, please indicate
which one/s you visited:

Comments:
Did you eat at local restaurants?

If yes, please tell us at which restaurants you
dined:

Rate your restaurant experience in Branson
compared to other cities hosting your
meeting:

Comments:

. Using a scale of 10 to 1 (10 being the

highest), how would you have rated the
Branson Convention Center PRIOR to your
event?

Using a scale of 10 to 1 (10 being the
highest), how do you rate the Branson
Convention Center AFTER your event?

Please rate your overall satisfaction with the
Branson Convention Center:

Comments:

. Can we assist you with scheduling a future

event at the Branson Convention Center?

How would you prefer to be contacted?

Excellent

No

Yes

SHorty Smalls

Very Good

10

10

Excellent

Maybe

Telephone



3. Does your event rotate around the country? No

4. If yes, would you like to hear from another No
SMG facility?

5. If yes, please provide the year and regional
location.

(start closing section - shown after survey is submitted)

Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our
customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website
to keep up with what we are doing at www.bransoncc.com

Follow us on

(end closing section )

Done

Survey Services provided by: © 2003 - 2019 eAutoFeedback, LLC
‘ e All rights reserved
it For problems, questions, or comments, contact

support@eautofeedback.com
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Post-Event Evaluation

1. Name Cynthia Hawcroft
2. Organization MONASP 2019

3. Phone 573-522-4115

4. Type of Event Sports

5. Event Name MONASP 2019

6. Event Date(s) 3-22-17 ~3-24-17
7. Attendance 10,000

1. Name of your Sales Contact: Janet Peterson

Please rate your Sales Contact on the following:

2. Knowledgeable
3. Responsiveness

4. Professionalism

Very Good
Very Good
Very Good



5. Readily Accessible Very Good
6. Clarity of Information Very Good
7. Comments:

8.

Name of your Event/Catering

; LeAnne Scheele
Manager:

Please rate your Event/Catering Manager on the following:

9. Knowledgeable Excellent
10. Responsiveness Excellent
11. Professionalism Excellent
12. Readily Accessible Excellent

13. Clarity of Information
14. Comments:

Please rate the following building operations and services:

15. Courtesy of building staff Excellent
16. Cleanliness Excellent
17. Accuracy and timeliness of room Very Good
set
18. Exhibitor electrical Excellent
19. Telecommunications/Internet Excellent
20. Comments:
1. Did your event utilize food and
beverage services (SMG/Savor No

Branson)?
Please rate the following services:

2. Responsiveness of F&B staff in
helping plan your function

3. Staff follow-through on event
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11.

arrangements

Menu quality, selection and value
for price paid

On-site response time
Quality of food
Quality of service

Cleanliness/appearance of banquet
room

Quality/appearance of service staff

Overall performance of food and
beverage services

Comments:

. Did your event use Liberty

Exposition for audio visual or other Yes
services?

Please rate Liberty Exposition Services:

2.
3.

e @ N @ o b~

Knowledgeable Excellent
Responsiveness Very Good
Professionalism Excellent
Clarity of Information Excellent
Accuracy of set-up Good
Timeliness of set-up Good
Courtesy Excellent

Comments: It was obvious Dave hadn't read the BEO's for all the rooms, but he
was quick to get the overlooked set up accomplished.



. Did you stay at one of Branson's Yes
hotels?

. If yes, please tell us the hotel you Hilton
used:

. Please rate the service and your Good
experience at the hotel:

. Comments: My family personally had no issues. However, | talked to a lot of
people who were having to wait hours to get their rooms. You would
think that if a hotel was sold out, they would be able to staff the
cleaning crews to get the job done in a timely manner!

. Did you visit local attractions? Yes

. If you visited an attraction/s, please Frit
indicate which one/s you visited:

. Comments: My guys went and enjoyed it.
. Did you eat at local restaurants? Yes

. Ifyes, please tell us at which Billv Bob
restaurants you dined: y

. Rate your restaurant experience in
Branson compared to other cities ~ Excellent
hosting your meeting:

. Comments:

. Using a scale of 10 to 1 (10 being

the highest), how would you have 6
rated the Branson Convention

Center PRIOR to your event?

. Using a scale of 10 to 1 (10 being

the highest), how do you rate the 8
Branson Convention Center

AFTER your event?

. Please rate your overall Very Good
satisfaction with the Branson



Convention Center:

. Comments:

. Can we assist you with scheduling

a future event at the Branson
Convention Center?

. How would you prefer to be

contacted?

. Does your event rotate around the

country?

. If yes, would you like to hear from

another SMG facility?

. If yes, please provide the year and

regional location.

Maybe

E-Mail
No

No

(start closing section - shown after survey is submitted)

Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our
customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website

Survey Services provided by:

to keep up with what we are doing at www.bransoncc.com

Follow us on '

(end closing section )

Done

© 2003 - 2019 eAutoFeedback, LLC
All rights reserved
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Post-Event Evaluation

1. Name Stacey Burkett
2. Organization PowerSchool
3. Phone 916-597-4936
4. Type of Event Corporate

5. Event Name PowerSchool
6. Event Date(s) 3-31-19 ~ 4-2-19
7. Attendance 100

1. Name of your Sales Contact:
Please rate your Sales Contact on the following:

2. Knowledgeable

3. Responsiveness

4. Professionalism



8.

5. Readily Accessible
6.
7

Clarity of Information

. Comments:

Name of your Event/Catering Manager:

Please rate your Event/Catering Manager on the following:

9.
10.
11.
12,
13,
14,

Knowledgeable
Responsiveness
Professionalism
Readily Accessible
Clarity of Information

Comments:

Please rate the following building operations and services:

15.
16.
17.
18.
19.
20.

Courtesy of building staff
Cleanliness

Accuracy and timeliness of room set
Exhibitor electrical
Telecommunications/Internet

Comments:

. Did your event utilize food and beverage

services (SMG/Savor Branson)?

Please rate the following services:

2.

3.

Responsiveness of F&B staff in helping
plan your function

Staff follow-through on event

| was not involved in sales process.

LeAnne Scheele

Very Good
Excellent
Excellent
Excellent

Very Good

LeAnne was very quick to respond even in off-hours prior to
the event. She was great to work with and helped our event run

smoothly.
Very Good
Very Good

Very Good

Very Good

Yes

Very Good
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11.

arrangements

Menu quality, selection and value for
price paid

On-site response time
Quality of food
Quality of service

Cleanliness/appearance of banquet
room

Quality/appearance of service staff

Overall performance of food and
beverage services

Comments:

Did your event use Liberty Exposition for

audio visual or other services?

Please rate Liberty Exposition Services:

2.

© 0 N o o0 bk w

Knowledgeable
Responsiveness
Professionalism
Clarity of Information
Accuracy of set-up
Timeliness of set-up

Courtesy

Comments:

. Did you stay at one of Branson's hotels?

Very Good

Excellent
Very Good

Excellent
Very Good
Very Good

Very Good

The banquet and meeting rooms were clean but outdated.

Yes

Very Good
Excellent
Excellent
Very Good
Good
Very Good

Excellent

Yes



10.

11.

If yes, please tell us the hotel you used:

Please rate the service and your
experience at the hotel:

Comments:
Did you visit local attractions?

If you visited an attraction/s, please
indicate which one/s you visited:

Comments:
Did you eat at local restaurants?

If yes, please tell us at which restaurants
you dined:

Rate your restaurant experience in
Branson compared to other cities
hosting your meeting:

Comments:

. Using a scale of 10 to 1 (10 being the

highest), how would you have rated the
Branson Convention Center PRIOR to
your event?

Using a scale of 10 to 1 (10 being the
highest), how do you rate the Branson
Convention Center AFTER your event?

Please rate your overall satisfaction with
the Branson Convention Center:

Comments:

. Can we assist you with scheduling a

future event at the Branson Convention

Hilton Branson Convention Center

Excellent
Yes

The Landing
Yes

Very Good

8

8

Very Good

Space could use an update.

No



Center?
How would you prefer to be contacted?

Does your event rotate around the
country?

If yes, would you like to hear from
another SMG facility?

If yes, please provide the year and
regional location.

(start closing section - shown after survey is submitted)

Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our
customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website

Survey Services providad by:

to keep up with what we are doing at www.bransoncc.com

[
Follow us on

(end closing section }

Done

© 2003 - 2019 eAutoFeedback, LLC

All rights reserved

For problems, questions, or comments, contact
support@eautofeedback.com
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Post-Event Evaluation

1. Name Barry Roberts

2. Organization Phile Waldrep Ministries
3. Phone 256-341-9934

4. Type of Event Religious

5. Event Name Women of Joy

6. Event Date(s) 4-4-19 ~4-719

7. Attendance 4200

1. Name of your Sales Contact: Megan Jackson

Please rate your Sales Contact on the following:
2. Knowledgeable Excellent
3. Responsiveness Excellent

4. Professionalism Excellent



8.

. Readily Accessible

5
6.
7

Clarity of Information

. Comments:

Name of your Event/Catering Manager:

Please rate your Event/Catering Manager on the following:

9.
10.
11.
12.
13.
14.

Knowledgeable
Responsiveness
Professionalism
Readily Accessible
Clarity of Information

Comments:

Please rate the following building operations and services:

15.
16.
17.
18.
19.
20.

Courtesy of building staff
Cleanliness

Accuracy and timeliness of room set
Exhibitor electrical
Telecommunications/Internet

Comments:

. Did your event utilize food and beverage

services (SMG/Savor Branson)?

Please rate the following services:

2.

Responsiveness of F&B staff in helping plan

your function

Staff follow-through on event arrangements

Excellent
Excellent
Megan went over an above to make our event a success

LeAnne Scheele

Excellent
Excellent
Excellent
Excellent
Excellent

LeAnne also went over and above to mee all of our
needs. Love working with her!!

Excellent
Excellent
Excellent
Excellent

Excellent

Yes

Excellent

Excellent

Menu quality, selection and value for price paid Excellent



5. On-site response time Excellent
6. Quality of food Excellent
7. Quality of service Excellent
8. Cleanliness/appearance of banquet room Excellent
9. Quality/appearance of service staff Excellent
10. Overall performance of food and beverage Excellent

services

11. Comments:

1. Did your event use Liberty Exposition for audio No
visual or other services?

Please rate Liberty Exposition Services:

2. Knowledgeable
Responsiveness
Professionalism
Clarity of Information
Accuracy of set-up
Timeliness of set-up

Courtesy

© ® N o O b~

Comments:

1. Did you stay at one of Branson's hotels? Yes
2. If yes, please tell us the hotel you used: Hilton, Multiple Hotels in area

3. Please rate the service and your experience at

the hotel: Excellent



10.

11.

Comments:
Did you visit local attractions?

If you visited an attraction/s, please indicate
which one/s you visited:

Comments:
Did you eat at local restaurants?

If yes, please tell us at which restaurants you
dined:

Rate your restaurant experience in Branson
compared to other cities hosting your meeting:

Comments:

. Using a scale of 10 to 1 (10 being the highest),

how would you have rated the Branson
Convention Center PRIOR to your event?

Using a scale of 10 to 1 (10 being the highest),
how do you rate the Branson Convention
Center AFTER your event?

Please rate your overall satisfaction with the
Branson Convention Center:

Comments:

. Can we assist you with scheduling a future

event at the Branson Convention Center?
How would you prefer to be contacted?
Does your event rotate around the country?

If yes, would you like to hear from another
SMG facility?

Already completed survey
No

Yes

multiple restaurants on landing and in town

Excellent

10

Excellent

Yes

E-Mail

Yes

Yes



5. If yes, please provide the year and regional We are already contracted for future years
location.

(start closing section - shown after survey is submitted)
Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our

customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website
to keep up with what we are doing at www.bransoncc.com

Followus on *.1

(end closing section )

Done

Survey Services provided by: © 2003 - 2019 eAutoFeedback, LLC
1 : e ; : All rights reserved
For problems, questions, or comments, contact

support@eautofeedback.com
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1. Name
Organization
Phone

Type of Event
Event Name

Event Date(s)

- -

Attendance

1. Name of your Sales Contact:
Please rate your Sales Contact on the following:

2. Knowledgeable

3. Responsiveness

4. Professionalism

Keith Sappington

MO Assisted Living Association
573-635-8750

Association

MALA Spring Conference 2019
4/5/19 - 4/9/19

135

Tori Santos

Excellent
Excellent

Excellent



8.

5. Readily Accessible
6.
7

Clarity of Information

. Comments:

Name of your Event/Catering Manager:

Please rate your Event/Catering Manager on the following:

O
10.
1.
12.
13.
14.

Knowledgeable
Responsiveness
Professionalism
Readily Accessible
Clarity of Information

Comments:

Please rate the following building operations and services:

15.
16.
17.
18.
19.
20.

Courtesy of building staff
Cleanliness

Accuracy and timeliness of room set
Exhibitor electrical
Telecommunications/Internet

Comments:

. Did your event utilize food and beverage services

(SMG/Savor Branson)?

Please rate the following services:

2.

Responsiveness of F&B staff in helping plan your function
3. Staff follow-through on event arrangements

4. Menu quality, selection and value for price paid
5

. On-site response time

Excellent

Excellent

Tori Santos

Excellent
Excellent
Excellent
Excellent

Excellent

Excellent
Excellent
Excellent
Excellent

Very Good

Yes

Excellent
Excellent
Fair

Very Good
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Quality of food

Quality of service
Cleanliness/appearance of banquet room
Quality/appearance of service staff

Overall performance of food and beverage services

. Comments:

. Did your event use Liberty Exposition for audio visual or

other services?

Please rate Liberty Exposition Services:

2.

© o N o a &~ w
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Knowledgeable
Responsiveness
Professionalism
Clarity of Information
Accuracy of set-up
Timeliness of set-up
Courtesy

Comments:

. Did you stay at one of Branson's hotels?

If yes, please tell us the hotel you used:

Please rate the service and your experience at the hotel:

Comments:
Did you visit local attractions?

If you visited an attraction/s, please indicate which one/s

Good
Excellent
Excellent
Very Good
Very Good

Yes

Excellent
Excellent
Excellent
Excellent
Excellent
Excellent

Excellent

Yes
Hilton Branson Landing

Excellent

No



you visited:

7. Comments:

8. Did you eat at local restaurants? Yes
9. If yes, please tell us at which restaurants you dined: MoMo's Sushi, Clockers, Cantina Laredo
10. Rate your restagrant experience .In Branson compared to Very Good
other cities hosting your meeting:
11. Comments:
1. Using a scale of 10 to 1 (10 being the highest), how would
you have rated the Branson Convention Center PRIORto 7
your event?
2. Using a scale of 10 to 1 (10 being the highest), how do you 9
rate the Branson Convention Center AFTER your event?
3. Please r_ate your oxllerall satisfaction with the Branson Very Good
Convention Center:
4. Comments:
1. Can we assist you with scheduling a future event at the Mavbe
Branson Convention Center? y
How would you prefer to be contacted? Telephone
Does your event rotate around the country? No

If yes, would you like to hear from another SMG facility?

ok~ DN

If yes, please provide the year and regional location.

(start closing section - shown after survey is submitted)

Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our
customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website
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Post-Event Evaluation

1. Name Yvonne Wright

2. Organization Missouri Association of Workforce Development
3. Phone 573-526-8229

4. Type of Event Association

5. Event Name MAWD 2019 Conference

6. Event Date(s) 4/23/19-4/26/19

7. Attendance 415

1. Name of your Sales Contact: Ginger Watson

Please rate your Sales Contact on the following:
2. Knowledgeable Excellent
3. Responsiveness Excellent

4. Professionalism Excellent



© N o o

Readily Accessible
Clarity of Information
Comments:

Name of your Event/Catering
Manager:

Please rate your Event/Catering Manager on the following:

9.
10.
11.
12.
13.
14.

Knowledgeable
Responsiveness
Professionalism
Readily Accessible
Clarity of Information

Comments:

Please rate the following building operations and services:

15.
16.
17.
18.
19.
20.

Courtesy of building staff
Cleanliness

Accuracy and timeliness of room set
Exhibitor electrical
Telecommunications/internet

Comments:

. Did your event utilize food and

beverage services (SMG/Savor
Branson)?

Please rate the following services:

2.

Responsiveness of F&B staff in
helping plan your function

Excellent
Excellent

We just couldn’t have asked for better staff to work with.

Ashlee Webb

Excellent
Excellent
Excellent
Excellent
Excellent

Ashlee was wonderful! She was always accessible, many times
just showing up when we needed her. So positive, so on top of
things, so responsive and yes, caring. She is wonderful.

Excellent
Excellent
Excellent
Excellent
Excellent

Truly wonderful friendly and caring staff.

Yes

Excellent
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1.

Staff follow-through on event
arrangements

Menu quality, selection and value for
price paid

On-site response time
Quality of food
Quality of service

Cleanliness/appearance of banquet
room

Quality/appearance of service staff

. Overall performance of food and

beverage services

Comments:

. Did your event use Liberty Exposition

for audio visual or other services?

Please rate Liberty Exposition Services:

2.

© & N o bk ow

Knowledgeable
Responsiveness
Professionalism
Clarity of Information
Accuracy of set-up
Timeliness of set-up
Courtesy

Comments:

Excellent

Excellent

Excellent
Excellent

Excellent

Excellent

Excellent

Excellent

Very courteous staff. Food was good and the crowd gave it good

reviews!

Yes

Excellent
Excellent
Excellent
Excellent
Excellent
Excellent

Excellent

Again, very responsive, polite, easy to work with



. Did you stay at one of Branson's

hotels?

If yes, please tell us the hotel you
used:

Please rate the service and your
experience at the hotel:

Comments:

5. Did you visit local attractions?

10.

11.

If you visited an attraction/s, please
indicate which one/s you visited:

Comments:
Did you eat at local restaurants?

If yes, please tell us at which
restaurants you dined:

Rate your restaurant experience in
Branson compared to other cities
hosting your meeting:

Comments:

. Using a scale of 10 to 1 (10 being the

highest), how would you have rated
the Branson Convention Center
PRIOR to your event?

Using a scale of 10 to 1 (10 being the
highest), how do you rate the
Branson Convention Center AFTER
your event?

Please rate your overall satisfaction
with the Branson Convention Center:

Comments:

Yes
Hilton at the Landing

Excellent

Yes
Restaurants at the Landing

So accessible and easy to use

Yes

Big Whiskeys, Joe's Crab Shack, Saltwater Grill

Excellent

10

Excellent



1. Can we assist you with scheduling a
future event at the Branson Yes
Convention Center?

2. How would you prefer to be
contacted?

3. Does your event rotate around the
country?

4. If yes, would you like to hear from
another SMG facility?

o If yes, please.provide the year and We are already booked there for 2020!
regional location.

(start closing section - shown after survey is submitted)

Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our
customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website
to keep up with what we are doing at www.bransoncc.com

Follow us on *'!

(end closing section )

Done

Survey Services provided by: © 2003 - 2019 eAutoFeedback, LLC
i r T ; All rights reserved
For problems, questions, or comments, contact

support@eautofeedback.com
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1. Name
Organization
Phone

Type of Event
Event Name

Event Date(s)

N ok D

Attendance

1. Name of your Sales Contact:
Please rate your Sales Contact on the following:

2. Knowledgeable

3. Responsiveness

4. Professionalism

e o TE T ——

Event Evaluation

Whitney Means

KC District Church of the Nazarene
913.381.4466

Religious

Pastor's Retreat

4/30/19 - 5/2/19

120

Tori Santos

Excellent
Excellent

Excellent



8.

. Readily Accessible

5
6.
7

Clarity of Information

. Comments:

Name of your Event/Catering Manager:

Please rate your Event/Catering Manager on the following:

9.
10.
11.
12.
13.
14.

Knowledgeable
Responsiveness
Professionalism
Readily Accessible
Clarity of Information

Comments:

Please rate the following building operations and services:

S,
16.
17.
18.
19.
20.

Courtesy of building staff
Cleanliness

Accuracy and timeliness of room set
Exhibitor electrical
Telecommunications/Internet

Comments:

. Did your event utilize food and beverage services

(SMG/Savor Branson)?

Please rate the following services:

2.

Responsiveness of F&B staff in helping plan your function
3. Staff follow-through on event arrangements

4. Menu quality, selection and value for price paid
5

. On-site response time

Excellent

Excellent

Tori Santos

Excellent
Excellent
Excellent
Excellent

Excellent

Very Good
Excellent
Very Good
Excellent

Very Good

Yes

Excellent
Very Good
Fair

Good



6. Quality of food Very Good

7. Quality of service Very Good

8. Cleanliness/appearance of banquet room Excellent

9. Quality/appearance of service staff Excellent
10. Overall performance of food and beverage services Good

11. Comments:

1. Did your event use Liberty Exposition for audio visual or other

services? Yes
Please rate Liberty Exposition Services:

2. Knowledgeable Very Good
3. Responsiveness Very Good
4. Professionalism Very Good
5. Clarity of Information Very Good
6. Accuracy of set-up Very Good
7. Timeliness of set-up Very Good
8. Courtesy Very Good
9. Comments:
1. Did you stay at one of Branson's hotels? Yes
2. If yes, please tell us the hotel you used:
3. Please rate the service and your experience at the hotel: Very Good
4. Comments:
5. Did you visit local attractions? Yes
6. If you visited an attraction/s, please indicate which one/s you



visited:
7. Comments:
8. Did you eat at local restaurants? Yes
9. If yes, please tell us at which restaurants you dined:

10. Rate your restaurant experience in Branson compared to

other cities hosting your meeting: Very Good

11. Comments:

1. Using a scale of 10 to 1 (10 being the highest), how would
you have rated the Branson Convention Center PRIOR to 9
your event?

2. Using a scale of 10 to 1 (10 being the highest), how do you 8
rate the Branson Convention Center AFTER your event?

3. Please rate your overall satisfaction with the Branson

Convention Center: Very Good

4. Comments:

1. Can we assist you with scheduling a future event at the Maybe
Branson Convention Center?

2. How would you prefer to be contacted? E-Mail

3. Does your event rotate around the country? No

4. If yes, would you like to hear from another SMG facility? No

5. If yes, please provide the year and regional location.

(start closing section - shown after survey is submitted)

Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our
customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website



Post-Event Evaluation

1. Name
Organization
Phone

Type of Event
Event Name

Event Date(s)

N o oA N

Attendance

1. Name of your Sales Contact:
Please rate your Sales Contact on the following:

2. Knowledgeable

3. Responsiveness

4. Professionalism

Suzie Lidstrom
Huber & Associates
620.287.8168
Corporate

Enterpol Conference
4/30/19 - 5/2/19

101

Tori Santos

Excellent
Excellent

Excellent



8.

. Readily Accessible

5
6.
7

Clarity of Information

. Comments:

Name of your Event/Catering Manager:

Please rate your Event/Catering Manager on the following:

9.
10.
11.
12.
13.
14.

Knowledgeable
Responsiveness
Professionalism
Readily Accessible
Clarity of Information

Comments:

Please rate the following building operations and services:

(5]
16.
17.
18.
19.
20.

1.

Courtesy of building staff
Cleanliness

Accuracy and timeliness of room set
Exhibitor electrical
Telecommunications/Internet

Comments:

Did your event utilize food and beverage
services (SMG/Savor Branson)?

Please rate the following services:

i,

Responsiveness of F&B staff in helping
plan your function

Staff follow-through on event
arrangements

Menu quality, selection and value for

Excellent
Excellent
Tori was great, responsive and very easy to work with!

Tori Santos

Excellent
Excellent
Excellent
Excellent

Excellent

Excellent
Excellent
Excellent

Excellent

Yes

Excellent

Excellent

Very Good



price paid

5. On-site response time Excellent
6. Quality of food Excellent
7. Quality of service Excellent
8. Cleanliness/appearance of banquet Excellent
room
9. Quality/appearance of service staff Excellent
10. Overall perforr_nanoe of food and Excellent
beverage services
11. Comments: Our registrants raved about the Chef's Table buffet but we got
lowish survey marks on the snacks - cookies etc. service was
excellent!
1. Did your event use Liberty Exposition for Y
A ; es
audio visual or other services?
Please rate Liberty Exposition Services:
2. Knowledgeable Excellent
3. Responsiveness Excellent
4. Professionalism Excellent
5. Clarity of Information Excellent
6. Accuracy of set-up Excellent
7. Timeliness of set-up Excellent
8. Courtesy
9. Comments:

1. Did you stay at one of Branson's hotels? Yes



10.

11.

If yes, please tell us the hotel you used:

Please rate the service and your
experience at the hotel:

Comments:
Did you visit local attractions?

If you visited an attraction/s, please
indicate which one/s you visited:

Comments:
Did you eat at local restaurants?

If yes, please tell us at which restaurants
you dined:

Rate your restaurant experience in
Branson compared to other cities
hosting your meeting:

Comments:

. Using a scale of 10 to 1 (10 being the

highest), how would you have rated the
Branson Convention Center PRIOR to
your event?

Using a scale of 10 to 1 (10 being the
highest), how do you rate the Branson
Convention Center AFTER your event?

. Please rate your overall satisfaction with

the Branson Convention Center:

Comments:

. Can we assist you with scheduling a

future event at the Branson Convention
Center?

Convention Center Hilton

Excellent

Yes

Branson Landing

Yes

Famous Dave's, Land Shark, Joe's Crab Shack, El Cantina

Excellent

10

10

Excellent

Yes



How would you prefer to be contacted?

Does your event rotate around the
country?

If yes, would you like to hear from
another SMG facility?

If yes, please provide the year and
regional location.

(start closing section - shown after survey is submitted)

E-Mail

No

No

Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our
customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website

Survey Services provided by:

oo,

R

to keep up with what we are doing at www.bransoncc.com

E
Follow us on *

(end closing section )

Done

T

© 2003 - 2019 eAutoFeedback, LLC

All rights reserved

Far problems, questions, or comments, contact
support@eautofeedback.com
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Post-Event Evaluation

1. Name Bill Budnick

2. Organization Christian Business Men's Committee-Ozark Mountain Prayer
Breakfast

3. Phone 417-593-6507

4. Type of Event Religious

5. Event Name Ozark Mountain Prayer Breakfast

6. Event Date(s) 5/3/2018

7. Attendance 975

1. Name of your Sales Contact: Megan Jackson

Please rate your Sales Contact on the following:
2. Knowledgeable Excellent

3. Responsiveness Excellent



© N o o0 b

Professionalism
Readily Accessible
Clarity of Information
Comments:

Name of your Event/Catering
Manager:

Please rate your Event/Catering Manager on the following:

9.
10.
11.
12,
13,
14,

Knowledgeable
Responsiveness
Professionalism
Readily Accessible
Clarity of Information

Comments:

Please rate the following building operations and services:

15.
16.
17.

18.
19.
20.

Courtesy of building staff
Cleanliness

Accuracy and timeliness of room
set

Exhibitor electrical
Telecommunications/Internet

Comments:

. Did your event utilize food and

beverage services (SMG/Savor
Branson)?

Please rate the following services:

2.

Responsiveness of F&B staff in

Excellent
Excellent
Excellent
A+

Ashlee Webb

Excellent
Excellent
Excellent
Excellent
Excellent
A+

Excellent

Excellent
Excellent

Excellent

Excellent

Liberty Exposition: Dave, Pam A+

Yes

Excellent



helping plan your function

3. Staff follow-through on event

Excellent
arrangements
4, Menu_ qualit_y, selection and value Excellent
for price paid
5. On-site response time Excellent
6. Quality of food Excellent
7. Quality of service Excellent
8. Cleanliness/appearance of Excellent
banquet room
9. Quality/appearance of service staff Excellent
10. Overall performance of food and Excellent
beverage services
11. Comments: Had one complaint that food was cold. Do not know the

circumstances surrounding this complaint. Had a recommendation
that more than one coffee container needs to be at the end of each
buffet line. Had a back-up as people were waiting in line to get
coffee.

1. Did your event use Liberty
Exposition for audio visual or other Yes
services?

Please rate Liberty Exposition Services:

2. Knowledgeable Excellent
3. Responsiveness Excellent
4. Professionalism Excellent
5. Clarity of Information Excellent
6. Accuracy of set-up Excellent
7. Timeliness of set-up Excellent



10.

1.

Courtesy

Comments:

. Did you stay at one of Branson's

hotels?

If yes, please tell us the hotel you
used:

Please rate the service and your
experience at the hotel:

Comments:
Did you visit local attractions?

If you visited an attraction/s,
please indicate which one/s you
visited:

Comments:
Did you eat at local restaurants?

If yes, please tell us at which
restaurants you dined:

Rate your restaurant experience in
Branson compared to other cities
hosting your meeting:

Comments:

. Using a scale of 10 to 1 (10 being

the highest), how would you have
rated the Branson Convention
Center PRIOR to your event?

Using a scale of 10 to 1 (10 being
the highest), how do you rate the

Excellent

Dave & Pam are an A+

No

N/A
No

N/A
No

N/A

10

10



Branson Convention Center
AFTER your event?

3. Please rate your overall
satisfaction with the Branson Excellent
Convention Center:

4. Comments: We appreciate the staff and all we come into contact with. Our event
is so well cared for !

1. Can we assist you with scheduling
a future event at the Branson Yes
Convention Center?

2. How would you prefer to be

contacted? Telephone

3. Does your event rotate around the No
country?

4. If yes, would you like to hear from No
another SMG facility?

5. If yes, please provide the year and

: . Already working on our next event
regional location.

(start closing section - shown after survey is submitted)

Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our
customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website
to keep up with what we are doing at www.bransoncc.com

Follow us on “'.F

(end closing section )

Done



1.

N o o RN

. Name

Organization
Phone

Type of Event
Event Name
Event Date(s)

Attendance

Name of your Sales Contact:
Please rate your Sales Contact on the following:

2.
3.
4.

Knowledgeable
Responsiveness

Professionalism

Post-Event Evaluation

Donna McCulloch

MHA Center for Education
573/893-3700

Association

MHA Leadership Forum
5/16-5/17

120

Megan Jackson

Excellent
Very Good

Excellent




© N o o

Readily Accessible
Clarity of Information
Comments:

Name of your Event/Catering
Manager:

Please rate your Event/Catering Manager on the following:

9.
10.
1.
12.
13.
14.

Knowledgeable
Responsiveness
Professionalism
Readily Accessible
Clarity of Information

Comments:

Please rate the following building operations and services:

15.
16.
17.
18.
19.
20.

Courtesy of building staff
Cleanliness

Accuracy and timeliness of room set
Exhibitor electrical
Telecommunications/Internet

Comments:

. Did your event utilize food and

beverage services (SMG/Savor
Branson)?

Please rate the following services:

2.

Responsiveness of F&B staff in
helping plan your function

Very Good

Ashlee Webb

Excellent
Excellent
Excellent

Excellent

It has been my pleasure to work with Ashlee several times
through the years, and | have every confidence in her. | never
worry about our event running smoothly with her in my corner!

Excellent
Excellent

Excellent

Very Good

Yes

Excellent



3. Staff follow-through on event Excellent

arrangements
4. Menu ql_Jality, selection and value for Excellent
price paid
5. On-site response time Excellent
6. Quality of food Excellent
7. Quality of service Excellent
8. Cleanliness/appearance of banquet Excellent
room
9. Quality/appearance of service staff Excellent
10. Overall performance of food and Excellent
beverage services
11. Comments: Staff does an excellent job for us - everything is done in a timely

fashion, exactly like it is planned to be.

1. Did your event use Liberty Exposition

for audio visual or other services? Yes
Please rate Liberty Exposition Services:
2. Knowledgeable Excellent
3. Responsiveness Excellent
4. Professionalism Excellent
5. Clarity of Information Excellent
6. Accuracy of set-up Excellent
7. Timeliness of set-up Excellent
8. Courtesy Excellent
9. Comments: | have every confidence in the a/v staff - Pam is another one that |

never doubt,



10.

11.

. Did you stay at one of Branson's

hotels?

. If yes, please tell us the hotel you

used:

. Please rate the service and your

experience at the hotel:
Comments:
Did you visit local attractions?

If you visited an attraction/s, please
indicate which one/s you visited:

Comments:

Did you eat at local restaurants?

If yes, please tell us at which
restaurants you dined:

Rate your restaurant experience in
Branson compared to other cities
hosting your meeting:

Comments:

. Using a scale of 10 to 1 (10 being the

highest), how would you have rated
the Branson Convention Center
PRIOR to your event?

Using a scale of 10 to 1 (10 being the
highest), how do you rate the
Branson Convention Center AFTER
your event?

Please rate your overall satisfaction
with the Branson Convention Center:

Yes
Hilton

Excellent

Yes
Mount Pleasant Winery
| wasn't able to attend, but everyone in the group enjoyed the wine

tasting, and Kay Dryden was so great to work with - | did the
planning, and she was wonderful.

Yes

lL.a Cantina and MoMo Sushi

Excellent

Food was great at both restaurants.

10

Excellent



4. Comments:

1. Can we assist you with scheduling a
future event at the Branson Maybe
Convention Center?

2. How would you prefer to be E-Mail
contacted?
3. Does your event rotate around the N
o
country?

4. If yes, would you like to hear from
another SMG facility?

5. If yes, please provide the year and
regional location.

(start closing section - shown after survey is submitted)

Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our
customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website
to keep up with what we are doing at www.bransoncc.com

I

Follow us on *

(end closing section )

Done

Survey Services provided by: © 2003 - 2019 eAutoFeedback, LLC
e o . | All rights reserved
For problems, questions, or comments, contact

support@eautofeedback.com
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Post-Event Evaluation

1. Name Bev Allen

2. Organization Life Publishers - Barefield & Associates
3. Phone 417-234-4975

4. Type of Event Religious

5. Event Name Fire Bible Branson Shootout 2019

6. Event Date(s) 5/20/2019

7. Attendance 110

1. Name of your Sales Contact:

Please rate your Sales Contact on the following:
2. Knowledgeable Excellent
3. Responsiveness Excellent

4. Professionalism Excellent



© N o o

Readily Accessible
Clarity of Information
Comments:

Name of your Event/Catering
Manager:

Please rate your Event/Catering Manager on the following:

9.
10.
11.
12.
13.
14.

Knowledgeable
Responsiveness
Professionalism
Readily Accessible
Ciarity of Information

Comments:

Please rate the following building operations and services:

15.
16.
17.
18.
19.
20.

Courtesy of building staff
Cleanliness

Accuracy and timeliness of room set
Exhibitor electrical
Telecommunications/Internet

Comments:

. Did your event utilize food and

beverage services (SMG/Savor
Branson)?

Please rate the following services:

2.

Responsiveness of F&B staff in
helping plan your function

. Staff follow-through on event

arrangements

Excellent

Excellent

Tori Santos

Excellent
Excellent
Excellent

Excellent

Excellent

Excellent

Excellent

Yes

Excellent

Excellent



Menu quality, selection and value for

price paid Fair
5. On-site response time Excellent
6. Quality of food Fair
7. Quality of service Excellent
8. Cleanliness/appearance of banquet Excellent
room
9. Quality/appearance of service staff = Excellent
10. Overall performance of food and Excellent

beverage services

My group was not please with the taste of the food. Meat were over
done on spices and the vegetables were not season enough.
Favorite: A keeper is the pasta salad. The variety of choices was

11. Comments:

Exposition for audio visual or other  Yes
services?
Please rate Liberty Exposition Services:
2. Knowledgeable Excellent
3. Responsiveness Excellent
4. Professionalism Excellent
5. Clarity of Information Excellent
6. Accuracy of set-up Excellent
7. Timeliness of set-up Excellent
8. Courtesy Excellent
9. Comments: Great group of people

. Did your event use Liberty

great.



10.

11.

. Did you stay at one of Branson's

hotels?

If yes, please tell us the hotel you
used:

Please rate the service and your
experience at the hotel:

Comments:
Did you visit local attractions?

If you visited an attraction/s, please
indicate which one/s you visited:

Comments:
Did you eat at local restaurants?

If yes, please tell us at which
restaurants you dined:

Rate your restaurant experience in
Branson compared to other cities
hosting your meeting:

Comments:

. Using a scale of 10 to 1 (10 being

the highest), how would you have
rated the Branson Convention
Center PRIOR to your event?

Using a scale of 10 to 1 (10 being
the highest), how do you rate the
Branson Convention Center AFTER
your event?

Please rate your overall satisfaction

with the Branson Convention Center;

Comments:

Yes

Excellent

Yes

Golf Courses & spa, downtown shopping

Yes

Every one on their own

Excellent

10



Can we assist you with scheduling
future event at the Branson
Convention Center?

How would you prefer to be
contacted?

Does your event rotate around the
country?

If yes, would you like to hear from
another SMG facility?

If yes, please provide the year and
regional location.

(start closing section - shown after survey is submitted)

a
Yes

E-Mail

Yes

No

Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our
customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website

Survey Services provided by:

to keep up with what we are doing at www.bransoncc.com

Follow us on “'.F

(end closing section )

Done

© 2003 - 2019 eAutoFeedback, LL.C

All rights reserved

For problems, questions, or comments, contact
support@eautofeedback.com
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_{ ONVENTION CENTE

1. Name
Organization
Phone

Type of Event
Event Name

Event Date(s)

N o o os N

Attendance

1. Name of your Sales Contact:

Please rate your Sales Contact on the following:
2. Knowledgeable
3. Responsiveness

4. Professionalism

Post-Event Evaluation

Teresa Womack

National Association of Freel Will Baptists
615-760-6132

Religious

National Association of Free Will Baptists
5-27-19 ~ 5-28-19

350

Megan Jackson

Excellent
Excellent

Excellent



5
6.
7

8.

. Readily Accessible

Clarity of Information

. Comments:

Name of your Event/Catering Manager:

Please rate your Event/Catering Manager on the following:

9.
10.
1.
12.
13.
14.

Knowledgeable
Responsiveness
Professionalism
Readily Accessible
Clarity of Information

Comments:

Please rate the following building operations and services:

15.
16.
17.
18.
19.
20.

1.

Courtesy of building staff
Cleanliness

Accuracy and timeliness of room set
Exhibitor electrical
Telecommunications/Internet

Comments:

Did your event utilize food and beverage

services (SMG/Savor Branson)?

Please rate the following services:

2. Responsiveness of F&B staff in helping

3.

plan your function

Staff follow-through on event
arrangements

Excellent

Excellent

LeAnne Scheele

Excellent
Excellent
Excellent
Excellent
Excellent

| appreciate all the help that LeAnne gave to our group and
always available with answers and help when | needed it.

Excellent
Excellent
Excellent
Excellent

Excellent

Yes

Excellent

Excellent



4. Menu quality, selection and value for price Excellent

paid
5. On-site response time Excellent
6. Quality of food Excellent
7. Quality of service Excellent
8. Cleanliness/appearance of banquet room Excellent
9. Quality/appearance of service staff Excellent
10. g)e\/ri;'sgsperformance of food and beverage Excellent
11. Comments:
1. Did your event use Liberty Exposition for Yes
audio visual or other services?
Please rate Liberty Exposition Services:
2. Knowledgeable Excellent
3. Responsiveness Excellent
4. Professionalism Excellent
5. Clarity of Information Excellent
6. Accuracy of set-up Excellent
7. Timeliness of set-up Excellent
8. Courtesy Excellent
9. Comments:

1. Did you stay at one of Branson's hotels?  Yes

2. If yes, please tell us the hotel you used: Hilton Hotel and Convention Center



10.

11.

Please rate the service and your
experience at the hotel:

Comments:
Did you visit local attractions?

If you visited an attraction/s, please
indicate which one/s you visited:

Comments:
Did you eat at local restaurants?

If yes, please tell us at which restaurants
you dined:

Rate your restaurant experience in
Branson compared to other cities hosting
your meeting:

Comments:

. Using a scale of 10 to 1 (10 being the

highest), how would you have rated the
Branson Convention Center PRIOR to
your event?

Using a scale of 10 to 1 (10 being the
highest), how do you rate the Branson
Convention Center AFTER your event?

Please rate your overall satisfaction with
the Branson Convention Center:

Comments:

. Can we assist you with scheduling a

future event at the Branson Convention
Center?

How would you prefer to be contacted?

Excellent

Yes

Sight and Sound: Samson

Yes

College of the Ozarks - Keeter Center

Excellent

10

10

Excellent

Maybe

E-Mail



3. Does your event rotate around the

country? Yes

4. If yes, would you like to hear from another No
SMG facility?

5. If yes, please provide the year and
regional location.

(start closing section - shown after survey is submitted)

Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our
customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website
to keep up with what we are doing at www.bransoncc.com

i &
Follow us on © .0

(end closing section )

Done

Survey Services provided by: © 2003 - 2019 eAutoFeedback, LLC
[ . , - = Al rights reserved
Seam - e ] For problems, questions, or comments, contact

support@eautofeedback.com
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Post-Event Evaluation

1. Name
Organization
Phone

Type of Event
Event Name

Event Date(s)

-

Attendance

1. Name of your Sales Contact:

Please rate your Sales Contact on the following:
2. Knowledgeable
3. Responsiveness

4. Professionalism

Terry Harper

Missouri Broadcasters Association
573-636-6692

Association

MBA 2019 Convention

6-6-19 ~ 6-8-19

333

Ginger Watson

Excellent
Excellent

Excellent



® N o o

Readily Accessible
Clarity of Information
Comments:

Name of your Event/Catering
Manager:

Please rate your Event/Catering Manager on the following:

9.
10.
11.
12.
13.
14.

Knowledgeable
Responsiveness
Professionalism
Readily Accessible
Clarity of Information

Comments:

Please rate the following building operations and services:

15.
16.
17.

18.
19.
20.

Courtesy of building staff
Cleanliness

Accuracy and timeliness of room
set

Exhibitor electrical
Telecommunications/Internet

Comments:

. Did your event utilize food and

beverage services (SMG/Savor
Branson)?

Please rate the following services:

Excellent

Excellent

LeAnne Scheele

Excellent
Excellent
Excellent
Excellent
Excellent

LeAnne is just fabulous. She is always calm and knows how to fix
every "crisis" immediately and gladly. She is a great friend and
extension of our team. She even arranged to have a classic car
brought in for our theme. LeAnne always goes above and beyond!!

Excellent

Excellent
Excellent

Excellent

Excellent

Yes



2. Responsiveness of F&B staff in Excellent
helping plan your function

3. Staff follow-through on event

Excellent
arrangements
4. Menu_ quallt_y, selection and value Excellent
for price paid
5. On-site response time Excellent
6. Quality of food Excellent
7. Quality of service Excellent
8. Cleanliness/appearance of Excellent
banguet room
9. Quality/appearance of service staff Excellent
10. Overall performance of food and Excellent
beverage services
11. Comments: Our banquet dinner was delicious. Service was great. Kelly was a

standout captain! Servers were willing to wear diner hats to go with
our theme at one of our lunches. They made it fun!!

1. Did your event use Liberty
Exposition for audio visual or other Yes
services?

Please rate Liberty Exposition Services:

2. Knowledgeable Excellent
3. Responsiveness Excellent
4. Professionalism Excellent
5. Clarity of Information Excellent
6. Accuracy of set-up Excellent
7. Timeliness of set-up Excellent
8. Courtesy Excellent



10.

11.

Comments:

. Did you stay at one of Branson's

hotels?

If yes, please tell us the hotel you
used:

Please rate the service and your
experience at the hotel:

Comments:
Did you visit local attractions?

If you visited an attraction/s,
please indicate which one/s you
visited:

Comments:
Did you eat at local restaurants?

If yes, please tell us at which
restaurants you dined:

Rate your restaurant experience in
Branson compared to other cities
hosting your meeting:

Comments:

. Using a scale of 10 to 1 (10 being

the highest), how would you have
rated the Branson Convention
Center PRIOR to your event?

Using a scale of 10 to 1 (10 being
the highest), how do you rate the

I'm not aware of any issues. Everything went very smoothly. Pam,
Corbin and Clint were always quick to handle our A/V needs.

Yes
Branson Hilton Convention Center

Excellent

No

Yes

Cantina Laredo

Excellent

10



Branson Convention Center
AFTER your event?

3. Please rate your overall
satisfaction with the Branson Excellent
Convention Center:

4. Comments:

1. Can we assist you with scheduling
a future event at the Branson No
Convention Center?

2. How would you prefer to be E-Mail
contacted?

3. Does your event rotate around the N
o
country?

4. If yes, would you like to hear from
another SMG facility?

5. If yes, please provide the year and
regional location.

(start closing section - shown after survey is submitted)

Thank you very much for your feedback. We value your time and opinion. Both will help us provide a high level of service to our
customers. We look forward to the opportunity to serve you again in the near future! In the interim please feel free to visit our website
to keep up with what we are doing at www.bransoncc.com

o
Follow us on ".f

(end closing section )

Done



1. Name
Organization
Phone

Type of Event
Event Name

Event Date(s)

N o= @ A w e

Attendance

1. Name of your Sales Contact:
Please rate your Sales Contact on the following:

2. Knowledgeable

3. Responsiveness

4. Professionalism

Post-Event Evaluation

Douglas Jonuska

360 Sports

608-314-0333

Sports

Xcel Gymnastics Competition
6/8/2019

1000

Janet Peterson

Excellent
Excellent

Excellent



8.

5. Readily Accessible
6.
7

Clarity of Information

. Comments:

Name of your Event/Catering Manager:

Please rate your Event/Catering Manager on the following:

9.
10.
11.
12.
13.
14.

Knowledgeable
Responsiveness
Professionalism
Readily Accessible
Clarity of Information

Comments:

Please rate the following building operations and services:

15.
16.
17.
18.
19.
20.

Courtesy of building staff
Cleanliness

Accuracy and timeliness of room set
Exhibitor electrical
Telecommunications/Internet

Comments:

. Did your event utilize food and beverage

services (SMG/Savor Branson)?

Please rate the following services:

2.

Responsiveness of F&B staff in helping plan

your function

Staff follow-through on event arrangements

Excellent

Excellent

LeAnne Scheele

Excellent
Excellent
Excellent
Excellent

Excellent

Excellent
Excellent
Excellent
Excellent

Excellent

Yes

Excellent

Excellent

Menu quality, selection and value for price paid Poor



11.

© © ® N o o

On-site response time

Quality of food

Quality of service
Cleanliness/appearance of banquet room
Quality/appearance of service staff

Overall performance of food and beverage
services

Comments:

. Did your event use Liberty Exposition for audio

visual or other services?

Please rate Liberty Exposition Services:

2.

© ©® N o O~ w

Knowledgeable
Responsiveness
Professionalism
Clarity of Information
Accuracy of set-up
Timeliness of set-up
Courtesy

Comments:

. Did you stay at one of Branson's hotels?

If yes, please tell us the hotel you used:

Please rate the service and your experience at
the hotel:

Excellent
Very Good
Excellent
Excellent

Excellent
Good

Food was at least 2x more expensive than all the other
event centers we rent.

No



10.

1.

Comments:
Did you visit local attractions?

If you visited an attraction/s, please indicate
which one/s you visited:

Comments:
Did you eat at local restaurants?

If yes, please tell us at which restaurants you
dined:

Rate your restaurant experience in Branson
compared to other cities hosting your meeting:

Comments:

. Using a scale of 10 to 1 (10 being the highest),

how would you have rated the Branson
Convention Center PRIOR to your event?

Using a scale of 10 to 1 (10 being the highest),
how do you rate the Branson Convention
Center AFTER your event?

. Please rate your overall satisfaction with the

Branson Convention Center:

Comments:

. Can we assist you with scheduling a future

event at the Branson Convention Center?
How would you prefer to be contacted?
Does your event rotate around the country?

If yes, would you like to hear from another SMG
facility?

If yes, please provide the year and regional
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Memo

To: Stan Dobbins, City of Branson Administrator

From: Marc Mulherin, General Manager Branson Convention Center

John Manning, Assistant City Administrator

cc: Craig Liston, Regional Vice President ASM Global
Date: January 22, 2020

Re: 2019 Goals & Objectives

Stan,

Please see below the specific operating goals and objectives for the Branson Convention Center for
2018.

A) CUSTOMER & CLIENT SATISFACTION: (Section V. (B) Incentive Fee (1): (20%)

1. Achieve a 90% or better “Overall Satisfaction” Score over the course of the operating year.
In addition to achieving this score SMG is committed to soliciting and receiving feedback
from guests and will look to receive (10) letters from clients in 2019. In addition to those
letters, we will also look to get (2) live video feedback responses from clients detailing their
experience here in Branson and at the BCC. This has been a very important goal from day
one at the Branson Convention Center. We will continue to drive “Best in Class” Service for
the center and City of Branson.

2019 RESULTS:

The BCC continues to strive in the area of customer service. The ASM Global/BCC team
achieved a staggering 93.2% with “Overall Satisfaction”. In addition to those surveys we
received (10) letters from clients also recognizing our customer service, overall experience and
food and beverage services. Time and time again the center and its staff receives praise for
service, cleanliness and continually having the same staff year after year. The ASM Global/BCC
team will continually look to train, promote and have the best team in the business. Our goal is
to continually make sure that every planner and guest has the best experience both in the center
and in the City of Branson. The center was not successful in getting (2) live video feedback
responses from clients. Clients would rather write a letter versus being taped and having to talk
on camera.




B) COMPLETION OF OPERATING GOALS & OBJECTIVES: (Section V. (B) Incentive Fee
(2): (20%)

1. Partner with the CVB and assist them with inputting of all group information in the Destination
International Event Impact Calculator. The Event Impact Calculator measures the economic
value of an event and calculates its return on investment to local taxes. Armed with this
information, destination organizations and CVBs are better prepared to make the case to
policymakers and stakeholders for the ongoing development and growth of the events and
meetings sectors.

2019 RESULTS:

C) INCREASING GROSS REVENUES OR REDUCING GROSS EXPENSES: (Section V. (B)
Incentive Fee (3): (40%)

1. For 2019, the BCC sales staff worked to modify their markets and now have made updated
changes to seek out and secure new convention business and events from the Medical and
Technology Industries. Our goal is to try and bring new business from those markets to
Branson. The team is looking to secure at least two new pieces of business in these
markets for 2019 valued at $25,000.

2019 RESULTS:

Once again the ASM Global/BCC team has produced the best “Financial” year the venue has
had since it opened in 2007. The Convention Center produced a “Building Operations Profit”
of $121,331. This is the first time the “Building Operations” has ever made a profit. Overall
financial loss (which includes our marketing dollars) was only ($31,170). Please note the
overall loss will always be a negative just due to the nature of spending up to $500K in
marketing for the center. We also were successful with attracting (3) new medical groups in
2019.

e MO Assisted Living ($22,426)

e Hemophilia Association of Arkansas ($14,874)

e 360 Degree Medical ($5,177)

e Totaling: $42,477 in new medical business for 2019!

D) RESPONSVINESS OF SMG TO CITY OF BRANSON: (Section V. (B) Incentive Fee (4):
(10%)

1. Continue to stay connected with City Administrator, staff and other City Officials via phone,
email and text. Meet quarterly as need to discuss facility, future of the facility and financial
performance of the BCC. Continue to provide all other pertinent information to the city in a
timely manner.

2019 RESULTS:

The ASM Global/BCC Team is continually available for the City Staff, Administrator, Mayor
and Board of Alderman in any capacity via phone, text or email. We also share survey
information, trends, new ASM Global news and any other pertinent info. We submit financial
information in a timely manner per agreement and also report the budget and year end
numbers to the Board of Alderman.




E) INGENUITY AND CREATIVTY OF SMG IN NEW IDEAS & CONCEPTS: (Section V. (B)

1.

Incentive Fee (5): (10%)
Currently the BCC has a management team of (25) individuals. For 2019, all managers will
be challenged (and accepted) to join a new organization and or club to help promote the
facility. In addition, they will be in line to find potential new business/events through this
organization or club that they have joined. A list of this will be submitted with year end
results.

2019 RESULTS:

| have attached an additional document which shows the clubs, organizations and groups that
the ASM Global Management team are a part of. We continually integrate our teams and
managers into the local community. Looking to build new relationships as well as trying to
secure new pieces of business for the BCC.

Stan Dobbins

City Administrator, City of Branson

Date:

Marc Mulherin

General Manager, Branson Convention Center/SMG

Date:



2019 Results

B Actual ® Budget

OVERALL PROFIT (LOSS)

TOTAL REVENUE TOTAL EXPENSES -$31,170 -$264,974

2019 Total Revenue
»  Actual Revenue: $5,040,792 /Budget = $4,885,297 /Vatiance = $155,495 above budget.

> 2019 (160) groups generating $5,040,792 in total revenue vs. 2018 (170) groups generating $4,668,458 in total revenue. Variance of $372,334
above in 2019 versus 2018.

2019 Total Expenses
> Actual Expenses: $5,071,962 / Budget = $5,150,271. Vatiance = $78,309 below budget.
> Expenses wete faitly consistent with budget. The biggest decrease from budget was Wages and Benefits expense. This was down $63,000
from budget. Most of this was caused by not filling a vacant events job and less man-hours in open spaces jobs. The G&A expense was up
partly due to a write-off of $28,000 for The Branson Comicon event which we are still trying to collect.

2019 Overall Profit and (Loss)
»> 2019 — Loss of ($31,170) is better than budgeted loss of ($264,974) by $233,804.

2019 Profit and (Loss) from Operations (Before Marketing Expenses and Capital Items Expensed)
»> 2019 — Profit of $121,332 is better than budgeted loss of ($126,924) by $248,256.
»  FIRST Time the BCC has had a Building Operations Profit since opening back in 2007!

2019 Overall Economic Impact
» 2019 estimated attendance: 116,369 / 2018 estimated attendance: 111,000

> 2019 Event Days: 380/ 2018 Event Days: 369

> Market Segments Breakdown: (Contracted Total Revenue including Room Rental, F&B, A/V, Equipment Rental Etc.)
(58) Meetings: (7983) people. Per Cap Rate: $55.57

(54) Conventions: (32,930) people Per Cap Rate: $65.66

(16) Sports/Performing Arts: (53,200) people Per Cap Rate: $8.18

(20) Banquet: (6122) people. Per Cap Rate: $45.33

(2) Tradeshow (2,484) people. Per Cap Rate: $124.40

(7) Consumer/Public Show (10,050) people. Per Cap Rate $21.95

(3) Assembly (3600) people. Per Cap Rate $20.69

@EEDOR P>

Three Year/Sales Pace Comparisons: 2018-2019-2020
» 2018 (170) Groups.
» 2019 (160) Groups.
» 2020 (114) Groups.

2019 Highlights:
»  MONasp with 20,000 attendees and returning for 2020!
» Top 5 Largest Catering Revenue Functions included:
o Associate Electric Association (2020)
o MO Health Care Association (2020)
o MO Rural Water Association (2020)
o MO Primary Care Association (Not returning in 2020)
o MO Bar Association (Not returning in 2020)
» National Fireworks Association invaded Branson and “Blew our Minds” also one of the top ten six cateting revenues for the year. (Not
returning in 2020)
»  Branson Collector Car Auction held twice in 2019.
»  Phil Waldrep added a second event that brought an additional 4,500 attendees!
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